ftandard  preparations  to  dispense 
tgainst  'open'  prescriptions. 


more  standard  preparations 
)btainable  with  discounts 
md  extra  bonuses. 


years  of  sales  backed  by  quality, 
fficacy,  uniformity,  stability  and  service. 


3rder  direct  from 


SUNGLASSES 

SPECIAL  SUPPLEMENT 

Poisons  Board 
wants  dopa 
in  Schedule  4b 


ICI  profit  up 
by  £14  million 

An  addition 
to  the  C&D 
Price  List 

Recruiting  and 
training  staff 

Are  your 
records  in 
fragments? 
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Lanoxin',  whenever  digitalis  therapy  is  indicated 

Whatever  the  contingency  there  is  a  'Lanoxin'  preparation  to 
meet  it.  Quality  control  throughout  [manufacture  ensures  pure, 
precise  doses  of  digoxin  in  all  presentations.  'Lanoxin'  Digoxin 


Paed  iatric/  Geriatric 
Tablets 

INJECTION 


Paediatric 
Elixir 


Full  information  is  available  on  request 
Burroughs  Wellcome  &  Co.  (The  Wellcome  Foundation  Ltd.)  Dartford,  Kent 
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man of  new  British  Pharmacopoeia 
Commission  (see  page  267) 
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The  stock-  shifter 


Mirror  Magazine.  A  new  way  to  see 
your  stocks  shift  and  your  till  fill. 

Every  Wednesday  around  15  million 
adults  see  Mirror  Magazine.  The  same 
kind  of  audience  that  sees  TV  —  only 
everyone  gets  it  in  colour. 
It  comes  with  the  Daily  Mirror  every 
Wednesday.  And  the  Daily  Mirror  has 
the  highest  circulation  of  any  British 
daily— in  fact  it  outsells  its  nearest 
competitor  by  over  a  million  copies. 

One  out  of  every  three  of  your  customers 
who  buy  remedies  for  coughs,  colds, 
headaches,  and  other  ailments, 
reads  the  Mirror  Magazine. 

They  see  the  packs  in  colour.  They  see 
the  products  in  colour.  So  when  they 


come  into  your  shop,  they  get  the 
message.  You  get  the  sales. 
If  your  manufacturers  or  suppliers 
are  using  Mirror  Magazine,  it  makes 
sound  sense  to  stock  up,  display 
and  be  ready.  If  they  aren't,  maybe 
you  should  pass  on  the  word. 
It  could  add  a  little  more  colour 
to  your  cash. 


IMGnZME 

The  new  stock-shifter 

Sources:  Target  Group  Index  ©  BMRB  1969 
Audit  Bureau  of  Circulation  Jan-June  1969 
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Criticism  of  'splinter 
groups'  may  muzzle 
the  thinkers 

Too-strong  criticism  of  "splinter  groups"  may  lead  to  a  situa- 
tion in  which  people  are  afraid  to  say  anything.  That  warning 
was  given  by  Mr  K.  Edwards  at  last  week's  joint  meeting  of 
Bristol  Branches  of  the  National  Pharmaceutical  Union  and 
Pharmaceutical  Society  which  had  been  addressed  by  Mr  G. 
T.  M.  David,  chairman  of  the  Central  NHS  (Chemist  Con- 
tractors) Committee. 


Mr  Edwards  said  he  sup- 
ported the  views  expressed  in 
Leeds  recently  by  Mr  J.  Wright, 
secretary  of  the  Committee  — 
"but  it  is  the  manner  in  which 
he  says  things  that  gets  under 
my  skin."  People  should  not 
be  put  in  a  position  in  which 
they  are  afraid  to  put  up  ideas. 
"Some  day  someone  may  drop 
a  pearl,"  said  Mr  Edwards. 

Mr  David  agreed  that  some 
splinter  groups  served  a  valu- 
able function.  "They  canalise 
the  annoyance  of  pharmacists." 

They  were  useful  in  negotia- 
tions because  the  Department 
read  the  pharmaceutical  Press 
and  was  aware  of  the  dissatis- 
faction within  the  profession. 
Mr  David  was  "delighted"  that 
people  were  thinking  about  the 
problems  and  he  particularly 
praised  the  North-east  London 
Pharmaceutical  Committee  for 
being  active  in  their  area  on 
local  pharmaceutical  matters. 

Only  one  voice 
for  pharmacy? 

By  what  right  does  the  Chemist 
Contractors'  Committee  con- 
sider itself  the  only  body  to  be 
consulted  about  the  welfare  of 
pharmacy?  That  was  the  ques- 
tion asked  by  Mr  E.  C.  Evens 
of  North-east  London  Pharma- 
ceutical Committee  at  a  meet- 
ing of  the  Salaried  Pharmacists' 
Union  last  Sunday. 

Mr  Evens,  who  was  chair- 
man of  the  subcommittee  that 
formulated  the  NEL  proposals 
for  a  new  NHS  contract,  com- 
plained that  last  time  they  had 
been  to  the  Contractors'  Com- 
mittee with  proposals,  they 
had  been  told  to  go  away  and 
get  support. 

This  time  they  had  been 
criticised  for  looking  for  sup- 
port, through  their  referendum, 
before  going  to  the  Committee. 

It  was  now  proposed  to  sub- 
mit the  proposals  both  to  the 
Contractors  Committee  and  to 
the  Pharmaceutical  Society's 
Council  —  probably  after  the 
March  meeting  of  the  NEL 
Committee.   Referring  to  the 


number  of  hospital  and  other 
non-retail  pharmacists  who  had 
replied  to  the  referendum,  Mr 
Evens  said:  "Are  we  to  dis- 
regard the  views  of  branches 
of  the  profession  other  than 
contractors?" 

The  proposals  themselves 
offered  no  criticism  of  the 
Central  Committee,  but  NEL 
reserved  the  right  to  put  their 
views  forward.  "Instead  of 
slanging  each  other — we  would 
be  happy  to  forget  what  was 
said  at  Leeds — let  us  get  down 
to  talks  with  the  Pharmaceuti- 
cal Society's  Council  and  the 
Contractors'  Committee  to  see 
if  there  is  anything  in  the  pro- 
posals." 

Test  samples 
criticised 

There  were  more  adverse  re- 
ports on  samples  taken  under 
the  Scottish  Drug  Testing 
Scheme  in  the  year  1968-69 
than  in  any  of  the  three  previ- 
ous years  of  the  Scheme.  But 
the  total  was  still  only  12  out 
of  888  samples  taken,  and  four 
of  the  faulty  samples  were 
dressings. 

In  1965-66  there  were  six 
adverse  reports  among  978 
samples;  in  1966-67  seven 
among  973  samples,  and  in 
1967-68  four  among  749 
samples.  Faulty  samples  on 
which  no  formal  action  was 
taken  have  numbered  four, 
seven,  four,  four  in  the  four 
years  of  the  Scheme,  while  dis- 
crepancies in  quantity  were  22, 
30,  21  and  32  respectively. 

Only  three  of  the  888  samples 
taken  in  1968-69  were  for  ex- 
temporaneous preparations.  Al- 
though the  year  included  the 
changeover  to  the  metric  sys- 
tem, most  prescriptions  had 
been  metricated  by  the  pre- 
scriber  —  only  one  sample  had 
required  adjustment  and  that 
the  pharmacist  had  done  cor- 
rectly. 

The  general  trend  of  im- 
provement in  containers  con- 
tinued, says  the  report  of  the 


Top  European  experts  in  the  control  of  anticoagulant  therapy 
gathered  in  London  this  week  for  the  BDH  Chemicals  Ltd 
clinical  symposium  devoted  to  the  applications  of  coagulation 
tests  in  anticoagulant  therapy  and  liver  disease.  This,  the 
second  BDH  clinical  symposium,  was  presented  in  collabora- 
tion with  Nyegaard  &  Co  of  Oslo.  Pictured  here  (left  to  right) 
are:  Professor  P.  A.  Owren,  Medical  Department  A,  Rikshospi- 
talet,  Oslo;  Mr  John  Conacher,  laboratory  products  marketing 
manager,  BDH  Chemicals  Ltd;  Professor  H.  Stormorken,  Insti- 
tute of  Thrombosis  Research,  Rikshcspitalet,  and  Dr  L.  Poller, 
consultant  haematologist,  Withington  Hospital,  Manchester 


Pharmaceutical  Society — which 
acts  as  agent  for  the  Scottish 
Home  and  Health  Department 
for  sampling  and  analyses. 
There  was  a  marked  decrease 
in  the  use  of  cardboard  cartons, 
and  use  of  amber  coloured 
bottles  and  plastic  containers 
increased.  The  unsuitability  of 
gummed  labels  for  use  on 
plastic  is  again  mentioned. 

The  12  adverse  reports  were 
equally  divided  between  exces- 
sive deviation  in  quantity  from 
that  prescribed,  and  unsatisfac- 
tory containers. 

Among  informal  samples 
taken,  the  report  makes  com- 
ment on  the  supply  of  propri- 
etary preparations  of  soft  soap 
containing  dyes,  when  soft  soap 
BP  was  requested.  Tests  on 
samples  of  purified  water 
showed  considerable  contamin- 
ation in  some  cases. 

Safety-razor  sales 

The  total  value  of  sales  of 
complete  sets  of  safety  razors 
for  the  fourth  quarter  of  1969 
at  £689,876  was  twice  as  high 
as  in  the  corresponding  quarter 
of  1968;  sales  for  export  rose 
by  74  per  cent.  The  total  num- 
ber of  all  safety  razor  sets  sold 
was  up  by  63  per  cent  on  a 
year  earlier. 

The  total  value  of  sales  of 
stainless  steel  safety  razor 
blades  in  the  fourth  quarter 
was  24  per  cent  higher  than  in 
1968  with  export  sales  26  per 


Poisons  Board 
wants  dopa 
in  Schedule  4B 

The  Poisons  Board  has  recom- 
mended to  the  Secretary  of 
State  that  3-(3,4-dihydroxy- 
phenyl)alanine  (dopa)  and  its 
salts  should  be  included  in  Part 
I  of  the  Poisons  List  and  in 
Part  B  of  Schedule  4  to  the 
Poisons  Rules. 

A  Home  Office  notice  to 
trade  organisations  says  that 
the  Secretary  of  State  is  dis- 
posed to  act  on  the  recom- 
mendation by  making  statutory 
instruments.  Any  objections  or 
observations  should  be  sent  as 
soon  as  possible  to  the  Under 
Secretary  of  State,  Home  Office 
(Drugs  Branch),  Room  308, 
Romney  House,  Marsham 
Street,  London  SW  1. 

rose  in  1969 

cent  higher.  Sales  of  other 
razor  blades  were  little  dif- 
ferent from  a  year  ago. 

For  the  year  as  a  whole  the 
total  value  of  sales  of  com- 
plete sets  of  safety  razors 
showed  a  rise  of  71  per  cent 
on  1968:  exports  were  up  by 
55  per  cent.  Total  sales  of 
stainless  steel  safety  razor 
blades  rose  by  4  per  cent  and 
exports  by  9  per  cent.  Total 
sales  and  exports  of  other 
safety  razor  blades  were  9  per 
cent  lower. 
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Chemical  industry 
must  grow  faster 

says  EDC  report 

The  UK  as  a  base  for  chemical  investment  suffers  from  two 
major  disadvantages  as  compared  with  most  other  advanced 
countries. 


They  are  the  relatively  small 
size  of  the  UK  market  itself 
and  its  slow  growth,  says  a 
report  by  the  Economic  Devel- 
opment Committee  for  chemi- 
cals. 

In  the  long  term,  the  EDC 
stresses  the  need  for  the  Gov- 
ernment to  pursue  economic 
policies  that  will  accelerate  the 
overall  UK  growth  rate  and 
increase  the  size  of  the  dom- 
estic market  to  which  the  UK 
industry  has  access  (for  ex- 
ample, if  the  UK  joined  the 
European  Economic  Com- 
munity). 

In  the  short  and  medium 
term,  the  EDC  recommends 
taking  action  on  the  slow  con- 
struction times  for  new  plants 
in  the  UK,  and  on  the  relatively 
high  electricity  tariffs  charged 
to  UK  high  load-factor  users. 

The  EDC  estimates  that  the 
chemical  industry's  trade  bal- 
ance in  terms  of  1964  prices 
will  improve  by  some  £40m 
between  1967  and  1972.  The 
chemical  industry's  growth  over 
the  period  1958-67,  at  7  per 
cent,  a  year,  was  at  twice  the 
rate  of  that  of  UK  manufac- 
turing industry. 

Fastest  growing  sectors  of  the 
chemical  industry  are  plastics, 
organic  chemicals  and  pharma- 
ceuticals. 

(Industrial  Report  by  the 
Chemicals  EDC  on  Economic 
Assessment  to  1972,  free  from 
NEDO,  21  Millbank,  London, 
SW  1). 

No  investigation 
of  NAPD  code 

The  construction,  rules  and 
code  of  practice  of  the  National 
Association  of  Pharmaceutical 
Distributors  are  not  to  be  in- 
vestigated by  the  Restrictive 
Practices  Court. 

On  February  24.  Mrs 
Barbara  Castle,  First  Secretary 
and  Secretary  of  State  for 
Employment  and  Productivity, 
gave  directions  to  the  Registrar 
of  Restrictive  Trading  Agree- 
ments under  Section  9  (2)  of 
the  Restrictive  Trade  Practices 
Act,  1968,  discharging  him 
from  his  obligation  to  take  pro- 
ceedings in  the  Court  in  rela- 
tion to  seven  agreements  in- 
cluding that  of  NAPD. 


'Essential' 
pharmacies 
claim  now 

Pharmacies  providing  "essen- 
tial" NHS  pharmaceutical  ser- 
vices in  certain  areas  where 
access  to  the  next  nearest  phar- 
macy presents  difficulties  to 
patients,  may  now  claim  for 
the  additional  lump  sum  pay- 
ment in  respect  of  1969. 

The  Secretary  of  State,  in 
consultation  with  the  Central 
NHS  (Chemist  Contractors) 
Committee,  has  decided  that 
applications  for  the  grant  will 
be  considered  in  respect  of  any 
pharmacy  which, 

□  was  included  in  an  Execu- 
tive Council's  pharmaceuti- 
cal list  at  the  end  of  the 
year  and  had  been  so  for 
at  least  one  month  during 
the  year; 

□  was  situated  not  less  than 
three  miles  "as  the  crow 
flies"  from  the  next  nearest 
pharmacy;  and 

□  dispensed,  on  average,  not 
more  than  750  prescriptions 
a  month  during  the  year. 

Generally,  the  amount  of  any 
lump  sum  approved  for  pay- 
ment will  be  related  to  the  aver- 
age number  of  prescriptions 
per  month  during  1969  on  a 
scale  ranging  from  £25  for  a 
pharmacy  which  dispensed 
9,000  prescriptions  in  the  year 
to  a  maximum  of  £300  for  a 
pharmacy  which  dispensed  not 
more  than  6,000  prescriptions 
in  the  year. 

Exceptionally,  application 
may  be  made  for  a  pharmacy 
which,  although  it  does  not 
satisfy  all  the  criteria,  merits 
consideration  because  of  special 
circumstances.  Claim  forms  are 
being  circulated  by  Executive 
Councils. 

Past  formulas 
metricated 

Metricated  formulas  for  pre- 
parations that  no  longer  appear 
in  the  British  National  For- 
mulary are  contained  in  the 
"Compendium  of  Past  Formu- 
lae, 1933  to  1966,"  published 
by  the  National  Pharmaceutical 
Union.  Use  of  these  formulas 


Twenty-four  final  year  medical  students  from  the  University  o 
Chile,  Santiago,  visited  the  Wellcome  Foundation  at  Dartforc 
recently.  The  visit,  part  of  a  week's  stay  in  this  country  organ 
ised  by  the  Institute  of  Directors,  also  included  a  visit  to  tht 
Wellcome  Building  and  the  Hospital  Centre  in  London.  Exarrun 
ing  a  Strunk  loader,  which  loads  ampoules  into  trays  ready  fo 
washing,  in  the  new  sterile  products  area  at  Dartford  are  (fron 
left):  Walter  Stein,  Marcelo  Parra,  Franklin  Sanchez,  Artun 
Schoenfield,  Roberto  von  Loebenstein  and  Vladimir  Kusmicit 
from  Chile,  Roy  Lepper,  visits  officer  at  Wellcome,  Dartforo 
and  Mrs  Cutts-Watson  from  the  Institute  of  Directors 


is  soon  to  be  made  mandatory, 
both  for  Health  Service  and 
private  dispensing. 

The  formulary  has  been  pre- 
pared with  the  help  of  the 
British  Pharmaceutical  Codex 
Revision  Committee  and  the 
Pharmaceutical  Society  and  in- 
cludes either  the  metricated  ver- 
sion of  each  formula,  or  in- 
struction to  dispense  the 
modern  formulation. 

Copies  of  the  Compendium 
(12s  6d  each)  are  available 
from  the  NPU.  321  Chase 
Road.  London  N  14. 

New  regulations 
on  tetracyclines 

Tetracycline  and  oxytetra- 
cycline  preparations  intended 
for  administration  by  means 
other  than  parenteral  injection, 
or  for  application  to  the  skin 
are  to  be  brought  under  the 
Therapeutic  Substances  (Manu- 
facture of  Antibiotics)  Regula- 
tions 1966-1968.  The  Depart- 
ment of  Health  has  issued  draft 
Regulations  that  are  to  be 
made  under  Part  1  of  The 
Therapeutic  Substances  Act 
1956. 

The  draft  Regulations  intro- 
duce two  new  definitions:  tetra- 
cycline (non-parenteral)  and 
oxytetracycline  (non-parenteral) 
and  the  provisions  relating  to 
the  sealing  of  containers  and 
provision  of  a  bacteriostatic 
are  not  to  apply  to  the  non- 
parenteral  preparations  except 
when  in  the  form  of  eye  drops. 

The  provisions  concerning 
the  tests  for  sterility  and  free- 


dom from  pyrogenic  ani 
histamine  -  like  preparation 
applied  to  tetracycline  an 
oxytetracycline  derivatives  ar 
not  to  apply  to  the  nor 
parenteral  preparations.  Intere< 
ted  manufacturers  and  irr. 
porters  may  obtain  copies  o 
the  draft  regulations  from  th 
Department  of  Health  an 
Social  Security,  Room  103( 
Queen  Anne's  Mansions,  Quee 
Anne's  Gate,  London  SW  1. 


The  value  of 
small  firms 

Efficient  small  companies  ca 
be  of  considerable  value  to  cot 
sumers,  says  the  Consumt 
Council  in  a  note  to  the  Con 
mittee  of  Inquiry  on  Sma 
Firms. 

The  small  independent  n| 
tailer,  in  particular,  may  rj 
more  conveniently  situated  thai 
a  shopping-centre  supermarkl 
and  may  well  provide  a  d| 
livery  service,  credit  facility 
for  regular  customers  and 
choice  of  a  wide  range  of  iten! 
with  a  low  stock  turnover  whi( 
a  multiple  would  find  it  ui 
economic  to  carry. 

If  small  firms  concentrate  a 
their  strong  points  then  thij 
have  nothing  to  fear  from  tf 
multiples  and  should  not  rj 
quire  special  measures  to  he) 
them  to  survive. 

The  Council,  however, 
opposed  to  any  legislate! 
against  price  discrimination  > 
small  firms  being  exempt 
from  the  disclosure  provisio 
of  the  Companies  Acts. 
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Pharmacist 
chairs  new  BP 
Commission 

Dr  Frank  Hartley,  dean  of  the 
school  of  Pharmacy,  University 
of  London,  is  to  become  chair- 
man of  a  reconstituted  British 
Pharmacopoeia  Commission. 

The  new  arrangements  for 
the  preparation  and  publication 
of  the  Pharmacopoeia,  made 
under  the  provisions  of  the 
Medicines  Act.  were  announced 
by  Mr  Richard  Grossman, 
Secretary  of  State  for  Social 
Services,  in  the  Commons  this 
week. 

He  told  Dr  Shirley  Summer- 
skill:  "The  copyright  in  the 
British  Pharmacopoeia  is  to  be 
assigned  to  the  Crown  by  the 
General  Medical  Council  with 
effect  from  March  1,  1970.  On 
that  date  the  continuation  of 
the  revision  of  the  1968  edition 
of  the  British  Pharmacopoeia 
and  the  preparation  of  the  1973 
edition  will  become  the  respon- 
sibility of  a  new  Committee 
appointed  under  Section  4  of 
the  Medicines  Act,  1968. 

"This  Committee,  like  its 
predecessor  appointed  by  the 
Genera]  Medical  Council,  will 
be  known  as  the  British  Phar- 
macopoeia Commission,"  said 
Mr  Crossman. 

On  the  recommendation  of 
the  Medicines  Commission  the 
following  persons  have  been 
invited,  and  have  agreed  to 
serve  on  the  new  Commission: 
Dr  F.  Hartley  (chairman),  Mr 
D.  C.  M.  Adamson,  Dr  D.  R. 
Bangham.  Mr  A.  G.  Fishburn, 
Dr  D.  C.  Garratt.  Mr  J.  C. 
Hanbury,  Dr  J.  B.  Harman,  Dr 
D.  T.  Lewis,  Professor  W.  G. 
Overend,  Dr  F.  T.  Perkins, 
Professor  J.  B.  Stenlake.  Profes- 
sor G.  M.  Wilson  and  Professor 
D.  R.  Wood. 

Franco-British 
Congress  plans 

The  business  session  of  the 
17th  congress  of  the  Franco- 
British  Pharmaceutical  Com- 
mission to  be  held  in  Llan- 
dudno, May  15-18  will  have  as 
its  theme  "Drugs  —  historical 
social  and  cultural  aspects." 
Two  speakers  from  each  coun- 
try will  provide  papers  on  the 
subject  and  deliver  15-minute 
summaries. 

The  excursion  on  the  Sun- 
day will  take  in  Badnant  Gar- 
dens and  Caernarvon  Castle. 
Total  cost  for  the  week-end 
will  be  £25.  A  full  programme 
is  available  from  the  Commis- 
sion, 17  Bloomsbury  Square, 
London  WC  1. 


"Over  the  Top"  (right)  won  for  Michael  Hug  gins,  15,  of  Halesworth  Modern  School,  the  title 
of  "Junior  Photographer  of  the  Year"  and  for  "Little  Boy  Blue"  (left)  Sallie  Jane  Brooke,  16, 
of  the  Joseph  Leckie  School,  Walsall,  gained  the  "Miss  Junior  Photographer  of  the  Year" 
title  in  the  annual  competition  organised  by  the  Photographic  Information  Council.  The 
awards  were  made  by  Sir  Francis  Chichester  at  a  lunch  in  London  on  February  24.  The  two 
top  award  winners  are  selected  from  the  winners  of  the  four  classes  of  the  competition 


Financial  support  for 
Liverpool  hospital 
pharmacists  pledged 

The  Tyne,  Wear  and  Tees  Branch  of  the  Guild  of  Public 
Pharmacists  has  offered  cash  support  for  Liverpool  hospital 
pharmacists,  many  of  whom  have  threatened  to  resign  if  the 
latest  salary  claim  is  not  met  in  full. 
At  a  meeting  on  February  23 
the  Branch   committee  under- 
took to  provide  £2  each,  on 


demand,  to  establish  a  fund  to 
be  used  by  the  Liverpool 
Branch  as  it  thought  necessary. 

The  money  could  be  used 
to  help  members  who  resigned 
over  a  period  of  financial  diffi- 
culty, to  pay  for  publicity  to 
advance  the  hospital  pharma- 
cists' cause  or  in  any  other 
way.  No  conditions  would  be 
attached. 

The  Tyne,  Wear  and  Tees 
committee  also  agreed  that  in 
the  event  of  the  Liverpool  re- 
signations being  tendered  they 
would  each  give  £1  per  week 
for  three  months  in  the  first 
instance,  to  reimburse  the 
Liverpool  people.  A  circular 
has  been  sent  to  branch  mem- 
bers asking  them  to  support 
the  scheme. 

Speaking  to  the  C&D  this 
week  Mr  H.  Mackley,  chairman 
of  Tyne,  Wear  and  Tees,  made 
it  clear  that  while  the  branch 
sympathised  with  the  Liver- 
pool action  they  did  not  feel 


that  strike  action  or  withdrawal 
of  labour  was  a  correct  pro- 
cedure. The  needs  of  patients 
should  be  the  first  considera- 
tion. 

Mr  Mackley  said  that  a  sur- 
vey of  staffing  in  Newcastle 
Region  showed  chief  pharma- 
cist posts  were  being  filled,  but 
the  employer  had  no  choice 
owing  to  scarcity  of  applicants. 

Foot-and-mouth 
disinfectants 

Thirteen  disinfectants  have  so 
far  satisfied  the  test  require- 
ments of  the  Ministry  of  Agri- 
culture for  use  against  foot- 
and-mouth  disease  and  would 
be  included  in  any  temporary 
Order  made  by  the  Ministry 
in  the  event  of  an  outbreak  of 
the  disease  (see  C&D,  January 
3,  page  3). 

Making    the  announcement 
last  week,  the  Ministry  listed 
the  following  disinfectants: 
□  Sodium    carbonate  (deca- 
hydrate)     complying  with 
British  Standard  1963:3674. 


□  Citric  acid  BP 

0  Ortho  -  phosphoric  acid 
(technical  grade) 

□  Formalin  BP  (containing  not 
less  than  34  per  cent 
formaldehyde) 

□  FAM  (formerly  known  as 
Vanodine  R62  FAM) 

□  Resiguard  F 

□  Famosan 

□  Dairy  Iodicide 

□  Iodel-X 

□  Sani-Squad 

□  GR  250 

□  Hygasan 

□  Castrol  Solvex  ICD  109 
The    chemical  disinfectants 

are  effective  at  the  following 
dilutions:  Sodium  carbonate 
(decahydrate)  (ie,  washing 
soda)  —  4  per  cent  solution 
(approximately  1  lb  to  2  gal- 
lons of  water);  Citric  acid  - 
0-2  per  cent  solution  (1  oz 
citric  acid  crystals  to  3  gallons 
of  water);  Ortho-phosphoric 
acid  (technical  grade)  0"3  per 
cent  solution  (3  tablespoonfuls 
to  3  gallons  of  water);  Formalin 
BP  —  10  per  cent  solution  (1 
pint  to  9  pints  of  water). 

The  proprietary  disinfectants 
are  effective  against  the  virus 
at  the  following  dilutions:  1 
part  FAM  to  240  parts  water; 

1  part  Resiguard  F  to  80  parts 
water;  1  part  Famosan  to  160 
parts  water;  1  part  Dairy  Iodi- 
cide to  250  parts  water;  1  part 
Iodel-X  to  130  parts  water; 
1  part  Sani-Squad  to  5  parts 
water;  1  part  GR  250  to  10 
parts  water;  1  part  Hygasan  to 
20  parts  water  and  1  part 
Castrol  Solvex  ICD  109  to  50 
parts  water. 
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Only  a  baby  gets  more 
out  of  this  thanyou* 

Oh,  yes.  Babies  do  very-nicely-thank-you  on  Trufood 
Spoonfoods  and  Junior  Foods.  And  so,  let's  face  it,  do  chemists. 

You  see,  we  at  Trufood  are  totally  dedicated  to 
producing  the  finest  baby  foods  on  the  market.  We  take  a  lot 
more  care  than  most.  Both  of  our  foods  and  our  retailers. 
Mothers  appreciate— and  pay  more  for  this  care. 

So  you  get  a  better  profit. 

This  year  we're  putting  100%  more  effort  behind  our 
product.  Including  full  colour  spaces  in  specialist  mother 
magazines  telling  the  Trufood  quality  story. 

As  you  know,  we  sell  through  chemists  and  only 
through  chemists.  The  market  is  expanding.  And  Trufood  sales 
are  expanding  even  faster.  So  there's  plenty  in  it  for  you. 

A  lot  more  mothers  will  be  asking  for  Trufood  this 
year.  And  many  more  babies  thriving  on  it. 

You'll  thrive  on  it  too.  Write  to  us  for  details 
if  you're  not  a  stockist  already. 

Don't  let  the  babies  have  all  the  fun. 


Trufood  Baby  Foods 

London  Road,  Guildford,  Surrey. 
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Ferryman's 
chairman  dies 

rhe  chairman  of  Herbert  Ferryman  Ltd. 
iouthampton,  Mr  William  Marshall  Cox, 
7PS,  16  Brookvale  Road,  Southampton, 
lied  on  February  18,  aged  69.  Mr  Cox 
[ualified  in  Edinburgh  in  1921.  He  was 
leputy  chairman  of  Eucryl  Ltd,  chairman 
it  Matthews  and  Wilson  Ltd,  and  held 
lirectorships  in  Thompson  &  Capper  Ltd, 
'harmax  Ltd  and  Statim  Pharmaceuticals, 
ie  had  been  associated  with  Herbert 
7erryman  Ltd  since  1940.  Before  that  he 
vas  a  director  of  Randall  and  Wilson 
„td,  Southampton. 

Mr  John  Swan,  MPS,  writes : 
'or  close  on  twenty  years  he  and  I 
vorked  together  in  building  up  Herbert 
ferryman  Ltd  at  a  time  of  great  difficulty 
>ecause  of  damage  done  to  the  town  by 
)ombing,  the  continual  hunt  for  other  and 
)igger  premises,  the  shortages  of  supplies 
:tc.  Throughout  that  time  he  never 
loubted  that  everything  would  be  all 
ight:  the  pharmacists  of  Southampton  and 
listrict  knew  that  in  him  they  had  a  true 
tnd  loyal  friend.  His  door  was  always 
>pen  to  both  his  customers  and  his  staff. 

The  pharmacists  of  Southampton  and 
listrict  will  mourn  the  passing  of  an  able 
massuming  and  kindly  man  and  I  shall 
niss  the  warm  handshake  of  a  great 
'riend. 

Brown:  On  February  18,  Mr  Percy  James 
3rown,  MPS,  66  Fortune  Green  Road, 
London  NW6,  aged  78.  Mr  Brown  quali- 
ied  in  1914  and  was  proprietor  of  a 
pharmacy  in  West  Hampstead  from  1923 
antil  illness  forced  his  retirement  a  few 
t'ears  ago. 

Fennell:  On  February  12,  Mr  Alexander 
George  Fennell,  MPS,  147  Holdenhurst 
Road,  Bournemouth.  Mr  Fennell  qualified 
in  1923. 

Lawrence:  On  February  13,  Mr  Edmund 
\Villiam  Lawrence,  Knaresborough,  near 
Harrogate,  Yorks,  aged  95.  Mr  Lawrence 
qualified  as  a  pharmacist  in  1898.  He  was 
proprietor  for  70  years  of  the  shop  in 
the  Market  Place,  Knaresborough,  which 
ivas  known  as  "The  Oldest  Chemist  Shop 
in  England"  (it  was  founded  in  1720). 
Savage:  On  February  22,  Mr  John  Percival 
Savage,  a  former  chairman  and  managing 
director  of  Boots  Pure  Drug  Co  Ltd,  aged 
74.  Mr  Savage  joined  Boots  in  1911  as 
office  boy,  and  after  war  service  worked 
in  many  sections  of  the  company.  In  1921 
he  was  appointed  assistant  to  the  finance 
director  and  was  elected  to  the  board  in 
1942. 

Mr  Savage  became  chairman  and  man- 
aging director  in  1954.  One  of  his  major 
contributions  to  the  company  was  the 
introduction  in  1955  of  the  profit  earning 
scheme  for  members  of  Boots'  staff. 
Ryan:  Recently,  Mr  Gerald  Ryan,  45  St 
Alban's  Park,  Sydney  Parade,  Dublin,  a 
dispensing  chemist  and  druggist.  Mr  Ryan 
was  registered  as  a  druggist  in  1923  and 
had  his  own  pharmacy  in  Pearse  Street, 
Dublin,  for  a  number  of  years.  His  wife, 
who  was  a  pharmacist,  died  about  ten 
years  ago.  After  closing  his  premises  in 
Pearse  Street  Mr  Ryan  retired  in  1954. 


he  Nrayser  column 


Memories  stirred 

Last  week's  issue,  with  its  emphasis  on  shaving  preparations,  brought  to  my 
mind  a  noted  character  in  my  earlier  days  in  pharmacy.  At  the  time  I  knew 
him  he  had  tried  every  possible  item  of  emollient,  hard  or  soft,  and  his  joy  to 
find  an  addition  to  the  range  was  unabounded.  But  it  was  when  we  came  to 
the  razors  themselves  that  he  waxed  eloquent.  He  was  a  veritable  encyclo- 
paedia in  folklore  on  the  art,  from  the  time  that  man  experimented  with  sea- 
shells  to  a  date  that  coincided  with  the  opening  of  hostilities  in  September 
1939. 

I  would  not  have  you  think  that  he  was  then  drafted  into  the  forces — far 
from  it.  At  the  time  I  knew  him  he  had  retired  from  everything  except  the 
collection  of  razors. 

What  had  started  as  a  mere  hobby  had  become  a  mania  and,  immured  as 
he  was  in  a  house  in  which  the  serpent's  tooth  would  have  been  the  only 
blunt  item,  he  could  not  cut  himself  free.  There  were  several  "opening  razors" 
and  his  pride  and  joy  was  a  set  of  seven  in  a  case,  emanating  if  I  remember 
rightly,  from  Solingen,  and  each  marked  with  the  day  of  the  week.  He  gave 
up  his  home  in  1939  and  was  good  enough  to  offer  me  a  selection  from  no 
fewer  than  119  razors.  I  declined,  feeling  it  would  be  a  mistake  to  break  up 
such  a  complete  collection.  I  always  regretted  that  he  did  not  bequeath  them 
to  the  nation. 

Mention  of  that  old  gentleman  who  has  not  crossed  my  mind  for  years 
has  suddenly  brought  to  my  mind  another.  His  shavable  area  was  consider- 
ably reduced  by  a  lush  and  opulent  military  moustache.  One  might  have 
imagined  that,  in  the  circumstances,  the  life  of  a  razor  blade  would  be  longer 
than  with  most,  but  he  had  his  own  little  foibles.  There  was  not  a  stropping 
instrument  on  the  market  that  he  had  not  purchased. 

He  once  boasted  to  me  that  four  blades  and  one  particular  hone  and  strop 
had  seen  him  through  six  years  of  war  famine,  though  he  confessed  that 
allegro  had  given  place  in  time  to  vivace,  presto  and  the  prestissimo. 

Pharmaceutical  elections 

I  am  in  substantial  agreement  with  your  Comment  on  the  letter  from  the 
chairman  of  the  CAG.  There  has,  as  yet,  been  no  indication  that  those  who 
secure  election  on  that  platform  have  been  successful  in  converting  the  Coun- 
cil opinion  to  the  one  held  by  the  group.  We  have,  of  course,  to  judge  by 
what  information  comes  our  way  from  Council  reports,  and  it  may  be  that, 
unknown  to  us,  the  conversion  proceeds  apace. 

With  you,  and  for  the  same  reasons,  I  welcome  the  decision  of  the  CAG 
not  to  concern  itself  as  a  group  with  the  forthcoming  elections,  but  I  feel  in- 
clined to  go  a  little  further  and  regret  that  it  was  done  at  all,  for,  whatever  the 
merits  of  those  standing,  the  emotional  appeal  deprived  the  Society's  Council 
of  the  services  of  at  least  two  very  active  and  sound  members. 

That,  of  course,  is  the  prerogative  of  the  electorate  and  democracy  at  work, 
but  I  feel  that  the  outlook  of  the  CAG  is  dictated  by  factors  other  than  change 
of  heart,  despite  the  long  letter  of  Mr  M.  Millward  (page  236)  I  should  have 
thought  it  is  not  unlikely  that  as  individuals,  other  members  of  the  group  may 
seek  election.  That  is  their  right. 

Just  politics ! 

I  am  deeply  offended  by  the  sentiments  expressed  in  the  letter  of  "Fair  Play" 
(page  236).  Surely  he  realises  that  it  was  only  by  the  merest  chance  that  five 
of  this  year's  retiring  members  took  part  in  the  February  Council  proceed- 
ings? To  impute  such  base  motives  surely  makes  his  choice  of  nom  de  guerre 
singularly  inept! 
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ICI's  profit  up 
by  £14  m 

Imperial  Chemical  Industries  Ltd's  profit 
for  1969— £167  m— was  up  by  £14  m 
on  1968,  although  in  the  fourth  quarter 
there  was  a  decline  from  £38  m  to  £36  m. 
Sales  totalled  £1,355  m  (against  £1,237  m) 
of  which  £703  m  (£621  m)  was  overseas. 
Exports  from  UK  amounted  to  £244  m 
fob  (£219  m). 

Taxation  amounts  to  £60  m  (£59  m) 
leaving  the  net  profit  at  £107  m  (£94  m). 
The  dividend  for  the  year  totals  2s  9d 
(2s  7-05d  in  1968). 

Future  of  Burmah  - 
Laporte  bid 

The  £60  m  bid  by  Burmah  Oil  Ltd  for 
Laporte  Industries  (Holdings)  Ltd  (see 
C&D  January  31  p  124)  lapsed  automati- 
cally on  February  24  when  the  Depart- 
ment of  Employment  and  Productivity 
decided  to  refer  the  deal  for  investigation 
by  the  Monopolies  Commission. 

The  offer  was  conditional  on  no  refer- 
ence being  made  to  the  Commission. 
Depending  on  the  Commission's  pro- 
nouncement Burmah  may  make  further 
approaches  to  Laporte  shareholders. 

Five-fold  expansion 

To  meet  increasing  demands  of  fast  de- 
veloping markets.  Hogg  &  Ross  Ltd.  a 
member  of  Medical  Supply  Association 
(Holdings)  Ltd,  has  opened  new  premises 
in  Dundee.  Thus  in  just  18  months  it  has 
become  necessary  for  a  five-fold  expan- 
sion programme  to  be  effected. 

Compared  to  the  previous  working  area 
of  some  10,000  sq  ft  the  new  premises 
provide  a  factory  floor  space  of  50,000 
sq  ft  of  which  one-fifth  will  be  required 


A  packing  line  for  surgeons'  gloves 


as  a  pre-sterile  area  for  the  grading  and 
packing  of  their  surgeons'  gloves,  as  well 
as  other  hospital  systems  already  being 
tested  and  packed  by  the  company. 

Barclay's  new  venture 

Barclay  &  Sons,  Ltd  have  agreed  to 
acquire  the  Parlative  Publishing  Co  Ltd, 
from  a  subsidiary  of  Slater,  Walker  Securi- 
ties Ltd,  and  others.  The  purchase  con- 
sideration is  £330.000  represented  by 
425,000  Ordinary  shares  of  2s  each  in 
Barclay. 

Parlative  is  a  holding  company  and, 
through  its  trading  subsidiary  CAG  Pub- 
licity Ltd,  carries  on  business  as  outdoor 
advertising  contractors  in  South  Wales 
and  the  West  Country. 

Slater  Walker  and  its  subsidiaries  have  a 
substantial  shareholding  in  Barclay  and 
the  acquisition  is  subject  to  the  approval 
of  Barclay's  shareholders. 

Norcros  profits  up 

Profits  of  Norcros  Ltd  for  the  year  to 
November  30,  1969,  show  an  increase  of 
12.2  per  cent  to  £2.628,000.  A  final  divi- 
dend of  13.17  per  cent  makes  a  total  of 
2\\  per  cent. 

Group  sales  at  £29,770,000  for  1968-69 
increased  6.4  per  cent  over  the  previous 
year,  and  trading  profit  margins  improved 
to  9.9  per  cent  of  sales,  compared  with  9.5 
per  cent. 

In  brief 

Selpharm    Laboratories    Ltd:    Two  "at 

home"  parties  held  recently  by  Selpharm 
Laboratories  Ltd  at  their  Harrow,  Middle- 
sex, offices  were  attended  by  the  mayor 
and  mayoress  of  the  borough  and  by  local 
pharmacists  and  doctors.  Mr  A.  Bois, 
Selpharm's  managing  director,  said  that 
the  Laboratory's  doors  were  always  open 
to  doctors  and  pharmacists  who  wanted 
to  drop  in  for  a  chat  on  subjects  of 
mutual  interest. 

Hodders  Ltd:  All  branches  of  the  com- 
pany are  to  be  amalgamated  with  those 
of  R.  Weston  (Chemists)  Ltd  on  March  1. 
From  that  date  invoices  should  be  sent 
to  63  St.  Thomas  Street,  Bristol  and  state- 
ments to  the  head  office  at  PO  Box  111, 
1  Orgreave  Way,  Sheffield  SI 3  9LS,  from 
where  payment  will  be  made. 
Burt  Boulton  &  Haywood  Ltd,  in  the  half- 
year  ended  September  30,  1969,  slightly 
ii.creased  their  turnover  to  £85  m.  (from 
£81  m.  in  equivalent  1968  period)  but 
group  pre-tax  profit  fell  from  £250.300 
to  £92.700.  Interim  dividend  is  cut  from 
5  to  2  per  cent. 

Rentokil  Ltd  had  a  pre-tax  profit  of 
£2.148.000  for  1969  (against  £1.547,000  in 
1968).  The  year's  dividend  total  is  brought 
up  to  35  per  cent  with  a  20  per  cent  final. 
In  addition,  a  one-for-one  scrip  issue  is 
proposed. 

William  Ransom  &  Son  Ltd  is  to  pay  an 

unchanged  interim  dividend  of  5  per  cent. 
Pre-tax  profit  for  half-year  to  September 
30,  1969  was  £49,000;  tax  was  £22.000; 
leaving  £27,000. 

C.  &  J-  James  Ltd,  Cheltenham.  Glos,  are 
leaving  their  premises  in  the  town's 
Promenade  and  moving  to  8  Royal  Cres- 
cent, during  April. 


Mr  Mike  Sullivan,  sales  manager  for  Dana 
Perfumes  Ltd,  made  a  guest  appearance 
on  Westward  Television's  women's  maga- 
zine programme  "Open  House"  recently, 
to  talk  on  the  company's  fragrance  train- 
ing plan  for  salesgirls. 

Mr  Sullivan  is  seen  here  with  the 
editor  of  the  programme  during  re- 
hearsals for  the  show. 

Mr  David  M.  Blake,  MPS  has  acquired! 
the  business  of  Jeffrey  Arnold  (Chemists) 
Ltd,  104  London  Road,  St.  Albans,  Herts, 
and  is  trading  as  Jeffrey  Arnold  (Chem- 
ists). 

Mr  Norman  Hart,  MPS,  is  transferring 
to  21  Alcester  Street.  Redditch.  Worcsj 
his  pharmacy  at  125  Evesham  Road.j 
Headless  Cross,  on  March  2. 
A.  Revai  &  Co  (Chemicals)  Ltd  are! 
moving  on  March  23  to  Battlebridgei 
House.  87  Tooley  Street,  London  SE  M 
(telephone:  01-407  4813). 


Carmen  Curler  Co  Ltd:  Mr  Harvey 
Langer  who  has  been  the  general  manager 
(UK)  sales  at  Carmen  has  been  appoin; 
ted  to  the  board.  Taking  over  Mr  Langer'r 
activities  in  the  general  wholesale  sale;) 
operation  Mr  Ron  Milledge  become:- 
national  field-sales  manager.  For  the  las 
three  years  he  has  been  area  manager  ii 
the  Midlands  for  Carmen. 
Dow  Chemical  Co  Ltd  have  appoints 
Mr  Martin  Finch.  BSc  manager  of  theil 
northern  office  based  in  Wilmslow,  Ches 
Mr  John  Parkinson,  UK  sales  manager; 
chemicals  division,  has  assumed  responji 
sibility  for  the  company's  UK  chemicaj 
division  sales. 

Carlo  Erba  (UK)  Ltd:  Mr  R.  Grahaf 
John  (previously  southern  regional  mar 
ager)  has  been  appointed  to  the  newl 
created  post  of  medical  marketing  execil 
tive. 

Dunbee-Combex-Marx    Ltd:    Mr   C.  t 

Wheeldon.  previously  sales  manager  c 
Bourjois  Ltd  and  Fiona  Sands  Ltd,  ha 
recently  joined  the  Dunbee-Combex-Mar 
Group. 

Gillette  Industries  Ltd  have  appointed  M 
D.  McNab,  brand  manager  for  thei 
range  of  razors. 
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a  few  minutes  reading 
from  Glaxo 


You  won't  want  to  be 
without  Ceporex  the  new 
oral  antibiotic  from  Glaxo 
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You  won't  want  to  be 
without  Ceporex  the  new 
oral  antibiotic  from  Glaxo 


There's  an 

identified  tetracycline 
from  Glaxo— Clinitetrin 


Ceporex 
eaps4ites500 

,    ...,',,_„,,  ......  ■ftEW »*e C****i*iUn 

«8}IS8l8S250      !0"  capsule 


Ceporex  (cephalexin),  the  new  oral  antibiotic  from 
Glaxo,  is  already  causing  a  stir.  Why  ?  Well  it's 
rapidly  and  almost  completely  absorbed  -  and  it 
achieves  high  blood  and  serum  levels  within  an  hour  of 
administration.  It's  also  active  against  both  gram- 
positive  organisms,  including  penicillin-resistant 
staphylococci,  and  gram-negative  organisms.  What's 
all  that  mean  ?  It  means  Ceporex  is  ideally  suited  to  the 
treatment  of  urinary  tract,  respiratory  tract  and  skin  and 
soft  tissue  infections,  even  in  patients  hypersensitive 
to  penicillins.  That's  why  G  P's  will  be  prescribing  a  lot 
of  Ceporex  from  now  on.  Make  sure  you  can  meet  the 
demand  ;  start  ordering  Ceporex  now. 
One  bottle  of  20  x  250  mg  capsules  and  one  bottle  of 
20  x  500  mg  capsules  virtually  completes  the 
pharmaceutical  part  of  a  Glaxo  Discount  Parcel.  Doesn't 
it  sownd  good  sense  to  order  Ceporex  -  now  ! 

Presentation 

Ceporex  is  issued  as  capsules  containing  250  mg  and 
500  mg  of  cephalexin,  in  bottles  of  20  and  1 00. 
Also  as  granules  for  syrup,  in  1 00  ml  bottles.  When 
reconstituted,  each  5  ml  contains  250  mg  cephalexin. 


New  Clinitetrin  is  the  tetracycline  from  Glaxo.  The 
smallest  tetracycline  tablets  available,  Clinitetrin  can 
be  taken  easily  by  patients  of  all  ages.  The  name's  on 
every  red  tablet  too,  so  they're  easy  to  identify.  And 
Clinitetrin  Tablets  are  among  the  lowest-priced  branded 
tetracyclines.  Good  reasons  why  doctors  will  be 
prescribing  this  new  tetracycline  from  Glaxo.  Makesure 
you  can  meet  the  demand. 

Presentation 

Bottles  of  1 00  and  1 ,000  tablets 
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Clinimycin — the 

oxytetracycline  that's 
in  demand 


Can  you  meet  the 
demand  for 
Crystapen  G? 


Oxytetracycline's  in  demand  — 
especially  Clinimycin.  That's  because  Clinimycin 
Tablets  are  the  smallest  250  mg  oxytetracycline  tablets 
available,  so  they're  easy  for  patients  to  swallow. 
Also,  each  orange  tablet  has  the  brand  name  printed  on 
it  for  easy  identification,  and  their  price  makes 
Clinimycin  Tablets,  and  new  Clinimycin  Syrup,  among 
the  least  expensive  oxytetracyclines  available. 
Remember —  Clinimycin  Syrup  can  be  dispensed 
against  open  prescriptions  for  oxytetracycline  syrup. 
Make  sure  you  can  meet  the  demand  for  Clinimycin  all 
winter  long. 

Presentation 
Clinimycin  Tablets : 
bottles  of  100  and  1,000 

Clinimycin  Syrup  1 25  mg/5  ml :  bottles  of  1 00  ml 


You're  going  to  be  dispensing  a  lot  of  Crystapen  G. 
That's  because  Crystapen  G  is  an  established 
penicillin  (penicillin  G)  in  a  modern  form,  and  penicillin 
is  still  the  treatment  of  choice  in  so  many  infections, 
such  as  acute  tonsillitis.  Make  sure  you  can  meet  the 
demand  by  ordering  Crystapen  G  now  —  preferably  as 
part  of  a  Glaxo  Discount  Parcel.  In  two  presentations  — 
Tablets  and  Syrup  —  and  two  strengths  —  250  mg  for 
adults  and  1 25  mg  for  children  —  Crystapen  G  is  going 
to  be  in  demand. 

Presentation 
Crystapen  G  Tablets 

1 25  mg  and  250  mg  :  bottles  of  1 00  and  500 
Crystapen  G  Syrup 

1 25  mg/5  ml,  250  mg/5  ml :  1 00  ml  bottles 
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'Flu?  New  display 
material  helps  you  sell 
Compian 


Colds  and  'Flu  are  always  here. 
A  Compian  display  now  will  remind  your  customers 
that  Compian  is  the  ideal  food  during  'flu  as  it  provides 
the  complete  nourishment  needed  to  get  well,  in  a 
soothing  and  easy-to-take  form.  Two  specially 
designed  new  merchandising  items,  recommending 
Compian  for  'flu  victims,  are  available  to  help  you  make 
a  really  topical  and  eye-catching  display.  Send  for  them 
now  and  stock  up  with  Compian  too,  so  that  you  can 
meet  the  demand. 

Presentation 

1  lb  (454  gram)  cartons 


New  Ostermilk 

campaign- 
new  sales  impact 


i 


Full  colour,  whole  page  Ostermilk  advertisements  with 
a  new  sales  theme  are  now  appearing  regularly  in 
women's  magazines.  And  the  theme  —  'why  my  mum 
chose  Ostermilk  for  me'  —  is  repeated  in  the  new 
merchandising  material.  So  an  Ostermilk  display  now 
using  the  new  display  items  will  be  really  eye-catching 
—  with  good  effect  on  your  sales  figures. 

Presentation 

1  lb  (454  gram)  cartons 


Ceporex,  Clinimycin,  Clinitetrin,  Compian,  Crystapen 
and  Ostermilk  are  Glaxo  trade  marks 

Detailed  literature  available  on  request 

Glaxo  4 

Glaxo  Laboratories  Ltd,  Greenford,  Middlesex 
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COMMEHTiMMMlMiiMEl 


Do  you  understand  your  contract? 

In  the  past  week,  one  small  area  of  common  ground  has 
emerged  in  the  argument  between  the  Central  NHS  Com- 
mittee and  "splinter"  groups  putting  up  proposals  for  a 
new  dispensing  contract.  Mr  G.  T.  M.  David,  Central 
Committee  chairman,  said:  "I  find  considerable  ignor- 
ance among  pharmacists  about  the  way  we  are  paid." 

Mr  E.  C.  Evens,  of  the  North-east  London  Pharmaceu- 
tical Committee,  asked  in  addressing  the  Salaried  Phar- 
macists' Union:  "Is  there  anyone  here  who  can  100  per 
cent  understand  the  present  method  of  payment  by  the 
Ministry?" — and  Mr  Evens  clearly  expected  no  takers! 

Why  should  this  be?  Are  retail  pharmacists  so  apa- 
thetic towards  money  that  they  have  no  interest  in  how 
they  are  paid,  on  what  basis  they  are  paid — and  whether 
the  payment  is  a  fair  return  for  their  labour? 

Of  course  not.  The  discontent  that  shows  itself  in  pro- 
posals such  as  those  of  NE  London  and  in  correspondence 
to  the  pharmaceutical  Press  may  come  from  a  minority 
of  contractors.  But  it  is  an  "aware"  minority,  consisting 
of  people  who  have  looked  into  their  contract  instead  of 
pinning  blind  faith  on  negotiators,  and  have  found  cause 
to  believe  that  all  is  not  well. 

Nor  should  it  be  assumed  that  the  "silent  majority" 
are  complacent  or  content.  They  too  see  the  declining 
pharmaceutical  service  in  certain  areas,  the  failure  of  busi- 
nesses when  health  centres  open.  Many  must  think  "I 
might  be  next." 

No  channel  of  communication 

One  aspect  of  the  present  controversy  stands  out.  There 
has  been  very  little  criticism  of  the  Central  Committee 
itself;  indeed,  NE  London  stress  the  times  they  have  given 
it  their  support.  It  may  be  that  the  contract  negotiated  by 
the  Committee  is  not  only  the  best  obtainable,  but  also 
the  best  for  pharmacy  and  for  the  public.  Perhaps  the 
NE  London  proposals  are  worthless— dangerous,  even,  as 
has  been  suggested.  But  there  is  no  channel  through  which 
such  opinions  can  be  transmitted  to  or  from  the  Com- 
mittee except  by  public  debate,  if  all  pharmacists  are  to 
be  informed  of  the  arguments. 

Those  on  the  sidelines  see  only  that  the  Central  Com- 
mittee seems  to  be  haggling  over  farthings  while  the  whole 
structure  of  pharmacy  collapses  about  their  ears.  Yet 
when  they  put  up  what  they  feel  are  constructive  pro- 
posals, they  are  dismissed  as  "splinter  groups"  that  may 
cause  the  profession  positive  harm. 

All  this  comes  down  once  again  to  the  old  bogey — lack 
of  communication.  In  theory,  the  Central  Committee  calls 
conferences  of  Local  Pharmaceutical  Committees  to  "ob- 
tain its  mandate  and  instructions."  But  the  point  was  made 
at  the  Salaried  Pharmacists'  meeting  by  Mr  D.  Evans  that 
too  often  it  is  cut-and-dried  proposals  that  are  put  up. 

Whether  or  not  North-east  London's  proposals  ever 
become  something  more  concrete,  we  fully  support  the 
local  Committee's  right  to  put  them  forward,  to  have  them 
discussed  in  open  forum,  and  to  know  why  they  are  re- 
jected. We  also  look  forward  to  a  better  understanding 
between  the  centre  and  the  periphery  on  the  need  to  keep 


each  other  informed — not  only  about  what  is  happening 
but  why  it  is  happening. 

Above  all,  the  Central  Committee  must  demonstrate  its 
willingness  to  listen  to  ideas.  As  it  was  so  aptly  put  at 
Bristol  (p  265):  "Some  day,  someone  may  drop  a  pearl." 

Why  the  delay? 

At  the  beginning  of  this  decade  a  number  of  speakers  have 
attempted  to  assess  the  problems  that  will  be  faced  by 
pharmacy  and  pharmacists  in  the  seventies.  One  of  those 
problems  is  the  apparent  reluctance  of  the  Department  of 
Health  to  present  to  the  profession  and  the  public  at 
large,  the  necessary  statutory  instruments  that  will  imple- 
ment the  Medicines  Act  1968. 

In  October  1968,  when  the  Act  received  the  Royal 
Assent,  the  delegated  legislation  on  the  general  sale  list 
and  the  licensing  procedures  was  promised  in  early  1969. 
Then  the  date  became  the  spring  of  1970  and  now  Mr 
Crossman,  in  answer  to  a  Parliamentary  question  from 
Mr  L.  Pavitt  (C&D  14  February  p  189),  hopes  that  it  will 
be  possible  to  bring  in  licensing  provisions  in  1971. 

Recent  events  suggest  that  the  decision  to  delay 
implementation  is  not  in  the  public  interest.  The  Act  was 
passed  to  protect  the  public,  yet  it  will  be  nearly  three 
years  before  the  full  protection  of  the  Act  becomes  avail- 
able even  if  the  1971  date  is  the  final  one.  It  would  not  be 
impertinent  to  ask  why  there  is  this  delay.  If  it  is  due  to 
the  pharmaceutical  industry  requiring  certain  safeguards, 
then  let  it  be  said.  No  one  wishes  to  force  an  issue  if  there 
are  some  unsolved  genuine  problems.  As  there  has  been 
no  indication  from  the  pharmaceutical  industry  that  such 
problems  exist  then  where  must  we  look  for  an  answer? 
Is  the  cause  for  the  delay  pressure  of  work  at  the  Depart- 
ment of  Health?  Is  there  a  shortage  of  suitable  personnel? 
Advertisements  have  appeared  in  the  pharmaceutical 
Press  for  inspectors.  Has  the  lack  of  suitable  candidates 
produced  this  crisis?  Is  it  because  the  Medicines  Com- 
mission subcommittees  have  taken  so  long  to  set  up?  At 
this  stage  one  can  only  speculate.  Presumably  the  Depart- 
ment of  Health  knows  the  answers — it  is  about  time  the 
public  and  the  professions  were  informed. 

New  'ethicals'  service  is  launched 

Success  in  any  business  is  essentially  a  matter  of  looking 
forward  and  making  certain  that  the  service  offered  is 
unbeatable — from  whatever  aspect  it  is  viewed. 

The  C&D  has  consistently  tried  to  ensure  that  its  readers 
receive  an  unimpeachable  service  in  news,  features  and 
presentation. 

Now  we  have  been  able  to  add  another  section  to  the 
C&D  Quarterly  Price  List  that  should  ensure  that  sub- 
scribers in  the  UK  receive  an  even  better  service. 

The  March  List  includes  a  completely  new  section — a 
Therapeutic-pharmacological  Index  in  which  "ethical"  pre- 
parations are  classified  in  a  way  to  help  the  busy  phar- 
macist in  the  dispensary.  It  will  be  kept  up  to  date 
through  the  weekly  price  list  supplements. 

Thus  the  C&D  continues  to  match  the  most  modern 
marketing  and  professional  requirements  of  its  subscribers. 
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STAFF  RECRUITMENT 
AND  TRAINING 


The  success  of  a  retail  pharmacy  depends 
upon  repeat  business  for  the  expendable 
items  it  sells.  Ensuring  that  business  is 
obtained  demands  an  adequate  and  satis- 
factory staff,  said  Mr  D.  S.  Lawson,  re- 
cruitment manager.  Boots  Ltd.  in  the 
latest  lecture  in  the  Chelsea  and  Bradford 
postgraduate  course. 

The  first  essential  is  to  make  sure  that 
the  right  type  of  staff  are  engaged,  he 
maintained — the  cost  of  replacing  a  sales 
assistant  is  probably  not  less  than  £50,  so 
proper  preparation  for  recruitment  is 
economically  worthwhile. 

Before  any  decisions  are  made,  the 
owner's  plans  for  the  business  should  be 
considered — likely  trends  in  turnover  or 
dispensing,  for  example.  Then  a  job 
specification  must  be  drawn  up,  showing 
the  work  tc  be  undertaken  and  leading  to 
the  attributes  required. 

For  example,  serving  customers  would 
need  consideration  of  personal  appear- 
ance, manner,  speech,  height,  patience,  dis- 
ability preventing  long  periods  of  stand- 
ing, capability  of  acquiring  product 
knowledge,  etc. 

Once  the  job  has  been  specified,  the 
next  question  is:  "Does  the  position  need 
filling'?"  Or  could  the  work  be  allocated 
to  other  members  of  staff;  would  a  part- 
time  member  suffice? 

Having  decided  to  take  on  another 
employee,  the  pharmacist  should  publicise 
the  position  by  notifying  employment 
agencies — Department  of  Employment 
and  Productivity  and  private — and  the 
Youth  Employment  Service.  Advertise- 
ments, said  Mr  Lawson,  should  not  be 
loosely  worded  or  they  would  attract 
people  only  vaguely  interested  in  the  job. 
The  media  chosen  should  reach  those  most 
likely  to  apply. 

Mr  Lawson  went  on  to  discuss  in 
detail  the  conduct  of  an  interview.  (This 
was  the  subject  of  an  article  "Staffing  by 
choice,  not  chance,"  in  the  C&D  Octo- 
ber 18,  1969.  p  358— Editor). 

His  main  points  were  that  the  interview 
should  not  be  one-sided.  It  should  be  used 
to  give  the  candidate  information  as  well 
as  to  obtain  it.  The  interviewer  should  be 
clear  in  his  aims,  follow  the  written  job 
description  and  know  which  limits  of 
acceptability  are  essential  and  which  only 
desirable.  "Do  not  set  too  high  a  stan- 
dard, because  under-utilised  capacity  leads 
to  frustration,"  said  Mr  Lawson. 

The  four  stages  of  the  interview  should 
be: 

□  Agree  the  purpose  of  the  interview 
and  establish  mutual  confidence. 

□  Gather  information 

□  Impart  information 

□  Agree  what  happens  next. 

The  interviewer  should  make  notes  as 
he  goes  along — and  the  candidate  should 
be  permitted   to  do    the  same.  Parents 


ought  to  be  involved  when  interviewing 
school-leavers,  but  part  of  the  interview 
should  be  conducted  with  the  candidate 
alone  to  avoid  all  answers  coming  from 
the  parent.  Asked  about  tests,  Mr  Lawson 
said  they  were  dangerous  because  the 
candidate  was  in  a  stress  condition  at  the 
time  of  an  interview. 

Having  agreed  to  take  on  the  candidate, 
a  systematic  induction  and  training  pro- 
gramme should  be  put  into  operation.  A 
member  of  the  staff,  of  the  new  employee's 
own  age  if  possible,  should  be  nominated 
as  "sponsor"  with  instructions  to  help  her 
through  the  early  days.  The  employee 
should  be  given  useful  work  from  the 
start,  and  its  relevance  to  the  business  ex- 
plained. She  should  be  familiarised  with 
shop  routine,  such  as  use  of  the  cash 
register,  following  up  with  merchandise 
training.  In  such  training,  particularly 
about  medicines,  use  of  "jargon"  should 
be  avoided. 

The  employee  should  be  encouraged  to 
take  part  in  manufacturer's  training 
schemes.  But  it  should  be  remembered 
that  much  will  be  absorbed  by  example 
from  other  employees — and  particularly 
from  the  employer. 
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Dr  Cordon  I.  Hobday,  BSc,  PhD,  deputy 
managing  director  of  Boots  Pure  Drug 
Co  Ltd,  who  takes  over  the  managing 
directorship  when  Mr  Kenneth  D.  William- 
son retires  on  March  31,  joined  Boots 
in  1939  as  a  research  chemist.  He  gradu- 
ated with  first  class  honours  in  chemistry 
in  1937  and  took  his  PhD  on  research 
in  bio-chemistry.  He  subsequently  became 
a  Fellow  of  the  Royal  Institute  of 
Chemistry. 

From  1944  he  was  increasingly  involved 


with  patents  and  technical  commercial 
agreements  for  the  company  until,  in 
1950.  he  was  appointed  head  of  admini- 
stration in  the  research  department  under 
Sir  Jack  Drummond.  On  Sir  Jack's  death 
he  became  head  of  the  research  depart- 
ment, and  in  1954,  a  director  of  Boots 
The  Chemists  (Northern)  Ltd. 

In  1955  Dr  Hobday  was  appointed  a 
member  of  the  executive  committee  and 
to  the  main  board.  He  became  deputy 
managing  director  in  1968. 

Mr  Williamson,  who  became  managing 
director  on  January  I,  1968,  joined  Boots 
in  1930  as  a  trainee  from  Cambridge.  In 
1955  he  became  head  buyer,  a  member 
of  the  then  executive  committee  and  a 
director  of  Boots  The  Chemists  (Western) 
Ltd.  Four  years  later  he  was  elected  to 
the  board  of  the  parent  company  and  in 
1960  became  deputy  managing  director. 


Company  secretary  entertained:  Mr  Johr\ 
Jones  (second  from  right)  who  hai 
served  Shadforth  Pharmaceutical  Co  Ltc\ 
for  45  years,  and  since  1948  has  helc 
the  position  of  company  secretary,  re 
tired  recently.  To  mark  the  occasion  ht 
was  entertained  to  luncheon.  Seen  with 
Mr  Jones  (from  left)  are  directors  M.  J 
Turner,  MPS,  M.  W.  Shadforth,  FPS,  am 
R.  M.  Shadforth,  MPS. 

Mr  William  S.  Fisher  has  retired  ail 
director  of  H.  Mayer  Senior  Ltd.  He  hac 
served  the  company  since  1919.  To  shovi 
their  appreciation  to  Mr  Fisher  for  hi 
half-century  of  service  the  Kimpton  Grouj 
of  companies,  which  H.  Mayer  Senio: 
Ltd  joined  five  years  ago,  presented  hin 
with  a  farewell  gift  of  a  greenhouse.  Mi 
John  L.  Starnes,  who  succeeds  Mr  Fisher 
is  well  known  in  the  City  in  allied  com 
modities  and  has  been  associated  witl 
Mr  Fisher  for  several  years.  Mr  Nichola 
J.  Page,  as  Mr  Starnes'  assistant,  will  b< 
working  with  him  on  the  day-to-day 
vanilla  and  saffron  business  of  the  com 
pany. 

Mr  A.  E.  Lloyd-Dodd,  general  manager 
Optrex  (Overseas)  Ltd,  left  London  rel 
cently  for  Lisbon  where  after  trade  d6 
velopment  business  he  continued  to  Soutlt 
Africa  to  seek  an  expansion  of  his  com 
pany's   interest,    both    in  manufacturing 
and  distribution  sectors. 

Mr  Peter  D.  Peiser,  a  director  of  E.  B| 
Squibb  &  Sons  Ltd,  has  been  appointed 
a  vice-president  of  E.  R.  Squibb  &  Son 
Inc.  New  York.  Mr  Peiser,  who  is  direc 
tor  of  operations  for  Squibb  Europe  S^ 
in  Paris,  was  managing  director  of  E.  F 
Squibb  &  Sons  Ltd  from  1968  to  1969. 
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Brighten  your  prof  its! 

4  Continentals  Free  in  every 
Aladdin  Money  Maker  Pack 


Start  the  Seventies  with  a  In  money-making  terms  they  add  You  can't  afford  to  miss  that  kind 

bumper  money-making  offer  on  up  to  49/8.*  of  profit— on  a  range  of  top 

Aladdin  Vacuum  Flasks.  Altogether  you  can  make  quality,  keen  value  products  that 

Each  Money  Maker  Pack  contains  £6.7. 7  d*  on  each  pack  for  an  start  selling  as  soon  as  you  put 

a  well-balanced  mix  of  30  popular  outlay  of  £11.0.5.  them  on  display, 

favourites  from  the  Aladdin  range.  mm  m            my m/M  . .  Aladdin  Money  Maker  Packs 

The  4  flasks  included  free  are  MM  MffMmTWkWTMWB  won'tbearoundfor  long  so  get  your 

one  of  each  size  of  the  sales-  /fffffifHff  order  into  your  Wholesaler  today. 

Winning-Continental.  —  mm                     ~^J^JZ_  *  At  recommended  retail  price, 

Aladdin  Industries  Limited  Greenford  Middlesex 
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Influence  and 
recruitment 

1  refer  to  the  question  I  put  to  Mr  David 
at  the  Bristol  meeting  on  February  19 
concerning  the  activities  of  the  NPU  in 
promoting  and  influencing  students  and 
recruits  into  general  practice  pharmacy. 

If  only  some  adjustments  could  be  made 
to  the  present  entry  regulations,  a  large 
potential  field  for  recruitment  must  surely 
lie  in  many  of  our  large  new  comprehen- 
sive schools.  Those  responsible  for  our 
academic  training  must  be  made  to  appre- 
ciate that  they  and  the  courses  are  the 
servants  of  the  industry  they  serve.  No 
amount  of  academic  training  will  ever 
replace  practical  experience  in  commerce. 

The  bulk  of  pharmacists  will  surely  still 
eventually  end  up  in  general  practice  and 
I  am  sure  that  the  NPU  can  do  much  to 
safeguard  its  own  future  by  exerting  more 
influence  and  pressure  for  our  needs. 

D.  Price  Allen 
Bristol 

CAG  in  context 

I  congratulate  Mr  Millward  on  his  interest- 
ing letter  (last  week,  page  236)  and  on  the 
degree  of  skill  he  shows  in  being  able, 
with  hindsight,  to  make  a  virtue  out  of 
necessity  by  harvesting  facts  and  so  make 
it  appear  that  the  CAG  proposals  of  the 
past  were  reasonable. 

I  would  agree  with  him  that  to  antici- 
pate events  and  adjust  to  them  before  they 
overtake  you  is  a  test  of  leadership,  but 
lest  any  of  your  readers  have  short  mem- 
ories let  me  remind  them  that  two  of  the 
three  parts  of  CAG's  plan  as  indicated  in 
Mr  Millward's  letter  were  well  recognised 
by  Council  before  ever  the  Chemists" 
Action  Group  was  formed. 

For  instance,  the  earliest  memorandum 
from  the  Ministry  of  Health  on  what  ulti- 
mately became  the  Medicines  Act.  1968, 
was  being  considered  by  Council  as  far 
back  as  1965.  The  Health  Services  and 
Public  Health  Bill  was  under  active  con- 
sideration by  Council  in  1967. 

Mr  Millward's  point  for  a  change  in 
the  present  contractual  terms  to  one  of  a 
contract  with  the  individual  pharmacist 
and  his  Group's  recognition  of  the  need 
"for  a  degree  of  control  over  the  number 
of  pharmacies"  are  but  two  of  the  recom- 
mendations contained  in  the  report  of  the 
(Council's)  Committee  on  the  General 
Practice  of  Pharmacy  which  was  pub- 
lished as  long  ago  as  1961. 

During  my  service  on  Council  we  were 
never  able  to  see  or  make  an  opportunity 
to  pursue  the  personal  contract  point  but 
the  planned  distribution  of  pharmacy  has 
been  actively  pursued  by  Council  since 
1965.  So  by  Mr  Millward's  token  of  the 
acid  test  of  leadership  the  Council,  prior 
to  the  surfacing  of  CAG,  was  doing  a  rea- 
sonable if  not  an  excellent  job  of  antici- 


pating events  with,  I  admit,  varying  de- 
grees of  success. 

Regarding  prices  of  drugs  and  their  bulk 
purchase,  he  will  by  now  have  learned 
that  the  Council,  alas,  plays  no  part  in  the 
negotiating  of  the  NHS  contract  matters 
though  it  has  always  been  willing  to  do  so. 

Mr  Millward  claims  that  their  (CAG's) 
proposals  are  being  examined  by  phar- 
macists over  the  country.  This  surely  is 
inevitable  since,  as  I  have  said,  two  of 
the  three  points  have  been  Council  policy 
for  a  long  time  and  the  third  concerning 
National  Health  remuneration  has  been 
with  pharmacists  one  way  and  another 
since  1911.  So,  Mr  Millward,  I  leave  the 
membership  to  judge  whether  they  were, 
as  you  term  it,  "conned"  by  the  Chemists' 
Action  Group. 

John  B.  Grosset 

Edinburgh 

Unfair  play? 

Mr  Mervyn  Madge's  letter  in  the  C&D 
of  February  14  (p  207)  contained  a  con- 
structive and  useful  suggestion  at  a  time 
when  Mr  Madge  felt  such  a  suggestion 
to  be  necessary  in  order  to  convert  the 
ideas  and  energy  of  certain  outspoken  and 
progressive  members  of  our  profession 
into  a  common  policy  which  could  be 
used  to  the  advantage  of  the  profession  as 
a  whole. 

It  is  most  unfortunate  that  certain  per- 
sons hiding  behind  such  misnomer 
pseudonyms  as  "Fair  Play"  always  try  to 
discredit  good  ideas  and  suggestions  by 
screaming  "electioneering". 

Whether  or  not  it  is  electioneering  does 
not  matter  two  hoots,  it  is  the  suggestion 
put  forward  which  really  counts.  If  "Fair 
Play"  has  anything  constructive  to  say,  let 
him  say  it  under  his  real  name,  then  let 
US  be  the  judges  as  to  whether  or  not  HE 
is  electioneering  by  attacking  Mr  Madge 
in  this  way. 

Stanley  Blum 

London  W  11 
[The  correspondent  was  not  a  member 
of  Council,  nor,  to  the  best  of  our  know- 
ledge, an  aspiring  candidate — Editor.] 

A  time  to  decide 

I  wish  to  draw  attention  to  a  problem 
which  must  be  faced  in  each  branch  be- 
fore the  representatives'  meeting  on  May 
21. 

The  second  Green  Paper  on  the  NH 
Service  proposes  about  90  new  controlling 
authorities,  who  will  not  be  the  existing 
local  NHS  Councils.  All  chemist  contrac- 
tors will  sign  an  agreement  with  the  new 
authority. 

The  terms  of  this  agreement  could  be 
very  different  from  the  present  terms  of 
service.  If  recognition  is  given  to  a 
pharmacist's  services  as  an  adviser  and 
protector  of  the  public  as  distinct  from 
simple  payment  on  a  piece-work  rate  for 
prescriptions  actually  dispensed,  then  the 
position  of  the  employee  and  public  ser- 
vice pharmacist  will  also  be  more  clearly 
established. 

A  policy  of  planned  distribution  needs 
financial  aid  if  it  is  to  become  a  practi- 
cal proposition. 


At  the  Branch  Representatives  meeting 
a  motion  will  be  discussed  which  calls  on 
the  Society  to  see  that  negotiations  are 
opened  with  the  Department  of  Health 
along  the  lines  of  the  NE  London  pro- 
posals. Every  branch  has  to  instruct  its 
representatives  before  that  date  as  to  the 
attitude  they  should  take  at  the  meeting. 
To  assist  members  in  understanding  the 
proposals  and  what  could  result  from 
them.  Mr  G.  T.  M.  David,  chairman  of 
the  Central  NHS  (Chemist  Contractors) 
Committee  and  Mr  R.  Worby  will  both  be 
speaking  at  the  Romford.  Colchester  and 
Southend  branches'  conference  at  the 
County  Hotel,  Chelmsford,  at  8  pm  on 
March  4. 

Sooner  or  later  we  have  to  sign  new 
terms  of  service.  Let  us  decide  what  we 
are,  what  we  should  do  and  what  we  want. 
Then  let  us  all  go  wholeheartedly  after 
it. 

As  headings  for  discussion  I  suggest: 

□  What  we  are:  Legally  qualified  to 
supervise  the  supply  of  medicines  for 
human  and  animal  use. 

□  What  we  will  do:  Take  full  legal  res- 
ponsibility for  the  supply  of  all  medicines 
to  the  public  except  those  specifically  ex- 
cepted by  Act  of  Parliament;  advise  on 
the  supply  of  medicines;  refuse,  when 
necessary,  the  supply  of  medicines;  cor- 
rect attempts  by  doctors  or  others  wrongly 
to  supply  medicines,  supervise  the  manu- 
facture, supply  and  dispensing  of  medi- 
cines. 

□  What  we  want:  Recognition  that  these 
are  our  functions  and  responsibilities. 
Payment  for  the  level  of  legal  respon- 
sibility we  must  continuously  take,  includ- 
ing payment  for  the  knowledge  and  judg- 
ment used  in  advice  and  refusal. 

E.  C.  Hudson 
Secretary,  Southend  Branch, 
Pharmaceutical  Society 

Lost  goodwill 

I  read  with  interest  Mr  Brewer's  letter 
concerning  his  dealings  with  Reckitt  & 
Sons  Ltd  (last  week,  p  236). 

I  have  recently  been  told  by  several  of 
my  customers  that  Wonder  Set  was  being 
sold  at  5s  7d  and  I  am  afraid  that  I  have 
lost  a  certain  amount  of  goodwill  by  posi- 
tively assuring  them  that  the  price  was 
6s  6d  and  that  only  one  size  was  made — 
I  even  showed  them  my  price  lists,  includ- 
ing that  of  Reckitt. 

However,  today  I  telephoned  the  Reckitt 
sales  office  and,  after  being  asked  what 
"trade"'  I  was  "in,"  I  was  firmly  informed 
that  there  was  a  second  size  which  re- 
tailed at  5s  7d  but  which  was  only  avail- 
able to  grocers! 

Incidentally.  the  representative  of 
Reckitt  called  yesterday  and  was  given  an 
order  which  included  Wonder  Set  —  no 
mention  was  made  about  two  sizes  —  no 
wonder! 

I  imagine  that  the  closing  of  my  account 
will  at  most  only  cause  a  certain  cynical 
amusement  among  the  "forward  looking 
young  executives'"  who  no  doubt  operate 
with  ruthless  efficiency,  but  I  doubt  if  I 
am  really  the  loser  by  refusing  any  fur- 
ther dealings  with  these  peop'e. 

P.  Teasdale 
Holt,  Norfolk 
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Good  Business 

Both  by  professional  and  business  standards  BERK  Economy  Brands  are  the  best  choice  for  "open" 
prescriptions. 

All  are  made  with  the  same  care  as  the  specialities  upon  which  our  reputation  is  firmly  based,  yet  prices 
are  remarkably  low. 

When  you  need  standard  preparations  to  meet  "open"  prescriptions,  the  brands  named  below  will  give 
you  the  best  possible  value  for  money,  including  the  assurance  of  quality  upon  which  our  name 
depends. 


Approved  Name 

Berk  Brand  Name 

Presentation 

Packs 

Bendrofluazide 

BERKOZIDE  ® 

Tabs  2.5  mg  &  5  mg 

1 00  &  1 000 

Erythromycin 

ERYCEN* 

Tabs  250  mg 

1 00  &  500 

Imipramine 

BERKOMINE  ® 

Tabs  10  mg 
Tabs  25  mg 

250  &  1000 
200  &  1 000 

Nitrofurantoin 

BERKFURIN  © 

Tabs  50  mg  &  100  mg 

1 00  &  1 000 

Oxytetracycline 

BERKMYCEN  ® 

Tabs  &  Caps  250  mg 
Syrup  1 25  mg/5  ml 

1  00  &  1 000 
500  ml 

Penicillin  V 

ECONOPEN  ®  V 

Tabs  125  mg  &  250  mg 

1 00  &  500 

Phenylbutazone 

FLEXAZONE  ® 

Tabs  100  mg 
Tabs  200  mg 

250  &  1000 
250 

Quinidine  sulphate 

AURIQUIN* 

Tabs  200  mg  &  300  mg 

1 00  &  500 

Tetracycline 

TETRACHEL* 

Tabs  250  mg 
Caps  250  mg 
Syrup  125  mg/ml 

1 00  &  1 000 
1 00  &  500 
500  ml 

Further  details  available  on  request 

|  BERK  PHARMACEUTICALS  LIMITED 

♦Trade  Mark    ®  Regd.  Trad?  Mark 


GODALMING  &  SHALFORD  •  SURREY 

.1.3043 
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IRE  YOUR  RECORDS 
IN  FRAGMENTS  ? 


by  J.  Barrie  Thompson  MPS 


The  records  to  which  I  refer  are  those 
innumerable  bits  of  paper  on  which  are 
recorded  the  daily  happenings  in  busi- 
nesses. The  delivery  notes,  invoices,  state- 
ments, credit  notes,  pay-in  slips,  and  so 
on,  that  are  stuffed,  dropped,  clipped  into 
boxes,  bags  and  baskets  all  to  lie  there 
unattended,  uncared  for  until  they  are 
transported  to  the  accountant  on  the 
chance  that  they  might  be  examined  in 
the  preparation  of  the  annual  trading  and 
profit  and  loss  account  for  submission  to 
Her  Majesty's  Inspector  of  Taxes. 


By  which  time  we  are  so  absorbed  in 
collecting  another  pile  that  the  informa- 
tion prepared  from  the  previous  batch 
is  past  history. 

Do  you  remember  as  a  youngster  find- 
ing a  jig  saw  puzzle  in  a  bag,  and  how 
ihe  challenge  of  fitting  it  together  with- 
out a  picture  to  guide  you  fired  your  en- 
thusiasm? Can  you  recall  that  feeling  of 
pride  and  achievement  when  the  picture 
was  complete? 

Such  is  the  case  with  the  tiny  fragments 
of  a  year's  trading,  for  if  they  are  put 


together,  they  produce  a  picture,  a  re- 
flection of  your  achievements  and  failures 
Moreover,  if  they  are  put  together  as  the) 
occur,  then  you  will  be  in  a  position  tc 
influence  the  scale  and  dimensions  of  the 
finished  picture. 

Firstly,  we  need  a  box  or  a  good  susl 
pension  file  in  which  to  store  our  frag| 
ments  methodically. 

Each  section  will  have  a  separate  folde  I 
for  each  supplier,  clearly  marked  anci 
arranged  alphabetically,  into  which  ar| 
put  the  invoices  after  they  have  been  veril 
fied  against  the  delivery  notes  and  checkl 
ed  for  mathematical  errors.  To  these  inl 
voices  are  attached  the  relevant  statements 
and  to  this  is  then  fixed  the  paid  chequJ 
to  show  that  the  transaction  is  completej 

Any  correspondence  relating  to  the 
transaction  can  be  conveniently  housec 
with  the  documents. 

Each  piece  of  paper  that  records  income] 
or  disbursement  will  have  its  allottej 
home. 

Having  done  this  we  can  now  star! 
to  build  our  picture,  because  the  accumul 
lated  information  from  those  fragment;] 
can  help  us  in  the  day-to-day  and  month! 
to-month  planning  of  our  business  activil 
ties.  Planning  that  will  lead  to  increased 
profitability. 

The  next  step  is  to  have  a  table  on  t<| 
which  we  can  correlate  the  information! 
and  this  is  shown  in  Figure  1. 

The  column  headings  are  self-explanaJ 
tory  but  short  calculations  are  involve<|B 
in  some  cases,  and  it  is  not  half  as  comB 
plicated  as  it  looks  at  first  sight.  Tn  facll 
after  a  little  practice  it  takes  less  than  ail 
hour  each  month  to  complete. 

Month:  the  twelve  months  from  qrjl 
financial  year  end  to  the  next. 

Valuation:  The  value  of  the  stock  bj 
professional  valuation  as  shown  ill 
columns  G  and  H. 

A  Sales  last  year:  can  be  obtained  fron I 
the  ledgers,  but  in  subsequent  years  thl 
figures  are  simply  transferred. 
B  Sales  this  year:  an  addition  of  all  thi 
money  that  has  come  into  the  businesi 
in  payment  for  goods  and  services. 
C  Sales  to  date:  a  running  total  of  thl 
sales  to  date. 

D  Purchases  last  year:  at  retail  value  (in 
available).  They  will  be  available  duriniij 
the  compilation  of  the  second  twelvjl 
months  table. 

E  Purchases  this  year:  At  retail  value — thl 
value  of  all  the  goods  purchased  in  thj 
month — not  those  paid  for.  These  are  obi 
tained  from  the  statements  or  invoices  o 
the  relevant  month  and  their  total  valu.' 
is  converted  to  retail  value  by  the  addi 
tion  of  the  appropriate  percentage  or  cos 
relative  to  the  percentage  gross  profit  fo 
the  business.  (Remember  25  per  cent  gros 
profit  is  33|  per  cent  on  cost). 
F  Purchases  to  date:  at  retail  value  ( 
running  total  of  the  purchases  to  date). 
G  Stock  last  year:  at  retail  value  (if  avail 
able).  The  same  remarks  apply  here  a 
for  Column  D. 

H  Stock  this  year:  at  retail  value.  Thi 
value    is    obtained    by    substituting  thj 
figures  from  the  table  in  the  following 
formula   where    the    letters    denote  th 
columns :  — 

Previous  month  H+E  — B  =  This  month  1[ 
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Corrections  and  additions  to 
March  Quarterly  Price  List 


FEEKLY  PRICE  CHANGES  AND  NEW  PRODUCT  ADDITIONS 


e  prices  are  given  per  dozen.  Bold  upright  figures  (2  9)  in  the  retail  column  indicate  the  price  is  subject  to  retail  price  maintenance.  Italic 
es  (2  9)  is  manufacturers  recommended  price.  Light  upright  figures  (2  9)  is  a  suggested  guide. 

rice  Advanced.   /?=  Price  Reduced.    #  =  New  entry.    D  =  Delete.    C=Correction.    /=  Insert. 
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t 

330 

56 

0 

30 

91 

9 

9 

-on 

319 

51 

0 

28 

0| 

9 

0 

make-up 

wpencil 

448 

37 

0 

20 

4 

6 

6 

wshadow 

449 

50 

0 

27 

6 

8 
8 

9 

eliner 

453 

47 

0 

25 

10 

3 

shadow 

444 

50 

0 

27 

6 

8 

9 

shine 

456 

48 

0 

26 

5 

10 

0 

pencil 

450 

84 

0 

46 

2i 

14 

9 

fill 

451 

30 

0 

16 

6 

5 

6 

rbrush 

452 

50 

0 

27 

6 

8 

9 

idline 

446 

63 

0 

34 

8 

II 

0 

glash 

440 

97 

0 

53 

4 

17 

3 

Fill 

441 

67 

0 

36 

10 

II 

9 

cara 

442 

57 

0 

31 

4 

10 

0 

roll-on-lash  454 

shadow  brush  445 

stickshadow  443 

twinshadow  447 
foundation  cream  549 
hand  care  296 
Innovation 

eye  liner  gel  401 

eyeshadow  gel  402 

make-up  gel  400 
instant  cleanser  301 
Light  and  Lovely  530 
lipstick  203 

mirrored  case  205 

Superclear  208 
liquid  base  354 
moisture  balancer  304 
moisture  veil  353 

all-in-one  355 

face  formers  356 
nourishing  cream  310 
revitalising  cream  313 
rouge  255 
skin  freshener  307 
Slenderline  pressed 

powder  compact  585 
sub  tint  541 
sunshimmer 

make-up  538 
translucent 

highlighter  535 

loose  powder  580 

pressed  powder  583 
Elnett  (525  Golden) 

Satin  aerosol  75g 
Energen  (III4SEF) 
savoury  crispbread 

3oz 

Gerivin  (1091  Rybar) 
tonic  1 1 5ml 

250ml 

Clyco  Thymoline  (261  Christy) 
Griptiny  (1349  LW)  feederette 
Hanimex  (565  Hanimex) 

projector  slide 
Hanimette  100  — 
Hygroton  (501  Geigy) 

tablets  100  mg  15  — 
Immac  (655  ICC) 

hair  remover  aerosol  153  II 
Jacksons  (1307  Waterhouse) 

drawing  ointment  12  0 

19  6 

febrifuge  19  6 

41  0 
63  0 

Jertox  (1232  T  &  R)  existing  entry 
Jertox  (1232  T  &  R) 


Trade 

Tax 

Retail 

84 

0 

46 

21 

14 

9 

n 
u 

LI 

O 

Q 

a 

o 

7 

50 

0 

27 

4 

8 

9 

J7 

u 

rl 
JJ 
1 

in 

0 

54 

9 

30 

9 

6 

36 

0 

19 

6 

6 

54 

o 

29 

8+ 

9 

6 

54 

0 

29 

si 

9 

6 

66 

0 

36 

3i 

// 

6 

83 

0 

45 

8 

14 

6 

56 

0 

30 

9i 

9 

9 

46 

0 

25 

3i 

8 

0 

55 

0 

30 

3 

9 

6 

co 
DZ 

n 

Zo 

7 

o 

7 

n 
U 

52 

o 

28 

7 

9 

o 

100 

0 

55 

0 

17 

6 

79 

0 

43 

Si 

13 

9 

72 

0 

39 

7 

12 

6 

98 

0 

53 

1  1 

17 

0 

83 

0 

45 

8 

14 

6 

98 

0 

53 

1 1 

17 

0 

49 

0 

26 

1  li 

8 

6 

83 

0 

45 

8 

13 

6 

80 

0 

44 

0 

14 

0 

29 

0 

15 

1 IV 

5 

0 

80 

0 

44 

0 

14 

0 

75 

0 

41 

3 

13 

0 

86 

0 

47 

3V 

15 

0 

75 

0 

41 

3 

13 

0 

43 

0 

23 

8 

6 

II 

20 

8 

2 

1 

42 

0 

15 

5 

6 

6 

84 

0 

30 

10 

13 

1 

Trade 


Tax 


84  8 

4  5 

7  I 

7  I 

15  I 

23  I 


D 
D 


—       (99  6 


25  0 


/  10 


deodorant  tablets 

16 

5 

8 

(3  doz) 

holders 

4 

5 

6 

fly  killer  aerosol 

35 

3 

3 

II 

fly  spray 

15 

3 

1 

9 

household  8oz 

15 

3 

lavatory  blocks  and 

holder 

10 

0 

1 

3 

moth  proofer  aerosol 

30 

0 

3 

6 

moth  crystals  lOOg 

8 

5 

200g 

14 

10 

500g 

30 

0 

Parmacetyl  (417  EPL) 

tablets  100 

108 

0 

38  6 

15 

0 

Rybar  (1091  Rybar) 

tonic  tablets  (dogs)  30 

18 

0 

6  7 

2 

10 

100 

48 

0 

17  7 

7 

7 

Sanatogen  (1530  Fisons) 

selected  multivitamines 
45 

plus  iron  45 

89 

3 

9 

II 

Snowdrop  (1431  Erica) 
baby  pants 

Spa  (I  167  Spa)  existing  entry 
Spa  (I  167  Spa) 


12    0  — 


Retail 


f  6 


baby  brush  set  851 

40 

0 

14 

8 

6 

3 

bath  brushes 

nylon  filled  331 

36 

0 

13 

3 

5 

7 

sponge  brush  332 

36 

0 

13 

3 

5 

7 

Mermaid  337 

100 

0 

36 

8 

15 

7 

3-piece  set  367 

276 

0 

67 

5 

40 

2 

Dolphin  341 

72 

0 

26 

5 

II 

2 

sponge  brush  340 

44 

0 

16 

2 

6 

10 

bath  presentation  set 

351 

72 

0 

26 

5 

II 

2 

bath  rack  Atlantis  738 

140 

0 

19 

3 

19 

1 

bath  towel  ring 

Mermaid  737 

160 

0 

22 

0 

21 

10 

clothes  brushes 

cat  714 

32 

0 

1 1 

9 

5 

0 

dog  715 

40 

0 

14 

8 

6 

3 

cat  and  dog 

presentation  714/5 

88 

0 

32 

4 

13 

8 

Dandy  Duck  771 

220 

0 

80 

8 

34 

5 

Debonair  40 

44 

0 

16 

2 

6 

10 

Penguin  719 

220 

0 

80 

8 

34 

5 

pocket  701 

12 

0 

4 

5 

1 

10 

Tribesman  718 

260 

0 

95 

4 

40 

6 

dental  after  treatment 

brush  251 

20 

0 

2 

6 

dental  plate  brush  281 

16 

o 

2 

0 

gent's  hairbrushes 

oval  military  415 

96 

0 

35 

3. 

14 

II 

452 

52 

0 

19 

1 

8 

1 

travel  set  453 

128 

0 

47 

0 

19 

II 

ladies  hairbrushes 

radial  57 

160 

0 

58 

8 

24 

1 1 

slimline  535 

58 

0 

21 

4 

9 

0 

featherweight  556 

22 

0 

8 

1 

~  3 

5 

comb  and  curl  brush 

613 

1 1 

0 

4 

1 

1 

9 

ladies  gift  sets 

Rhythm  3-piece  570 

64 

0 

23 

6 

10 

0 

Rhapsody  3-piece  571 

72 

0 

26 

5 

1 1 

2 

Melody  5-piece  572 

84 

0 

30 

10 

13 

1 

Symphony  4-piece 

573 

96 

0 

35 

3 

14 

1 1 

nail  brushes 

cosmetic  306 

16 

0 

5 

1  1 

2 

6 

Dolphin  310 

40 

0 

14 

8 

6 

3 

family  305 

20 

0 

7 

4 

3 

1 

grippy  304 

12 

0 

4 

5 

1 

1 1 

major  328 

36 

0 

13 

3 

5 

7 

Mermaid  327 

32 

0 

1  1 

9 

5 

0 

surgeon's  320 

32 

0 

1 1 

9 

5 

0 

universal  307 

14 

0 

5 

2 

2 

2 

shaving  brushes  771 

58 

0 

21 

4 

9 

0 

772 

72 

0 

26 

5 

II 

2 

774 

160 

0 

58 

8 

24 

1 1 

Vacromist  (331  C  of  C) 

vapour  spray        1 14g 

46 

6 

16 

8 

6 

// 

Vichy  (1519  SA) 

Surpastilles 

20 

8 

4 

7 

/ 

6 

pastilles 

(3  doz) 

(3  doz) 

Woltz  Italiana  (128  Biometica) 

manicurebase  coat 

32 

0 

17 

2 

5 

9 

cuticle  remover 

32 

0 

17 

2 

J 

9 

nail  enamel  regular 

32 

0 

17 

2 

5 

9 

mini-regular 

23 

8 

12 

8 

4 

3 

pearl 

46 

9 

25 

1 

8 

5 

mini-pearl 

30 

0 

16 

1 

S 

5 

Venetian  Carnival 

46 

9 

25 

1 

8 

5 

mini-Venetian 

30 

0 

16 

1 

5 

5 

super  brilliant 

58 

1 

31 

7 

10 

7 

super  creme 

46 

9 

25 

1 

8 

5 

nail  hardener 

54 

8 

29 

4 

10 

0 

nail  polish  removers 

lanolin 

32 

0 

17 

2 

S 

9 

nail  enamel  thinner 

24 

7 

13 

2 

4 

5 

top  coat 

32 

0 

17 

2 

5 

9 

the  most  versatile  digitalis  glycoside 
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Supplement  to  the  Chemist  &  Druggist    February  28 


AMENDMENTS  AND  ADDITIONS 
TO  KEY  TO  SUPPLIERS 

878  Napp=H.  R.  Napp  Ltd.,  Hill  Farm  Avenue,  Leaves- 
den,  North  Watford,  Herts.  Garston  75255. 


1070    Windsor  =  The  House 

Colwick    Industrial  Estate, 

0602-247208. 
1167  Spa ^  Spa  Brushes  Ltd 

Bucks.  0240-56371. 
1431  Enca    Erica  Products  Ltd. 

London,  W.3.  01-743  0797. 


of   Roberts  Windsor, 

Nottingham    NG4  2BY. 

Freeman  Works,  Chesham, 
231  The  Vale,  Acton, 


THIS  WEEK'S  CHANGES 

Prices  are  given  in  the  sequence  Trade  Price  per  Doz.:  Purchase  Tax  per  Doz.:  Retail  Price.  Bold 
upright  figures  (2  9)  in  the  retail  price  column  indicate  that  the  price  is  subject  to  resale  price 
maintenance:  italic  figures  (2  9)  that  it  is  recommended  by  the  manufacturers:  and  light  upright 
figures  (2  9)  that  it  is  "notional"  as  a  guide  to  the  retailer  in  determining  his  own  retail  price. 


Trade 


Tax 


Retail 


3-Hands(l227THP) 

A 

disinfectant  medium 

16 

II 

1 

10 

giant 

23 

2 

2 

7 

economy 

34 

8 

3 

10 

Alcon  (1545  Vestric) 

D 

Alcon  (1 154  SNP) 

/ 

Amami  (105  BTD) 

styling  lotion  80cc 

21 

5 

II  10 

3 

4 

A 

Andre  Philippe  (48  AP) 

A 

bath  salt  decanter  29 

75 

0 

41  3 

12 

// 

bubble  bath 

bubble  bottle  25 

32 

0 

II  9 

4 

// 

cruet  set  31 

63 

0 

23  1 

9 

II 

swan  dimple  3 

32 

0 

II  9 

4 

II 

piggy  bank  21 

35 

0 

12  10 

5 

6 

Cologne  swan  dimple 

23 

29 

0 

16  0 

4 

II 

toilet  water  decanter 

26 

75 

0 

41  3 

12 

II 

hearts  and  flowers  33 

D 

Cologne/lavender  24 

D 

three  for  beauty  18 

D 

Angier  (172  BMCL) 

junior  aspirin  50 

16 

7 

6  1 

2 

6 

A 

Animalintex  (1073  Robinson) 

A 

poultice  dressing  (vet.) 

10 

47 

1 

17  3 

8 

0 

Arnold's  (1415  Arnold) 

dried  brewer's  yeast 

Mb 

52 

0 

6 

6 

A 

Ash-Ling  (Melina  (1406  SGBP) 

deodorant 

9 

6 

1 

creamy  skin  perfume 

15 

6 

Betadine  (878  Napp) 

vaginal  douch  240ml 

15 

Oea 

20 

0 

• 

vaginal  gel  90g 

17 

6ea 

23 

4 

Binki  (419  Elsinor)  existing  entry 
Binki  (419  Elsinor) 
baby  pants 


elastic  leg 

12 

0 

/ 

6 

bound  leg 

12 

0 

/ 

6 

luxury 

22 

0 

2 

9 

Princess 

34 

0 

4 

3 

party  pants  3  row 

27 

0 

3 

3 

6  row 

42 

9 

S 

3 

Rosebud 

50 

6 

6 

3 

under  nappies  large 

18 

0 

2  for  4 

6 

ex.  large 

22 

0 

2  for  5 

6 

ravit  (489  Galen) 

tablets  100 

21 

8ea 

32 

6 

500 

100 

Oea 

ISO 

0 

16 

25 


Bristow's  (105  BTD) 
shampoo's 
cream,  liquid 

standard 
economy 
Brylcreem  (105  BTD) 

dispenser  large 
Cadbury  (216  Cadbury) 
diabetic  chocolate 
plain  i-o  — 

Calcium-Sandoz  (1098  Sandoz) 

syrup  250ml 
Camdogon  (221  Camden) 
horse  ringworm  treat- 
ment 450ml 
Cardioquin  (878  Napp) 
tablets  100 
Carnation  (339  CG) 
bunion  rings  thin 
chiropody  felt 
corn    rings    thin  or 
thick 

Cendevax  (1153  SKFVTS 
rubella  vaccine 
single  dose  vial 


5  II 

9  2 


3  A 
6 


2   7  A 

D 
A 


24 

Oea 

8  lOea 

44 

10 

• 

75 

Oea 

100 

0 

16 

0 

2 

0  A 

16 

0 

2 

0 

16 

0 

2 

0 

• 

21 

4ea 

32 

0 

Cestra  (1073  Robinson) 
face  masks  standard 

Chemico  (302  Chemico) 
household  cleanser 

medium 

large 
No.6 


281b 

Cygnet  (705  Kirby) 
orange  and  halibut 
vitamin  tablets  100 
DalitHs  (705  Kirby) 
Elizabeth  Arden  (60  Arden) 
colour  clear  blushing 
gel 

colour  clear  bronzing 
gel 

Exmarid  (44l[Exrid) 
lotion  200ml 
6oz 

Famel  (690  Keldon) 
pastilles 


Trade 

230  0 

(I  gross) 


53  2 
(2  doz) 
43  10 
34  8 
<i  doz) 
26  9ea 


Tax  Retail 

—  27  6 
(I  doz) 

—  2  II 

—  4  10 

—  II  7 


60   0  — 


2   8ea      I  Oea 


9   0  I 
D 


30   0  • 

38   0  • 

5   0  • 

—  D 


children's 
syrup  tDDI 


small       28  5 
large       44  4 
family       76  10 
Geriotone  (1091  Rybar) 
Gillette  (514  Gillette) 

razor  three  piece  32  4 

Sportsman  set  — 
G.P.  (302  Chemico) 

cream  cleaner      l5oz      29  3 
I  gal       20  Oea 
Harriet  Hubbard  Ayer  (575  HHA) 
Ibcol  (671  Jeyes) 
disinfectant    medium       16  II 
giant       23  4 
economy       34  1 1 
extra  I  gal       13  I Oea 

5gal       61  8ea 
Inco  (1073  Robinson) 

pads  10         5  Sea 

Jacket  (1412  Jacket) 
combs  aluminium 


8 
7 
10 
15 

27 


II  7 


10  10 


4  ;/ 


—         3  3 


pocket 

200 

27 

4 

10 

0 

4 

3 

medium 

2I0GF 

32 

0 

II 

9 

4 

II 

dressing 

225 

32 

0 

II 

9 

4 

II 

tail 

252 

33 

9 

12 

5 

5 

3 

combs  shell 

108 

25 

9 

9 

5 

4 

0 

no 

25 

9 

9 

5 

4 

0 

152 

32 

3 

II 

10 

5 

0 

163 

32 

3 

II 

10 

5 

0 

Jacquelle  (1412  Jacket) 

sunglasses 
664 

124;  819 
881;  880 
965;  1879 
889 
311 

564;  565 

1175;  1205;  885;  886 
436;  251 1 
2505 
Jeyes  (671  Jeyes) 

air  freshener  blocks 
(Whiz) 


22 
40 
56 
72 
76 
84 
100 
124 
156 
168 


10 
12 
15 
19 
21 


fluid 


7oz 
20oz 
40oz 
I  gal 
5gal 


24  7  — 
(3  doz) 

16  2  — 

27   9  — 

50  10  — 

13    5ea  — 

57  Ilea  — 


—  I  10 

—  2  7 
_  3  10 

—  17  4 

—  79  4 

—  7  9 


2  9 

5  0 

6  II 

8  II 

9  6 


I  9 

3  0 

5  6 

17  I 

69  II 


Freshbin  powder  680g 
toilet  flats 
soft  single 

double 
baby  soft  single 

double 
manilla  single 

double 

toilet  rolls 
babysoft  twin 

manilla 

Jeypine  (671  Jeyes) 
disinfectant  medium 
giant 
economy 
I  gal 
5gal 

Johnsons  (673  J  of  H) 
cotton  wool  No.  I 
No.2 
Keflex  (413  Lilly) 
suspension  I25mg/5ml 
1 00m  I 

Lucozade  (103  Beecham) 
small 


Trade 
17  6 

38  I 
(3  doz) 
34  10 

(IJdoz) 

27  5 
(3  doz) 

26  I 
(I  V  doz) 

40  8 
(3  doz) 

37  3 
didoz) 

37  2 
didoz) 

39  9 
(3  doz) 

16  II 

23  2 
8 


Tax 


34 
13 
61 

7 
5 


I  Oea 
8ea 

4ea 
4ea 


37    6ea  — 


15    6        3  5 
(2  doz)     (2  doz) 
•Includes  3d  for  con 
large       25    9        5  8 

•Includes  4d  for  con' 
Macey  (1412  Jacket)  existing  entry 
Macey  (1412  Jacket) 
facecloths 


218 

14 

9 

2 

0 

236 

18 

4 

2 

6 

217 

19 

0 

2 

7 

110 

20 

0 

.  2 

9 

112;  219;  234 

21 

4 

2 

II 

202;  216;  237 

23 

9 

3 

3 

138 

25 

8 

3 

6 

231;  232;  233;  235 

27 

6 

3 

9i 

220;  243 

28 

9 

3 

iii 

223;  230 

33 

0 

4 

6* 

140;  21 1  ;  239;  240 

36 

0 

4 

Hi 

139;  226 

40 

4 

5 

6i 

229 

47 

8 

6 

7 

132 

48 

0 

6 

7 

143 

62 

3 

8 

7 

Mafu  (506  Gerhardt) 

(distributors  1377  R  &  A) 

insecticide  strip      10        5  Ilea  — 
40       II    9ea  — 
Mimette  (1413  P  &  S) 

(distributors  1545  Vestric) 

(distributors  649  ICI) 
Mimospray  (1413  P  &  S) 

(distributors  1545  Vestric) 

(distributors  649  ICI) 

Nocold  (705  Kirby)t 
tablets  12       24   0        8  10 

old  pack  —  — 

Norton  (900  Norton) 
bubble  bath 

Harry  Hare  Bl       61    0      22  4 

novelty  soaps 

roll  of  3  chicks  E2  32  0  119 
chick  in  egg  cup  E6  23  0  8  5 
hen  and  2  eggs  E7  34  0  12  5 
squirrel  and  nut  EI2  32  0  II  9 
hen  and  2  chicks  E20  38  0  13  11 
pack  of  3  marble  eggs 
E2I 

basket  of  2  coloured 
motif  eggs  E22 
sheep  and  three  baby 

rabbits  E23       34   0       12  5 

Algy  magic  rabbit  XI  23  0  8  5 
Optrose  (690  Keldon) 

rose-hip  syrup       6oz      26    3  — 
l2oz      47   3  — 
l8oz      65    3  — 
Panets  (690  Keldon) 

baby  elixir  2oz      36   0  — 

Parozone  (671  Jeyes) 

20oz       II  II  — 
32oz       14  II  — 
Igal        5    4ea  — 
Permaware  (1412  Jackel)  existing  entry 


42  0 
34  0 


15  5 
12  5 


jlement  to  the  Chemist  &  Druggist    February  28,  1 970 
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Trade 


tie 


laware  (I4I2  Jackel) 
sery  Rhyme  cup. 
aker 

ep  plate,  flat  plate, 
ereal  bowl 
gcup 

cken  cup,  porringer, 
aker 

n-spill  bowl,  deep 

late 

I  cup 

sic  (1 04  BP) 
ets  strip  36 
48 

>s  (977  PE) 
ishave  shavers 
luxe  HPIII2 
ecial         HP  1 1 09 
mpact       HP  1 204 
es  (982  Pickles) 
>lman 
:spur 
fflebabe 
>logne 
ilstick 
iter  balm 
I03  Beecham) 
on  juice 

large 

in  (436  Evans) 
loules  lOOOiu/ml 
2ml x  I00 
5ml 
5000iu/ml 
5ml 

loules  I2,500iu/ml 
I 

tie  25,000iu/ml 
5ml 

la  (1 369  RW) 
y  tail  holders  (4) 
>kil  (1047  Rentokil) 
lm  polish         ■'  pc 
Igal 

rot  fluid  igal 
Igal 
5gal 

ictrol  aerosol  20oz 
:h  proofer  aerosol 
20oz 

)d  preservative  Iqt 
Igal 
Igal 
5gal 

jdworm  fluid  5oz 
lOoz 
20oz 
Iqt 
Iga! 
Igal 
5gal 
6oz 
Ipt 
Iqt 
igal 
Igal 
5gal 

lior  injector 


rosol 

ick  drying 


59 

0 

8 

62 

6 

8 

29 

6 

4 

59 

0 

8 

62 

6 

8 

29 

6 

4 

20 

3ea 

7 

124 

2ea 

45 

105 

6ea 

38 

74 

6ea 

26 

20 

6 

1 1 

16 

0 

5 

1 1 

0 

4 

20 

6 

It 

27 

0 

6 

46 

10 

10 

Tax 


8  I 


8  I 


Retail 


6ea 


I    6  R 

:  6  A 

9 

!    6  / 

—  D 

—  D 


*  Includes  4d  for  container 


81  Oea 
2    lea  — 


5    Oea  — 


3  lOea  — 
25    Oea  — 


14  9 


5  5 


2  6 


5 
40 
24 
38 
170 
17 

17 
II 


18  0 
30  0 


140 

4  0 
6  6 

10  0 

15  3 
24  6 
38  0 

170  0 

6  6 

11  0 

16  6 
26  0 
42  6 

190  0 

5  9 


Trade 


Tax 


Retail 


Ribena  (103  Beecham) 
blackcurrant  drink 
standard 
family 


32  3  7  2  4  3* 
45  II  10  2  5  10* 
Includes  4d  for  container 


Rodine  (1047  Rentokil) 

mouse  bait  sachet 

12 

0 

rat  bait  sachet 

24 

0 

large 

64 

0 

71b 

13 

4ea 

I4lb 

25 

Oea 

281b 

43 

Oea 

561b 

74 

8ea 

Royal  Sweden  (1412  Jackel)  existing  entry 
Royal  Sweden  (1412  Jackel) 
hair  brushes  ladies 


Sanilav  (671  Jeyes) 

medium 
giant 

Scotts  (1118  RMS) 
country  cookies  6ioz 


16 
27 


Diabisks 


7oz 


7oz 


ginger  nuts 

Husky 

medicinal  charcoal 
biscuits  7oz 

Radiant  Health  7oz 


30    9  - 

( I Vdoz) 

37  2  — 
(lldoz) 

30  9 
(l.'.doz) 

39  0 
(lidoz) 


Vitality 


7oz 


40  2 

(l.'.doz) 
28  4 

(l.'.doz) 
28  4 

(lidoz) 


s)  t 


19  5 


Scrubbs  (671  Jeyes 

ammonia 
Shee-vawn  (Melina  (1406  SGBP) 

deodorant 

creamy  skin  perfume 
Suieo  (671  Jeyes) 
emulsion 

shampoo  standard 
Sweet  Sue  (1412  Jackel) 

perfume  sachet 

perfumed  talc  pad 
Tace  (838  Merrell)  fs4B 

capsules  250 
300 

tablets  50 
30 

Target  (105  BTD) 

men's  deodorant 
Thermogene  (1073  Robinson) 

wool  small  20 

large  33 


17 
21 


17 
28 


7i 
10 


65  Oea  — 
23    Oea  — 


35  4 


19  6 


7 
12 


/ 

6 
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0 

20 

0 

37 

6 

64 

6 

112 

0 

1511 1 

51 

0 

18 

8J- 

7 

II 

15505 

80 

4 

29 

S'i 

12 

6 

1890;  1984;  1986;  1987; 

1988;  15244;  15468; 

15431; 15461 

128 

6 

47 

20 
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15471; 15472; 15473 

286 

0 

104 

10" 

44 

6 

501;  503 

408 

0 

149 

7 

63 

6 

507 

472 

0 

173 

1 

73 

6 

hair  brushes  men's 

2059;  2060 

128 

6 

47 

li 

20 

0 

2059B 

135 

0 

49 

6 

21 

0 

2045 

151 

0 

55 

4 

23 

6 

9 
17 


97  6 
34  6 


2  2 


2  8 


—  2  2 

—  2  9 


_  2  10 

—  2  0 


2  0 


2  2 


5    6  / 


Trade 


Tax 


Retail 


Tommee  Tippee  (1412  Jackel) 
baby  care  sets  TGSI 
TGS2 

baby  sponge 
cup  and  single  hot  plate 

set 

hot  plate  double 
nappy  bag 
with  zip 
saddle  potty 

junior 
teeth-a-rattle 
teether  ci reus 
Vax  (191  BVF)  existing  entry 
Vax  (191  BVF) 

vacuum  flasks  metal 
Mono- Vac 

l6oz  CHI 
23oz  CH2T 
36oz  CH3 
43oz  CH3M 
vacuum  flasks  plastic 
yellow      8oz  CH8P 
l6oz  CHI6P 
box  design 

8oz  NP8 
l6oz  NPI6 
Diddy      8oz  NP8A 
replacements 


172 

3 

23 

8 

23 

6 

A 

91 

8 

12 
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12 

6 

1  1 

6 

4 

2i 

1 

9 

121 

0 

16 

8 

16 

6 

88 

0 

12 

1 

12 

0 

103 

0 

37 

9 

16 

0 

241 

0 

88 

4 

37 

6 

128 

0 

16 

0 

60 

0 

7 

6 

R 

54 

8 

20 

0 

8 

6 

54 

8 

20 

0 

8 

6 

cups 


bodies 


refills 


8oz  V8 
l6oz  VI6 
23oz  &  36oz 
outer  V36 
23oz  &  36oz 
inner  V9I6 
l6oz  RCHI 


23oz 
36oz 
8oz 
l6oz 


RCH2 
RCH3 
R8 
RI6 


stoppers  screw 

l6oz  SSI 
23oz  &  36oz 
SS3 

Expandavac 

8oz  &  l6oz 
El 

23oz  &  36oz 
E3 


Stop  press 

Alpine  (301  Coty) 
Brufen  (147  Boots) 
tablets  100 
500 

Pondets  (1352  Wyeth) 


4 

7ea 

7ea 

7 

7 

6 

9ea 

lO'.ea 

II 

4 

8 

2ea 

1  lea 

13 

7 

10 

1  4.',ea 

17 

6 

5 

4ea 

8.',ea 

8 

10 

5 

1  lea 

9Jea 

9 

10 

6 

Oea 

9Jea 

8 

10 

6 

8ea 

10.'.  ea 

9 

10 

6 

6ea 

lOea 

9 

6 

10 

0 

1  3 

1 

3 

12 

0 

1  6 

; 

6 

14 

0 

2  0 

/ 

9 

10 

0 

1  3 

/ 

3 

4 

lea 

6  lea 

6 

0 

6 

6ea 

lOea 

9 

6 

6 

6ea 

lOea 

9 

6 

4 

2ea 

5 

6 

4 

5ea 

5 

II 

16 

0 

/ 

9 

20 

0 

2 

3 

14 

0 

2  0 

/ 

9 

18 

0 

2  6 

2 

3 

50 
240 


Cea 
Oea 


75 
360 


0  R 
0  R 

D 


erapeutic — pharmacological  index 

following    products    to    be    added    under  the 

ications  stated 

Cardioquin 

Betadine 

(cephalosporins)  Keflex  suspension 
Cendevax 
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Products 


.  .  .  now  presented  to  you  under  our  own  brand  names.  These 
tablets  are  guaranteed  to  be  manufactured  in  our  own  Works 
and  Laboratories  under  the  strict  supervision  of  qualified  staff 
with  full  analytical  control  .  .  . 


IA-BUT 

(Phenylbutazone  B.P.) 

EA-LOXIN 

(Oxytetracycline  B.P.) 

IA-PEN 

(Penicillin  V.  B.P.) 

IA-PRAM 

(Imipramine  B.P.) 

9N-SOLONE 

(Prednisolone  B.P.) 

IA-SONE 

(Prednisone  B.P.) 


Per  250 

•100  mg.    6/-  (£0.30p.) 

200  mg.    8/-  (£0.40p.) 


Per  500 

.11/6  (£0.58p.) 
.15/6  (£0.78p.) 


250  mg.   26/-  (£1 .30p.)    .  .51/-  (£2.55p.) 


125  mg  22/-  (£1.1  Op.) 

250  mg  43/-  (£2.1 5p.) 


.43/-  (£2.1 5p.) 
.85/-  (£4.25p.) 


.  22/2 
.  30/2 

.  1 00/- 


.  85/- 
.160/- 


Per  1 000 

(£1.11  p.) 
(£1.51p.) 

(£5.00p.) 


(£4.25p.) 
(£8.00p.) 


25  mg  14/6  (£0.73p.)    .  .28/-  (£1.40p.)    ..  55/6  (£2.78p.) 


1  mg.               4/3  (£0.21  p.)  ..  7/3  (£0.36p.) 

5mg  12/6  (£0.63p.)  ..24/-  (£1.20p.) 

1  mg  4/-  (£0.20p.)  ..  7/-  (£0.35p.) 

5mg  11/6  (£0.58p.)  ..22/6  (£1.13p.) 


13/11  (£0.70p.) 
47/3  (£2.36p.) 


13/5 
44/5 


(£0.67p.) 
(£2.22p.) 


INTER-ALIA 

PHARMACEUTICAL  SERVICES  ltd. 

(Incorporating  Roberts  &  Co.  of  Bond  St.,  W.I.) 

RAPHAEL  HOUSE,  226  HIGH  STREET  NORTH,  LONDON,  E.6. 

Phone:  01-552  4344  Cables:  Intalpharm  London  E6  Telex:  261553 
Works  and  Laboratories: 

Grangestone  Industrial  Estate,  Girvan,  Ayrshire. 
Phone:  Girvan  3471/2  Telex:  778683 


Printed  by  EDEN  FISHER  (SOUTHEND)  LTD.,  Sutton  Road,  Southend-on-Sea,  Essex 
for  the  proprietors  MORGAN-GRAMPIAN  LIMITED,  at  12  Dyott  Street.  London,  W.C.1 
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Monthly  Trading  Account  For: 

Details 

£ 

S 

D 

Sales 

Stock  on  last  day  of  Previous  Month 

Present  Month's  Purchases 

Stock  on  last  day  of  Present  Month 

Cost  of  Goods  sold 

Gross  Profit 

Variable  Expenses 

Fixed  Expenses 

Net  Profit 

Accumulated  Net  Profit 

A) 

B) 

C) 

D) 

E) 

F) 

G) 

H) 

I) 

J) 


Figure  2:  The  monthly  trading  account 

I  Number  of  weeks:  The  number  of  weeks 
so  far  in  the  year,  the  odd  days  being 
expressed  as  a  decimal  amount. 
J  Average  weekly  sale:  obtained  from  the 
formula :  C 

— =J 

I 

K  Number  of  weeks  stock:  Obtained  by 
substituting  in  the  formula : 
H 

— =K 
J 

L  The  number  of  customers:  those  that 
have  been  served  during  the  month.  Ob- 
tained from  the  cash  register. 
M  The  average  sale  per  customer  last 
year  (if  possible). 

N  The  average  sale  per  customer  this 
year.  Obtained  by  substituting  in  the 
formula: 

B 

,  — =N 

L 

This  tabulation  of  the  financial  activity 
within  the  business  is  essentially  for  com- 
parison, by  which  method  anomalies  are 
made  apparent  and  brought  into  sharp  re- 


lief as  they  occur,  so  that  decisions  and 
actions  can  be  taken  with  the  minimum 
of  delay. 

You  will  have  on  one  sheet:  sales  per- 
formance comparisons;  purchasing  rate 
comparisons;  stock  level  comparisons. 
These  three  items  are  normally  in  direct 
ratios  to  each  other  and  any  variation 
in  the  ratio  will  be  immediately  apparent. 
Variations  can  indicate  increased  or  de- 
creased profitability,  which  can  be  veri- 
fied against  the  number  of  weeks  stock 
held — aim  for  eight  weeks  stock. 

Variations  can  also  indicate  cash  or 
stock  pilferage,  which  can  be  verified 
against  the  variations  in  average  sale  per 
customer. 

Perhaps  the  most  important  reason  for 
the  preparation  of  the  table  is  that  now 
one  is  only  a  short  step  from  the  produc- 
tion of  a  Monthly  Trading  Account, 
shown  in  Figure  2. 

This  is  completed  as  follows: 
A  Sales:  obtained  direct  from  the  table. 
B  Stock  on  the  last  day  of  the  previous 
month:  obtained  by  deducting  from  the 
value  on  the  sheet  the  appropriate  per- 
centage to  convert  it  back  to  cost. 
C  Present  month's  purchases:  obtained  in 


Figure  1:  A  table  to  correlate  data 
collected 

the  same  way  as  B  above  or  from  a  record 
made  on  the  monthly  trading  account. 
When  the  figures  are  extracted  from  the 
invoices  and  statements  this  extra  calcula- 
tion can  be  avoided. 

D  Stock  on  the  last  day  of  the  present 
month:  obtained  by  the  same  method 
described  in  B  above. 

E  Cost  of  the  goods  sold:  by  substituting 
in  the  formula  below  where  the  letters 
denote  the  sections  described  above: 
(B  +  C)-D=E. 

F  Gross  profit:  by  substituting  in  the 
formula:  A  — E  =  F. 

G   Variable    expenses:   eg,    wages,  NHT 
contributions,    advertising,    heating  and 
lighting,  etc.   These,   generally  speaking, 
are  expenses  that  can  be  varied  by  man- 
agerial decision  with  the  intention  of  im- 
proving the  net  profit. 
H  Fixed  expenses:  eg,  rent,  rates,  insur- 
ance,   professional    subscriptions.  These 
are  expenses   that   are  normally  outside 
the  control  of  management. 
I  Net  profit:  obtained  by  substituting  in 
the  formula:  F-(G+L)  =  I. 
J     Accumulated  net  profit — the  addition 
of  the  present  month's  net  profit  to  the 
net  profits  of  the  previous  months. 

The  accountants  and  the  statisticians 
will  argue  that  the  results  obtained  by 
the  method  are  invalid  because  we  have 
assumed  a  percentage  gross  profit  in  order 
to  convert  purchases  and  stock  to  retail 
values  and  back  again  to  cost. 

However,  we  all  know  that  the  percent- 
age gross  profit  that  we  make  from  year 
to  year  varies  within  small  limits  and 
these  are  often  predictable,  as  in  the  case 
of  purchase  tax  changes. 

The  results  will  not  agree  exactly  with 
those  produced  in  the  audited  accounts 
prepared  by  the  accountants,  but  they  are 
sufficiently  valid  to  achieve  two  objectives: 
If  we  are  using  the  daily  records  of  the 
flow  of  money  into  and  out  of  our  busi- 
ness we  will  keep  them  systematically  filed 
and  readily  accessible;  and 
By  using  the  information  we  will  be  able 
to  play  a  more  decisive  role  in  the 
fortunes  we  seek  to  make. 
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Are  you  encouraging 
Mrs.  Elliott  to  walk  off  with 


We  hope  so.  Because  we're  making  you  an  exclusive 
offer,  to  pass  on  to  your  customers:  "Take  5  jars,  pay  for 
only  4  jars". 

Your  customer  sees  our  point-of-sale  material  with 
details  of  the  promotion  and  when  she  buys  four  jars  of 
Gerber,  she  gets  the  fifth  one  free.  As  she  probably  came 
in  to  buy  only  one  or  two  jars,  your  sales  are  substantially 
increased. 

You  could  easily  double  your  turnover  during  the 
period  of  the  promotion.  j 

See  your  Gerber  representative,  or  wholesaler, 
and  make  sure  he  gives  you  all  the  display  material  J* 
you  need.  / 

As  for  Mrs.  Elliott,  she  won't  need  much  / 
encouraging.  / 


5  jars  of  Gerber  and 
only  pay  for  4? 


Gerber 

gives  you  such  beautiful  results 
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PROFESSIONAL  HEWS 


Contractors'  chairman 
explains  the  NHS  contract 

"I  find  considerable  ignorance  among  pharmacists  about  the  way  we  are  paid," 
Mr  G.  T.  M.  David,  chairman  of  the  Central  NHS  (Chemist  Contractors)  Com- 
mittee, told  a  joint  meeting  of  Bristol  Branches  of  the  National  Pharmaceutical 
Union  and  Pharmaceutical  Society  last  week. 


Before  countering  attacks  on  the  contract, 
he  therefore  went  "into  some  detail" 
about  the  way  it  works.  There  is  nothing 
fixed  about  the  contract,  said  Mr  David; 
it  is  constantly  being  amended.  The  pre- 
sent contract  dates  from  1964,  from  which 
time  the  dispensing  costs  inquiry  has  been 
the  basis  of  adjustments  to  remuneration. 

The  inquiries  have  allowed  costs  to  be 
agreed  with  the  Government,  leaving  only 
the  proprietor's  notional  salary  and  the 
profit  margin  to  be  negotiated.  Fixed  over- 
heads are  reimbursed  through  the  on-cost, 
the  whole  of  the  professional  work — in- 
cluding the  intangibles  such  as  giving  ad- 
vice to  doctor,  patient  or  dispenser — 
through  the  professional  fee.  Provision  for 
profit  is  made  on  both  the  on-cost  and 
the  fee. 

Mr  David  said  that  this  procedure  en- 
abled corrections  to  be  made  for  inflation 
— but  cuts  in  on-cost  had  had  to  be  accep- 
ted where  too  much  remuneration  had 
resulted  from  sharply  rising  ingredient 
costs.  But,  he  emphasised,  it  was  only  re- 
imbursement that  was  considered  —  the 
profit  margin  was  not  being  cut  and  stayed 
a  the  agreed  level.  The  recent  increments 
had  resulted  from  the  same  procedure 
being  followed. 

Pharmacists  had  suffered  for  many 
years  by  being  accused  of  making  "hidden 
profits,"  but  the  professional  fee  was  more- 
or-less  sacrosanct  and  had  never  been 
attacked. 

The  parts  of  the  contract  that  gave 
trouble  were  the  notional  salary  and  the 
profit  margin.  Notional  salary  was  based 
on  the  equivalent  manager's  salary  plus  a 
"proprietorial  lead"  for  the  additional 
work  carried  out  by  the  proprietor.  For 
profit,  the  Ministry  had  wanted  to  give  a 
return  on  capital  employed,  but  the  Con- 
tractors' Committee  argued  that  pharm- 
acy is  not  a  capital-intensive  business — 
part  of  the  investment  is  the  professional 
qualification  put  into  the  business.  They 
had  therefore  asked  for  a  return  on  turn- 
over of  17|  per  cent,  which  was  rejected 
bv  the  Ministry.  The  "haggle"  produced 
5yd  per  prescription. 

In  Scotland,  coing  to  arbitration  had 
resulted  in  profit  bein«  calculated  as  a 
return  on  capital  employed  of  9-11  per 
cent.  "We  believe  this  is  too  low  a  rate 
for  high-risk  capital."  However,  Mr  David 
said  he,  personally,  would  accspt  the 
Government's  position  if  the  return  on 
capital  they  proposed  resulted  in  a  reason- 
able return  on  turnover. 

Turning  to  North-east  London's  propo- 
sals for  a  new  contract,  Mr  David  said  it 
was  astonishing  that  a  responsible  body 


of  people  should  put  forward  the  sugges- 
tion that  the  pharmacist  should  be  paid 
the  salary  suggested  irrespective  of  the 
amount  of  work  he  did. 

The  Department  would  demand  a  very 
restricted  number  of  pharmacies,  and 
limitation  of  the  worst  kind  would  be 
imposed  by  the  Government  —  eliminat- 
ing the  most  uneconomic  pharmacies 
which  the  Government  say  they  are  sup- 
porting. Mr  David  disclosed  that  the  joint 
Society-Contractors'  Committee  proposals 
for  planned  distribution  in  rural  areas  had 
"not  received  a  very  sympathetic  hearing" 
at  the  Department.  "They  were  more  in- 
terested in  limitation  in  urban  areas,"  and 
were  satisfied  with  doctor-dispensing. 

Mr  David  said  NEL  were  on  stronger 
ground  when  asking  that  premises  costs 
should  be  repaid  on  an  individual  basis. 
But  he  warned  that  the  smaller  pharmacy 
would  probably  suffer — many  city-centre 
pharmacies  probably  made  a  loss  on  the 
contract  and  dispensed  only  for  prestige 
purposes. 

"Would  NPU  members  in  suburban  or 
semi-rural  areas  be  better  off  by  being 
paid  their  true  costs?"  asked  Mr  David. 

Mr  David  was  asked  by  Mr  D.  Price 
Allen  what  the  NPU  was  doing  to  attract 
recruits  into  private  pharmacy.  He  replied 
that  more  places  should  be  provided  for 
postgraduate  students,  though  it  could  be 
uneconomic  unless  done  on  a  regular 
basis.  The  answer  might  come  through 
the  provision  of  sandwich  courses. 

Tablet  sizes  from 
June  i,  1971 

The  British  Pharmaceutical  Codex  Re- 
vision Committee  has  given  notice  of  the 
mandatory  metric  diameter  of  tablets  and 
compressed  lozenges  that  will  be  required 
from  June  1,  1971.  After  that  date,  tablets 
and  compressed  lozenges  that  are  circular 
in  shape  will  have  their  diameters  ex- 
pressed in  millimetres  in  steps  of  0-5  mm 
instead  of  ■>■>  inch. 

The  new  diameters  chosen  are  such  that 
tablets  and  lozenges  prepared  according  to 
the  figures  in  the  BPC  1968  may  gener- 
ally be  expected  to  comply  with  the  new 
requirements,  and  manufacturers  will  be 
able  to  continue  using  punches  and  dies 
measured  in  Imperial  units  until  they  can 
be  conveniently  replaced  by  metric 
punches  and  dies. 

The  statement  permitting  the  use  of  an 
alternative  diameter  for  tablets  of  10/32  in 
or  more  in  diameter  will  be  withdrawn 
when  the  new  table  comes  into  effect. 


Tablets  which  are  not  sugar  coated, 
film  coated  or  enteric  coated  will  have  to 
comply  with  the  following  requirement.  A 
deviation  of  ±5  per  cent  is  allowed,  ex- 
cept that  when  the  stated  diameter  exceeds 
12  5  mm  the  permissible  deviation  is  ±3 
per  cent. 

Tablet  Diameter  (mm) 

Acepromazine  10  mg  6  5 

Acepromazine  25  mg  8  0 

Acetarsol    60  mg  6  5 

Acetarsol  250  mg  10  5 

Ammonium  chloride  300  mg  9  5 

Ampicillin  125  mg  10  5 

Aspirin  and  opium,  compound  10  5 

Aspirin  and  phenacetin  10  5 

Aspirin,  compound  105 

Aspirin,  soluble,  paediatric  80 
Aspirin  with  ipecacuanha  and 

opium  105 
Atropine  sulphate,  soluble, 

paediatric  5'0 

Belladonna  and  phenobarbitone  5  5 

Calcium  gluconate  16'0 

Calcium  gluconate,  effervescent  19-0 

Calcium  sodium  lactate  300  mg  10  5 

Calcium  sodium  lactate  450  mg  110 

Calcium  with  vitamin  D  125 

Clef  amide  250  mg  85 
Dihydrocodeine  acid  tartrate  30  mg  8-5 

Disulphamide  100  mg  8  0 

Ergot  150  mg  9  5 

Ergot  300  mg  12  0 

Ethyl  biscoumacetate  300  mg  12-0 

Furazolidone  100  mg  8-5 

Hexoestrol  0  5  mg  6-5 

Hexoestrol  1  mg  7'0 

Hexoestrol  5  mg  8  0 

Ipecacuanha  and  opium    60  mg  5  5 

Ipecacuanha  and  opium  300  mg  9-5 

Ipecacuanha  and  opium  600  mg  12  5 

Magnesium  carbonate,  compound  125 

Magnesium  trisilicate,  compound  16'0 

Methallenoestril  3  mg  8-5 

Nalidixic  acid  500  mg  12-5 

Nicotinamide  50  mg  6-5 

Papaveretum  10  mg  5-0 

Pentolinium  10  mg  5-0 

Pentolinium  40  mg  6  5 

Phenacetin  300  mg  105 

Phenacetin  and  caffeine  10  5 

Phenobarbitone  and  theobromine  105 

Potassium,  effervescent  16  0 

Potassium  iodide  60  mg  4  0 

Potassium  perchlorate    50  mg  5'5 

Potassium  perchlorate  200  mg  8'5 

Potassium  perchlorate  500  mg  10  5 

Pyridoxine  10  mg  5  5 

Pyridoxine  20  mg  70 

Pyridoxine  50  mg  90 

Riboflavine  1  mg  55 

Riboflavine  3  mg  6  5 

Sodium  salicylate  300  mg  105 

Stramonium  60  mg  5'5 

Stramonium  250  mg  95 

Sulphaguanidine  500  mg  125 

Sulphaphenazole  500  mg  11-5 

Sulphathiazole  500  mg  12  5 

Thiamine,  compound  8-0 

Triamcinolone  1  mg  80 

Triamcinolone  2  mg  8-0 

Triamcinolone  4  mg  9'5 

Yeast  300  mg  9  5 


Compressed  lozenges  that  are  circular 

in  shape  are  to  comply  with  the  require- 
ments for  diameter  with  the  same  limits 
of  deviation. 

Lozenge  Diameter  (mm) 

Benzalkonium  160 

Benzocaine  compound  12'5 

Betamethasone  01  mg  5  5 

Bismuth  compound  190 

Formaldehyde  140 

Hydrocortisone  2  5  mg  5  5 

Liquorice  16'0 

Penicillin  1,000  units  160 
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Berk  Ltd 


CENTENARY  YEAR:  CRUDE 
DRUG  SALES  STILL  EXPANDING 


Among  the  older  activities  of  Berk  Ltd. 
the  chemical  group  who  celebrate  their 
centenary  this  year,  is  the  marketing  of 
crude  drugs  on  an  international  scale. 
Berk  first  entered  this  highly  specialised 
business  in  1907  and  quickly  became  one 
of  the  largest  drug  importing  houses  in 
Britain. 

They  still  retain  that  position  but  as 
the  markets  for  natural  materials  have 
changed  considerably  in  recent  years,  they 
now  concentrate  on  the  exporting  aspects 
of  the  business. 

Founded  in  1870  as  a  partnership  by 
the  brothers  Frederick  and  Robert  Berk, 
the  company  at  first  merchanted  only 
chemicals,   primarily   of  German  manu- 


facture, but  in  1874  they  acquired  their 
first  manufacturing  operation  and  so  estab- 
lished the  pattern  of  both  manufacturing 
and  merchanting  chemicals  that  has  con- 
tinued ever  since. 

Berk  owed  their  entry  into  crude  drugs 
to  Felix  Berk  (second  son  of  Robert). 
It  is  believed  that  the  venture  arose  as  a 
result  of  a  meeting  he  had  with  Charles 
Huisking  of  New  York  (author  of  Herbs 
to  Hormones,  see  C&D,  May  24,  1969, 
p  468). 

At  the  outset  the  business  was  largely 
confined  to  importing  American  botanicals 
to  Europe  and  exporting  European  bota- 
nicals to  the  States.  Since  those  early 
days  the  range  of  sources  has  expanded 


Mr  C.  F.  Ganter  (manager  of  Berk's  drug  department)  and  Mr  J.  C.  Hazzard  examine 
a  sample  of  senna  pods 


to  most  countries  of  the  world  wit 
American  botanicals  still  featuring  prt 
minently. 

Shortly  after  the  1914-18  war,  Maj< 
N.  A.  Johns  joined  F.  W.  Berk  —  as  tl 
company  was  then  known,  specialising  i 
the  international  crude  drug  business  1 
was  soon  to  become  an  acknowledge 
authority  on  the  origins,  uses  and  econi 
mics  of  botanicals  and  was  also  to  t 
the  first  chairman  of  the  Botanical  Dril 
Import  Merchants'  Section  of  the  Londq 
Chamber  of  Commerce. 

The  late  Major  Johns  retired  from  Beil 
in  1963  having  been  a  director  of  tl; 
company  for  nearly  20  years  and  fro 
his  retirement  the  company's  drug  depai| 
ment  has  been  managed  by  Mr  C. 
Ganter.  who  is  also  joint  deputy  chai 
man  of  the  Botanical  Drug  Import  Me 
chants'  Section. 

Trading  in  crude  drugs  is  complicate 
today  by  the  fact  that  many  crops 
origin  tend  to  sell  out  quickly  after  ha 
vesting.  Berk's  drug  department  say  thl 
they  now  find  it  necessary  to  buy  ail 
hold  up  to  nine-months'  stock  of  sonj 
commodities  in  order  to  avoid  disappoirj 
ing  their  customers. 

They  are  however  fortunate  in  beijj 
able  to  use  their  own  warehousing  ail 
transport  facilities  from  within  the  groul 

With  generally  increased  cost  of  liviil 
standards  in  collecting  areas,  the  generj 
price  trend  of  crude  botanicals,  whiil 
are  sometimes  relatively  inexpensive,  hi 
been  steadily  firming  and  Berk  belie  | 
that  this  trend  must  continue  into  tf 
seventies  although  those  of  the  hight 
priced  items  like  ipecacuanha  and  hydi 
stis  may  remain  static. 

Since  1945  the  British  pharmaceutic 
industry  has  grown  phenomenally  ai 
yet,  paradoxically,  demand  for  crude  dru 
—  with  a  few  exceptions  —  has  not  ke| 
pace.  The  department's  volume  and  val 
of  business,  however,  have  more  th 
doubled  in  the  last  decade  but  to  achie| 
this  increase  Berk  had  to  seek  new  m 
kets. 

It  is  in  the  export  field  that  Berk  ha 
looked  for  expansion  and  in  the  past  f<i 
years  their  business  is  reported  to  ha 
expanded  in  value  terms  by  at  least 
per  cent.  It  is  in  exports  that  their  dr 
department  expects  their  main  growth 
the  seventies. 

The  drug  department  is  but  one  fa« 
of  the  large  complex  that  now  constitul 
Berk  Ltd  which  in   1968   had  sales  a 
proaching  £20m  in  widely  ranging  pij 
ducts. 

In  more  recent  years  the  Berk  gro 
have  added  other  activities  to  their  spJ 
trum. 

As  prominent  suppliers  of  raw  materj 
to  the  rapidly  expanding  pharmaceuti 
industry  it  was  a  logical  step  for  them 
enter  that  field,  also  —  a  step  which  tl| 
took  in  1961. 

In  this  context  Berk  are  in  partners* 
with  Cope  Allman  International  Ltd 
their  joint  company,  BCA  Pharmaceutic^ 
Ltd,    has    grown    rapidly    since  be' 
formed  in  1967. 

The  half-share  in  the  profits  which  w 
to  Berk  Ltd  in  the  1968  accounts  jj 
£174,000. 


Chemist  &  Druggist    February  28,  1970—285 


Right  Guard  is  top  TV  Star      Here's  one  to  keep  Right  Guard 
and  brand  leader  among  aerosol 
deodorant-anti-perspirants . 

How's  it  done?  You  start  with 
talent  and  then  spend  more  money 
nationally  on  TV  than  any  of 
your  competitors.  The  public  gets 
to  know  and  love  you  —  and  you  get 
to  make  more  money  for  everyone 
who's  in  the  act. 

Promotions  help  too. 


sales  jumping  in  your  shop,  so  order 
these  special  promotional  packs: — 

Anti'perspirant   Large  size   l/6d  ofP 
Small  size  l/-off* 

Deodorant         Large  size  l/-off* 
Small  size  9d  off* 

*A11  reductions  are  off  the  recommended  price. 

Keep  in  the  profit-making  act 
with  Right  Guard,  the  big  TV  Star! 


— 



^     ^  reoFF'f? 


Qd  QFr 

Rwommeni***  **** 


fill»tKtW*  PJJ 
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A  Boots  range  of  food  drinks 

Boots  have  introduced  their  own-name 
range  of  three  food  drink  preparations 
throughout  the  company's  1,600  branches. 
The  preparations  are  retailing  at  from  20 
per  cent  less  than  the  general  retail  price 
of  the  main  established  competitive  brands. 
The  new  range  is:  Boots  Nightcap,  an 
Ovaltine  type  bedtime  drink,  packed  in  a 
tin,  retailing  at  2s  7d  (8  oz),  and  4s  9d 
(16  oz).  Boots  malted  milk  'is  similar  to 
Horlicks,  although  the  taste  is  not  exactly 
the  same."  Packed  in  a  jar  it  retails  at 
3s  (8  oz)  and  5s  6d  (16  oz).  Boots  instant 
decaffeinated  coffee  is  a  bedtime  coffee 
drink  from  which  95  per  cent,  of  the 
caffeine  has  been  removed.  Packed  in  a 
glass  jar  it  retails  at  4s  3d  (2  oz). 

Change  of  distributor 

Smith  &  Nephew  Pharmaceuticals  Ltd, 
Bessemer  Road,  Welwyn  Garden  City, 
Herts,  have  undertaken  the  marketing  and 
distribution  of  the  ophthalmic  products  of 
Alcon  Laboratories,  Inc,  Fort  Worth, 
Texas.  Supplies  are  available  through 
wholesalers. 

No  M.&R.  Norton  distribution  change 

M.  &  R.  Norton  Ltd,  155  Merton  Road, 
London  SW  18.  point  out  that  their  pro- 
ducts are  still  being  distributed  through 
normal  channels.  Some  pharmacists  have 
apparently  been  misled  by  the  announce- 
ment (C&D  January  10,  p  34)  that  H.  N. 
Norton  &  Co  Ltd,  Glasgow,  are  to  distri- 
bute through  Vestric  Ltd. 

M.  &  R.  Norton  are  manufacturers  of 
soap  and  bath  products;  H.  N.  Norton 
produce  a  range  of  pharmaceutical 
specialities. 

Limited  introduction 

Immac  aerosol  hair  remover  (see  C&D  p 
245,  February  21)  is  being  initially  mar- 
keted in  London  and  the  South  east  re- 
gion only,  state  International  Chemical 
Co  Ltd,  12  Chenies  Street,  London  WC  1. 
(Corrected  note). 

Tablet  coding 

Roussel  Laboratories  Ltd,  Columbus 
House,  Wembley  Park,  have  changed  the 
design  of  Decaserpyl  10  mg.  The  new 
tablet  will  be  marked  RL  on  one  side 
and  on  the  other,  D10  (on  opposite  sides 
of  breakline).  Similarly,  Amenorone  Forte 
will  bear  the  revised  housemarking  RL  on 
one  side  and  on  the  other  an  embossed 
A  above  a  letter  F. 

Changed  presentation 

H.  &  T.  Kirby  &  Co  Ltd,  Mildenhall  have 
altered  the  pack  for  Nocold  tablets  (4s). 
For  the  effective  alleviation  of  symptoms 


of  the  common  cold  and  catarrhal  and 
allied  conditions  Nocold  is  supplied  in  a 
show  outer  of  one  doz  cartons  of  12 
tablets. 

Harriet  Hubbard  Ayer  withdraws 

Harriet  Hubbard  Ayer  have  decided  to 
discontinue  operating  on  the  British 
market.  All  stocks  are  being  withdrawn 
from  agents  and  no  more  credit  is  being 
given  after  April  15. 

Mimospray  Products  now  ICI 

Following  the  acquisition  of  Pigot  & 
Smith  Ltd  by  the  pharmaceuticals  division 
of  ICI  Ltd,  the  United  Kingdom  exclu- 
sive agency  for  the  Mimospray  range  of 
feminine  hygiene  products  between  Pigot 
&  Smith  Ltd  and  Vestric  Ltd  has  been 
terminated  by  mutual  agreement.  The  pro- 
ducts will  now  be  added  to  ICI  Pharma- 
ceuticals Division's  retail  range  and  all 
pharmaceutical  wholesalers  now  have 
stocks. 

New  title 

Gervin  is  the  new  title  that  Rybar  Labo- 
ratories Ltd,  6  Park  Avenue.  Tankerton, 
Kent,  have  adopted  for  their  iron  and 
vitamin  tonic  for  adults  that  was  pre- 
viously issued  under  the  trade  mark  geri- 
vin.  Packs  are  bottles  of  115ml  (6s  6d) 
and  250ml  (13s  Id). 

Success  by  the  mile 

The  Liberty  of  London  fabric  Melody, 
used  to  make  up  the  Castlecrafts  range  of 
matching  purses,  holdalls  and  accessories, 
gave  Jackel  &  Co  Ltd,  Kitty  Brewster 
Estate,  Blyth,  Northumberland,  their  most 
successful  year  for  that  range  of  products 
in  1969. 

In  fact,  the  Castlecrafts  cutting  team 
worked  out  that  if  all  the  pieces  of  fabric 


were  laid  end  to  end  they  would  stretch 
for  60  miles  over  the  famous  Hadrian's 
Wall  from  Wallsend  at  the  Tyne  to  the 
Solway  Firth,  in  the  West!  Jackel  &  Co 
feel  they  have  contenders  for  the  "mileage 
stakes"  in  their  new  1970  Castlecrafts/ 
Liberty  ranges  about  to  be  released.  They 
incorporate  some  new  and  original  styles 
in  holdalls. 

Jeyes  and  decimalisation 

Anticipating  the  effect  of  decimalisation 
and  metrication,  Jeyes  Parozone  Sales  Ltd, 
High  Street,  London  E  13  are  printing 
their  new  1970  price  list  for  the  first  time 
complete  with  decimal  conversions,  and 
metric  equivalents.  The  conversions  are 
for  guidance  only  but  the  company  felt 
that  the  information  would  help  customers 


to  accustom  themselves  to  "thinking  i 
decimals." 

Vegetable  oils  in  soft  drinks 

Referring  to  the  Ministry  of  Agricultur 
Fisheries  and  Food  ban  on  the  use  ( 
specially  treated  vegetable  oils  in  sorr 
soft  drinks  (C&D  February  21,  p  23 
the  Reckitt  &  Colman  food  division,  Cai 
low  Works,  King  Street,  Norwich,  stati 
that  such  vegetable  oils  have  never  bef 
used  in  Robinsons  barley  waters  nor 
the  current  range  of  Robinsons  so 
drinks. 

Change  of  address 

Schick  Electric  Ltd  have  moved  to  Ne\ 
pound,  Wisborough  Green,  Billingshur: 
Sussex  (Tel  Wisborough  Green  441).  Til 
manufacturing,  sales,  repairs  and  servicii| 
departments  are  now  at  that  address. 

Personna  test  market 

Personna  International  are  launching 
aerosol  shaving  cream,  Personna  Sup 
Foam  (6s  9d),  into  three  test  areas 
order  to  assist  the  relative  success  of  thr 
different  on-pack  launch  promotions.  T 
areas  are  Scotland,  Southern  and  Tytj 
Tees — the  three  areas  where  Personnel 
new  television  commercial  and  supporti  1 
promotions  are  also  on  test. 

Personna  Super  Foam  will  be  launch  I 
into  each  one  of  the  three  areas  carryi  j| 
one  of  the  following  on-pack  promotion  J 
Two  free  blades  (Scotland)  or  three  fil 
blades  (Southern)  or  a  free  razor  (Tyl 
Tees).  The  three  promotions  will  run  cqj 
currently  for  six  months. 

The  product  will  be  packed  in  cartel 
ot  12,  and  the  aerosol  containers  will  \ 
purple,  gold  and  white  (Personna's  "hoijfl 
colours"). 


Siraid  service  extended 

British  Scientific  Instrument  Reseai 
Association  are  extending  their  Siraid 
strument  inquiry  service  to  give  inf I 
mation  on  where  to  obtain  help  in  proj 
type  design  and  manufacture  for  one 
or  small-batch  production.  Siraid  will  a 
signpost  firms  specialising  in  maintenan 
and  servicing  of  instruments,  envir 
mental  testing  and  calibration,  com, 
tancy,  and  hire  of  instruments. 

Further   information   from   Mr  J. 
Ede,  Sira,  South  Hill,  Chislehurst,  K 
BR7  5EH. 

Exempt  purchase  tax 

Boots  Ltd  announce  that  Brufen  tab 
are  now  exempt  from  purchase  tax.  N 
prices  are  in  this  week's  price  Supplemt 
(Boots  Pure  Drug  Co  Ltd,  Station  Str 
Nottingham  NG2  3AA.) 


„JEJ 


N.  &  T.  Kirby  &  Co  Ltd,  Mildenhall, 
Bury   St  Edmunds,  Suffolk.  Nocold. 
invoiced  as  36. 

Scott  &  Bowne  Ltd,  50  Upper  Brij 
Street,  London  W  1,  one  dozen  trial  : 
4711  eau  de  Cologne  free  with  £15  ore 
of  assorted  4711  eau  de  Cologne,  Coi 
nettes,  soap,  hand  cream  and  talc  (cor 
ted  note). 


i 
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What's  behind 


a  name : 


Everything  if  it's 
Oppenheimer's 


It's  absolutely  dependable  !  When  you  buy  Oppenheimer 
drugs  to  dispense  against  "open"  prescriptions  you 
can  be  certain  of  the  finest  quality,  the  very  best  value, 
and  the  assurance  of  a  long-established  highly  reputable 
name. 

Oppenheimer  (Sanitas  Group  Sales)  is  a  Member  of 
the  Carlton  Industries  Group.  To  our  specialist  know- 
ledge in  the  manufacture  of  generic  preparations  and 
well-known  branded  products  is  added  the  wide 
experience  of  a  large  progressive  Company. 
You  can't  buy  better  than  Oppenheimer. 


Approved  name 

Oppenheimer  brand  name 

Presentation 

Tetracycline  Tabs.  B.P 
25°mg 

OPPACYN 

Containers  of 
100  and  500 

Tetracycline  Syrup 
I25mg/5ml 

OPPACYN 

Bottle  of 
100  ml 

Oxytetracycline  Tabs. 
B.P  250  mg 

OXYTETRACYCLINE 
OPPENHEIMER 

Containers  of 
500 

Oxytetracycline  Syrup 
125  mg/5  ml 

OXYTETRACYCLINE 
OPPENHEIMER 

Bottle  of 
100  ml 

Phenylbutazone  Tabs. 
B.P  100  mg 

OPPAZONE 

Containers  of 
1,000 

Imipramine  Tabs.  B.P 
10  mg  and  25  mg 

OPPANYL 

Containers  of 
250  and  1,000 

Oppenheimer  % 


A  Member  of  the  Carlton 
Industries  Group 

Oppenheimer  Son  &  Co  Limited,  45/55  Clapham  Road,  London,  SW9. 
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Polaroid  put  even  more  into 
sunglasses  advertising 
in  1970 

Polaroid  are  looking  for  another  big  in- 
crease in  the  sales  of  their  sunglasses  in 
1970.  Backing  the  47-model  collection  is 
an  advertising  campaign  to  the  consumer 
using  the  full  resources  of  the  television 
network. 

Two  30-sec  commercials  —  one  already 
proven  in  use  during  1969,  the  other  soon 
to  be  filmed  in  England — stress  the  anti- 
glare advantages  of  Polaroid  sunglasses. 
The  commercials  will  alternate  on  a  sche- 
dule which  takes  in  all  15  stations  of  the 
ITV  network  for  a  15-week  period  start- 
ing in  April  and  running  through  to  the 
end  of  July.  An  average  of  16  peak  time 
transmissions  will  run  from  each  station 
to  reach  an  estimated  80  per  cent  of  the 
population  at  least  seven  times. 

Added  to  this  is  a  Press  schedule  of 
large  space  "reminder"  advertisements 
which  will  be  appearing  at  regular  inter- 
vals from  May  to  July  in  the  Daily 
Express. 

At  point-of-sale,  the  company  is  plac- 
ing a  great  deal  of  emphasis  on  its  range 
of  merchandise  display  units  (see  this 
week's  Sunglasses  supplement).  Other  dis- 
play materials  include  showcards  and 
counter-stands.  (Polaroid  (UK)  Ltd,  Ros- 
anne  House,  Welwyn  Garden  City,  Herts.) 

Personalities  promote  Fore  range 

Bellair  Cosmetics  Ltd,  New  Road,  Wins- 
ford,  Cheshire,  are  promoting  the  Fore 
range  of  grooming  aids,  sponsored  by 
George  Best,  the  footballer,  in  a  number 
of  theatres,  restaurants,  hotels  and  clubs. 

Besides  George  Best  the  company  has 
sought  the  co-operation  of  a  number  of 
well-known  artists  in  cabaret  and  tele- 
vision. It  is  anticipated  that  special  dis- 
plays are  being  arranged  at  various  holi- 
day camps  during  the  summer  season  and 
where  the  promotions  are  being  held 
locally,  representatives  will  advise  and 
seek  the  co-operation  of  local  retailers. 

Propa  PH  appeals  to  young  women 

From  March  1,  Propa  PH  advertising  is 
spearheaded  by  the  Sunday  Mirror,  a 
mass  circulation  newspaper  with  a  high 
percentage  of  young  women  readers.  Ad- 
vertising will  also  appear  in  Glasgow 
Sunday  Mail.  (Distributors  Vestric  Ltd, 
Chapel  Street,  Runcorn,  Ches.) 

Baywood's  biggest-ever  campaign 

A  structural  reorganisation  of  Baywood 
Chemicals  retail  gardening  sales  division 
is  to  be  supported  by  the  largest  adver- 
tising campaign  the  company  has  ever 
undertaken  for  its  products. 

Space  is  to  be  taken  in  leading  national 
daily  newspapers  and  women's  magazines, 
supported  with  full  colour  advertisements 
in  the  gardening  press. 

Particular  emphasis  is  being  given  to 
"in  store"  merchandising,  with  self  service 


oG 
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An  eye-catching  showcard  is  one  of  a 
series  of  display  pieces  designed  for 
Dorothy  Gray's  new  Eye-Shades  triple 
shadows.  It  oombines  a  counter  tester 
for  three  Spring  lip-shades  in  a  new 
texture  (see  p  289) 

units  to  available  key  accounts,  a  new 
Baywood  Garden  Protection  Guide  pro- 
duct posters,  and  a  consumer  garden  hints 
leaflet. 

Products  to  be  advertised  include  Meta- 
systox  aphid  gun,  Elvaron,  Dimanin, 
Tugon  and  Morkit.  A  separate  campaign 
is  already  under  way  for  Draza,  a  new 
methiocarb  slug  killer.  (Baywood  Chemi- 
cals Ltd,  Eastern  Way,  Bury  St  Edmunds, 
Suffolk.) 

Trade-in  on  Schick  hairdryers 

Schick  Electric  are  offering  up  to  5  per 
cent  bonus  to  all  direct  accounts  and 
following  with  a  consumer  trade-in  offer 
of  up  to  £3  off  the  range  of  Lady  Schick 
hard-bonnet  hairdryers. 

National  press  advertisements  are 
booked  in  leading  dailies  and  new  colour- 
ful point  of  sale  material  gives  support 
for  stockists. 

Direct  accounts  will  receive  immediate 
credit  when  replacing  stocks  on  the  usual 
"one  for  one"  basis.  Schick  do  not  want 
old  part-exchange  hairdryers  back  from 
the  trade.  (Schick  Electric  Ltd,  Billings- 
hurst,  Sussex.) 

Kodak  sponsor  motor  races 

Kodak  Ltd  are  sponsoring  a  motor  race 
meeting  at  the  Thruxton  circuit  in  Hamp- 
shire on  August  9.  Major  feature  will  be 
a  Formula  5000  race  qualifying  for  the 
national  championship  —  the  first  time 
that  cars  of  this  type  will  have  been  seen 
at  Thruxton.  Supporting  races  may  in- 
clude a  Formula  3  event,  a  saloon  car 
event  and  possibly  one  other. 

Kodak  plan  to  feature  at  the  meeting 
facilities  for  amateur  photographers,  par- 
ticularly camera  galleries  giving  "un- 
rivalled views"  of  the  action  on  the  track. 

Consumer  offers 

O  Free  trial  bottle  of  matching  eau  de 
Cologne  with  90  cc  Tabac  Original  after 
shave,  in  satin-lined  coffret.  Point  of  sale 


This  "cut-glass"  plastic  bowl  for  use 
a  counter  display  unit  is  free  to  retailer 
ordering  six  dozen  Bronnley  bubble  bat 
sachets.  (H.  Bronnley  &  Co  Ltd.  10  Coi\ 
duit  Street.  London  W1.) 


The  current  display  stand  for  Mimose 
products,  now  supplied  by  ICI  pharm  | 
ceuticals  division  (see  p  286) 

material  available.  (E.  G.  Perrot  &  C 
Ltd,  Magnolia  House,  160  Thames  Rot 
London  W4.) 

□  Trade  Deal  of  24  assorted  ladii 
Royal  Sweden  hair  brushes  at  a  cost  | 
£12  17s,  plus  24  Royal  Sweden  handb 
brushes  free  of  charge,  together  with 
showcard  announcing  the  consumer  offi 
This  enables  the  dealer  to  give  a  fr 
handbag  brush  to  each  customer  wl 
purchases  a  regular  brush. 

This  promotion  is  for  a  limited  perk 
and  the  Deal  is  available  for  immediE 
delivery. 


Ln  =  London;  M  =  Midlands;  Lc  =  Lancashl 
Y  =  Yorkshire;  Sc  =  Scotland;  WW  =  Wales  i 
West;  So  =  South;  NE  =  North-east;  A  =  Ang 
U  =  Ulster;  We  =  Westward;  B  =  Bore 
G  =  Grampian;  E  =  Eireann;  CI  =  Chan 
Islands 

Andrews  liver  salts:  All  areas 
Askit:  Sc,  B,  G 

Aspro  soluble:  Ln,  M,  Lc,  Y,  So 
Beecham's  powders  +  hot  lemon:  Ln, 

A 

Buttercup  syrup:  Lc,  Y 
Kilkof:  Lc,  Y,  NE 
Venos:  B 
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Cosmetics  and  toiletries 

Springtime  soaps  from  Norton 

n  time  for  Easter  M.  &  R.  Norton  Ltd 
re  offering  a  range  of  soap  gift  packs, 
larry  Hare  is  a  coloured  plastic  con- 
ainer  of  bubble  bath  (9s  6d);  then  there 
s  a  chicken  in  an  egg  cup  (3s  6d),  a 
>ack  of  three  eggs  (6s  6d),  a  hen  and  two 
;ggs  on  a  platform  (5s  3d)  and  a  sheep 
ind  three  baby  rabbits  (5s  3d). 

Other  items  in  the  range  are  a  squirrel 
,nd  a  nut  on  a  platform  (4s  lid),  a  roll 
>f  three  chicks  (4s  lid),  a  basket  of  two 
oloured  motif  eggs  (5s  3d)  and  Algy  the 
nagic  rabbit  that  grows  "hair"  (3s  6d). 
M.  &  R.  Norton  Ltd,  155  Merton  Road, 
.ondon  SW  18.) 

:aster  gift 

tronnley  are  now  marketing  a  travel  size 
ubble  bath  and  hand  and  body  lotion 
tacked  into  a  neat  straw  punnet  with  a 
oilet  size  lemon  soap  (9s  5d).  Bronnley 
loint  out  that  it  makes  an  excellent 
iaster  gift,  or  a  charming  hostess  gift  for 
he  early  summer  months.  (H.  Bronnley 
i  Co  Ltd,  10  Conduit  Street.  London  W  1.) 

Dorothy  Gray's  fash/on  make-up 

Compacts  of  triple  powder  shadows  are 
)orothy  Gray's  latest  introduction  in  eye 
lake  up.  The  Eye  Shades  compact  is  six- 
ided,  heralding  a  unique  hexagonal  pack- 
ging  theme  that  is  being  adopted  for  an 
lcreasing  range  of  Dorothy  Gray  pro- 
ucts.  Each  Eye  Shades  compact  (22s  6d) 
ontains  light,  mid  and  deep  shadings. 
Keyed  to  the  triple  tone  eye  shades  are 
iree  new  lipsticks  (lis  6d).  The  colours 
re:  Orange  Peel,  Peach  Mango  and 
3over.  (Dorothy  Gray  Ltd,  Marshall 
:oad,  Hampden  Park,  Eastbourne,  Sussex.) 

■  o/ours  from  Quant 
lum  Julep  and  Cool  Claret  are  two  lip- 
tick  colours  (9s  lid)  by  Mary  Quant, 
he  Plum  Julep  is  "sunburnt  plum"  and 
ie  other  a  "deep  bronzed  peach."  Bright 
nd  bold  are  the  new  pearly  nail  colours : 
razen  Bronze,  Wanton  Wine,  Potent  Pink, 
razy  Crimson,  Provoke  Peach  and  Ripe 
^ed.  (5s  lid).  There  is  also  a  new  lash  — 
ush  Lash,  described  as  extra  long,  extra 


•  * 


fine  with  a  transparent  base  to  make 
lashes  look  like  a  natural  extension. 
Offered  in  black  or  brown  (27s  6d). 
Smoothers  (10s  6d)  is  a  new  all-in-one 
"heavier"  foundation.  "Hides  things  you 
don't  want  seen,  but  still  manages  to  look 
like  skin."  In  light,  beige,  dark  and  bronze 
shades.  Another  new  shade  in  Starkers 
(10s  6d)  is  Bare  Beige.  (Mary  Quant 
Cosmetics  Ltd,  Surbiton,  Surrey.) 

Coty's  shimmering  chimera 
Soft  pinks  and  gentle  violets,  delicate 
peaches  and  the  richest  of  creams  are  said 
to  be  the  spring  colours  and  the  ones 
that  Coty  have  echoed  in  their  new  spring 
lipstick  quartet  (8s).  Presented  in  gold  and 
white  cases,  the  lipsticks  are  "pearlised" 
and  are:  Shimmering  coral,  Shimmering 
amber,  Shimmering  pink,  Shimmering 
rose  and  burnished  terracotta;  golden 
sandy  peach;  gleaming  silvery  pink  and 
glowing  bronzed  pink.  (Coty  [England] 
Ltd,  Great  West  Road,  Brentford,  Middx.) 

Three  lipsticks  from  Lancome 
Three  new  lipsticks  for  spring  are  an- 
nounced by  Lancome.  They  are  in  the 
Jackady  range  (12s  9d)  and  the  three 
colours  are  Nymphe,  rose  pink;  Elfe, 
nacre;  and  Djinn,  a  bright  orange.  (Lan- 
come [England]  Ltd,  46  Grosvenor  Street, 
London  W  1.) 


Sundries 

New  Philishave  Compact 
Philips  have  introduced  a  new  battery 
shaver,  the  Compact  (£6  6s)  to  their  Phili- 
shave range.  Styled  in  black,  with  a 
brushed  "silver"  cap,  the  Philishave  Com- 
pact is  the  first  battery  shaver  with  twin 
floating  heads. 

Completely  self-contained,  the  Phili- 
shave Compact  is  not  much  bigger  than 
a  packet  of  cigarettes  and  on  removing 
the  cap,  a  glass  mirror  is  seen  on  the 
inside  making  the  shaver  ready  for  in- 
stant use.  The  Compact  is  operated  from 
four  penlight  batteries,  giving  from  four 
to  six  weeks  shaving  and  has  a  suggested 
selling  price  of  £6  6s.  Each  shaver  comes 
in  attractive  black  and  silver  packaging 
which  opens  to  form  a  convenient  display 
pack  holding  the  Compact  and  cleaning 
brush. 

Concurrent  with  the  introduction  of  the 
Philishave  Compact,  Philips  have  also 
changed  the  presentation  of  the  Philishave 
Standard  (previously  Flip  Top)  and  the 
Philishave  Special.  (Philips  Electrical  Ltd, 
Century  House,  Shaftesbury  Ave,  London.) 

Pony  tail  holders 

Ravina  are  about  to  introduce  Pony  Tail 
Holders  (2s  6d).  Offered  in  10  colours  each 
has  a  small  gilt  ball  and  is  blister  packed 
four  per  card  in  two  different  colours. 
Supplied  in  1  doz  cards,  assorted  colours 
to  a  shelf  box.  (Ravina  Marketing  Co, 
Rowan  House,  64  Oxford  Road,  Denham, 
Uxbridge,  Middlesex.) 

From  Denmark 

Imported  to  Gordon  Miller  from  Denmark 
are  the  Jomi  24  heat  salon  type  hairdryer 
(£15  4s  6d)  and  the  Jomi  Musculator  heat- 
massage  cushion  (£15  15s). 

Sales  resistance  to  salon  type  hairdryers 
has  mainly  been  caused  by  the  inability 
of  most  driers  to  be  collapsed  and  put 
away  in  a  small  space  in  a  few  seconds. 
Jomi  telescopic  automatic  lock  stand  over- 
comes that  problem.  The  head  of  the  drier 
is  also  collapsible  to  half  its  normal  size. 
A  switch  gives  a  choice  of  24  different 
heats,  or  a  "cold"  position.  It  has  a  700 
watt  solid  ring  element,  and  is  supplied  in 
a  carry  home  handle  type  box.  Jomi 
Musculator  cushion  is  a  full  size  padded 
cushion  with  thermostatically  controlled 
heat  and  vibro-massage.  The  Musculator 
measures  20  x  1 7|  in  and  is  5^  in  deep. 
With  five-position  selector  switch,  Off, 
Vibro,  Heat,  Heat-Vibro,  Off,  it  is  de- 
signed to  relieve  muscular  aches  and  pains, 
such  as  ball  of  foot  pain,  stiff  neck  and  for 
toning  muscles.  (Gordon  Miller  Ltd,  10 
Stafford  Road,  Wallington,  Surrey.) 
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KELDON  LIMITED, 

Perivale,  Middlesex 


announce  the  following  price  revisions  which  will  become  effective  on  the  1st  March  1970 


Famel  Small  (1 14  ml) 
Famel  Large  (228  ml) 
Famel  Family  (570  ml) 
Famel  Throat  Pastilles 
Famel  Childrens  Pastilles 
Panels  Baby  Elixir 
Optrose  R.H.S.  Std  (6  oz) 
Optrose  R.H.S.  Dbl  (12  oz) 
Optrose  R.H.S.  tr.  (18  oz) 


Recommended 
Retail  Price 

4s.  Od. 

6s.  3d. 

10s.  lOd. 

3s.  3d. 

3s.  Od. 

4s.  Od. 

2s.  lid. 

5s  3d. 

7s.  3d. 


Trade  Price 
Per  Dozen 

28s.  5d. 

44s.  4d. 

76s.  lOd. 

23s.  Id. 

21s.  3d. 

36s.  Od. 

26s.  3d. 

47s.  3d. 

65s.  3d. 


Purchase  Tax 
Per  Dozen 

10s.  2d. 

15s.  lOd. 

27s.  6d. 

8s.  3d. 

7s.  7d. 


V 


HEAD  OFFICE  &  WORKS, 
ELDON  WAY, 
HOCKLEY,  ESSEX. 
Tel:  Hockley  2532  &  2662 


cjounteppoint 


Let  (c)  ounterpoint  create  your  paint  of  sale 


Counterpoint  are  experts  at  modernising 
pharmacies  and  dispensaries.  And  a 
modern  pharmacy  means  greater  turnover, 
easier,  more  pleasant  working  conditions. 

In  short,  increased  efficiency. 

Full  pharmacy  planning  service. 

Leasing  and  hire  purchase  terms  are  avail- 
able. 

Showrooms  in  Ncthern  England  and 
Northern  Ireland. 

Send  this  coupon  for  details. 


TO:    COUNTERPOINT   STORE    EQUIPMENT  LTD., 
ELDON  WAY,  HOCKLEY,  ESSEX 

P'ease  send  me  your  brochure 

FOR  THE  ATTENTION  OF  

ADDRESS   

CD. 


Chemist  &  Druggist    February  28,  1 970—291 


PRESCRIPTION 

SPECIALITIES 


2ENDEVAX  rubella  virus  vaccine 

Manufacturer  Smith  Kline  &  French  Labora- 
ories  Ltd,  Welwyn  Garden  City,  Herts 
)escription  Cendehill  strain  of  live,  highly 
ttenuated  rubella  virus.  Each  dose  (0-5  ml) 
■.ontains  the  equivalent  of  not  less  than  1,000 
rCIDio  (tissue  culture  infectious  doses)  of  the 
vlRC  reference  rubella  vaccine,  and  25  meg 
>f  neomycin.  Presented  as  freeze -dried 
'accine  and  0-5  ml  ampoule  of  diluent 
ndications  Active  immunisation  against 
ubella  (German  measles)  in  women  of  child- 
learing  age  (who  are  not  pregnant)  and  in 
vhom  the  possibility  of  pregnancy  can  be  ex- 
luded  for  at  least  two  months  following 
mmunisation;  mothers  immediately  post- 
lartum;  immunisation  of  children  and  adults 
o  prevent  transmission  of  rubella  to  high- 
isk  pregnant  women.  Routine  immunisation 
if  pre-pubertal  girls 

Contraindications  Pregnancy;  acute  fibrile 
llness  or  chronic  debilitating  disease,  patients 
inder  treatment  with  corticosteroids 
)osage  05  ml  of  the  reconstituted  vaccine, 
ubcutaneously.  The  syringe  used  should  be 
Iry  sterilised.  Reconstituted  vaccine  may  be 
:ept  at  a  temperature  not  exceeding  8°  C  for 
lp  to  8  hours  before  being  used 
•Jotes  Should  not  be  administered  to  infants 
sss  than  one  year  because  of  possible  inter- 
erence  with  persisting  maternal  antibodies, 
iide  effects  Mild  and  infrequent.  Mild  rash, 
light  temperature  elevation,  slight  enlarge- 
nent  of  posterior  cervical  glands.  Arthralgia 
nd  arthritis  observed  with  some  rubella  vac- 
ines  have  been  mild,  rare  and  transient  with 
Zendevax 

itorage  Vaccine  at  2-8°C,  protected  from 
ight.  Should  not  be  frozen.  Shelf  life,  one 
■ear 

»ack  Single  dose  vial  with  diluent  (21s  4d) 
iupply    restrictions    Therapeutic  Substances 
Vet 

ssued  February  1970 

BETADINE  vaginal  gel 
and  douche 

Manufacturer  H.  R.  Napp  Ltd,  Watford 
VD2  7RA 

Ascription  Vaginal  gel  and  vaginal  douche, 
ach  containing  10  per  cent  of  povidone 
odine 

ndications  Vaginitis  due  to  Candida  albicans, 
rrichomonas  vaginalis,  mixed  infections  and 
ion-specific  infections.  Also  to  prepare  vagina 
>re-operatively— applied  the  day  before  or 
mmediately  prior  to  surgery. 
Method  of  use  The  following  regime  should 
>e  followed  throughout  the  menstrual  cycle, 
ncludmg  the  days  of  the  menses.  1.  At  each 
:onsultation  the  cervix  and  vagina  are 
wabbed  with  undiluted  douche  solution.  2. 
Jne  applicator  full  of  gel  is  inserted  each 
ught.  3.  The  vagina  is  douched  and  cleansed 
pth  douche  every  morning,  diluting  two  table- 
poonfuls  to  a  pint  of  warm  water.  May  also 
*e  added  to  morning  bath  water.  If  further 
nerapy  is  required  the  regime  should  con- 
inue  through  the  next  two  cycles 
precautions  If  irritation,  redness  or  swelling 
evelops,  use  should  be  discontinued.  Patients 
:/rth  iodine  sensitivity  should  not  be  treated 
without  prior  investigation 
'acks  Vaginal  gel  90  g  (17s  6d  trade);  vaginal 
Souche  240  ml  (15s  trade) 
ssued  February  1970 


CARDIOQUIN  tablets 

Manufacturer  H.  R.  Napp  Ltd,  Watford 
WD 2  7RA 

Description  Buff  white,  scored  tablets  con- 
taining 275  mg  of  quinidine  polygalacturonate, 
equivalent  to  3  grains  of  quinidine  sulphate 
Indications  Conversion  to  normal  sinus 
rhythm  and  maintenance  therapy  in  atrial 
fibrillation,  atrial  flutter,  atrial  extrasystoles, 
paroxysmal  atrial  tachycardia,  paroxysmal 
ventricular  tachycardia,  premature  ventricular 
contractions;  leg  cramps 

Contraindications  As  for  quinidine  (see 
literature) 

Dosage  To  correct  arrhythmia  and  restore 
normal  sinus  ihythm,  an  initial  dose  of  1-3 
tablets.  The  dose  may  be  repeated  after  3-4 
hours.  For  maintenance,  one  tablet  two  or 
three  times  a  day  or  as  prescribed,  according 
to  the  patient's  needs.  For  leg  cramps  at 
night,  one  tablet  at  night.  (See  literature.) 
Precautions  A  test  dose  should  be  given  prior 
to  continued  administration,  as  with  other 
quinidine  salts 

Pack  Plastic  container  of  100  (75s  trade) 
Issued  February  1970 

KEFLEX  suspension 

Manufacturer  Eli  Lilly  &  Co  Ltd,  Basing- 
stoke, Hants 

Description  Pleasantly  flavoured  oral  suspen- 
sion containing  in  each  5  ml  (when  mixed), 
cephalexin  monohydrate  equivalent  to  125  mg 
of  cephalexin. 

Indications  etc  As  for  Keflex  capsules 
Dosage  The  usual  dose  for  children  is  25-50 
mg  per  kg  body  weight  daily,  in  divided  doses. 
The  dose  may  be  doubled  for  more  severe 
infections 

Storage  In  a  cool  place 

Dispensing  diluent  Requires  the  addition  of 
63  ml  of  water  to  prepare 

Pack   Bottle  containing  powder  to  produce 

100  ml  when  mixed  (37s  6d  trade) 

Supply    restrictions    Therapeutic  Substances 

Act 

Issued  February  1970 


Photographic 


Rank-Aldis  35mm  camera 


The  range  of  Rank  Aldis  products  has 
been  extended  by  the  introduction  of  the 
Rank  Aldis  Ranger  35  qamera  (£32  15s  8d). 
The  Rank  Aldis  Ranger  35  is  of  solid 
die  cast  construction  with  both  built-in 
rangefinder  and  exposure  meter.  It 
features  an  f/2-8  40-mm,  four-element 
Sekor  lens. 

The  exposure  meter  registers  in  light 
values,  which  correspond  with  similar  light 


values  on  the  aperture  ring.  Seven  shutter 
speeds  are  available  ,  from  1-sec  to 
1  /250-sec. 

The  bright  frame  viewfinder  incorporates 
a  rangefinder  that  is  coupled  to  the  lens 
focusing  over  a  distance  range  from  3ft  to 
infinity. 

(Rank  Photographic.  Rank  Audio 
Visual.  PO  Box  70,  Great  West  Road, 
Brentford,  Middlesex.) 


Paterson  centre  load  spiral 


The  range  of  Paterson  System  4  develop- 
ing tanks  has  been  extended  by  the  intro- 
duction of  an  entirely  new  design  of 
centre  load  spiral,  18s  6d.  The  design  pro- 
vides for  full  adjustment  for  the  following 
film  sizes:  35-mm  and  126,  127  and  120/ 
220. 

To  load,  the  leading  edge  of  the  film 
is  pushed  under  a  stainless  steel  clip  on 
the  centre  core  and,  with  the  film  held  by 
its  edges,  the  spiral  is  rotated,  drawing  the 
film  into  the  grooves  from  the  centre  out- 
wards. 

Like  the  standard  spiral,  the  new  centre 
load  spiral  is  moulded  in  nylon  for  rapid 
drying.  If  necessary  the  spiral  may  be 
loaded  wet  and  moisture  in  the  grooves 
is  said  not  to  affect  loading.  (lohnsons  of 
Hendon  Ltd,  Hendon  Way,  London 
NW4.) 

Arrow  movie  transfer  wipes 

Arrow  transfer  wipes  provide  a  simple 
method  for  adding  wipes  and  fades  to 
8  mm  film  —  even  after  final  editing. 
Holding  the  film  firmly  on  a  hard  flat  sur- 
face the  required  effect  is  placed  in  con- 
tact with  the  film  and  the  transfer  effected 
by  shading  evenly  over  the  whole  area 
with  a  ball  point  pen  or  soft  pencil. 

The  effects  are  continuous  and  do  not 
have  to  match  any  frame  lines.  They  are, 
therefore,  suitable  for  either  Standard  or 
Super  8  films. 

There  are  16  effects  in  each  wallet  com- 
prising four  different  patterns.  Two  types 
are  available  (each  7s  6d)  04-408  and  04- 
409.  (Arrowtabs  Ltd,  Humber  Road,  Lon- 
don NW  2.) 


292— Chemist  &  Druggist    February  28,  1  970 


MARKET  NEWS 

Celery  seed  prices 
decline  further 

London,  February  25:  New-crop  offers  of 
celery  seed  from  India  declined  further 
during  the  week;  June-July  shipment  was 
quoted  at  475s  cwt,  cif,  against  580s  last 
week  and  725s  a  month  ago. 

Several  crude  drugs  were  dearer  be- 
cause of  a  tight  supply  situation  on  the 
spot.  This  included  Curacao  aloes,  gentian 
root,  Costa  Rican  ipecacuanha,  styrax  and 
white  squill.  Dutch  lobelia  was  also  mar- 
ginally dearer  and  Chinese  menthol  was 
firmer  by  2s  lb  for  ex-Continent  material. 
Buchu  leaves  were  again  easier  as  new- 
crop  becomes  more  freely  available  for 
shipment. 

Among  essential  oils  Madagascar  clove 
leaf  was  reduced  by  threepence  lb  but 
Chinese  citronella  was  dearer  by  two- 
pence lb  and  Brazilian  peppermint  by  six- 
pence. 

Pharmaceutical  chemicals 

Aminacrine  hydrochloride:  £25  kg. 
Amphetamine:   Base   £8  per  kg  in  5-kg  lots; 
sulphate  £6;  Dexamphetamine  £13  10s  per  kg  for 

10  kg. 

Amylobarbitone:  71s  10d  kg  for  5-kg  lots; 
sodium  83s. 

Barbrtone :  50-kg  lots  52s  kg  ;  sodium  52s. 
Barium  sulphate:  BP,  250-kg  3s  3Jd,  kg. 
Butabarbital:  5-kg  112s  7d  kg;  sodium  125s. 
Butobarbitone :  93s  7d  kg  for  5-kg  lots. 
Caffeine:  (50-kg)  Hydrate  BP  33s  kg. 
Calcium  carbonate :  BP  precipitated  £47  1 0sperton  ; 
prepared  £22  10s. 

Calcium  chloride:  Fused  £21  17s8d  per  100-kg  in 
1 2.\- kg  tins. 

Calcium  gluconate:  1 50-kg  9s  5d  per  kg. 
Calcium  lactate :  250-kg  £41 2  per  1 ,000  kg. 
Carbon  tetrachloride:  Technical  in  drums  £90  4s 
per  metric  ton. 

Chloral  hydrate:  50-kg  lots  14s  kg. 
Chlorophenesin :  50- kilo  lots  72s  6d  kg. 
Cinchocaine  hydrochoride :  £42  10s  kg. 
Cocaine:  35-oz  lots  hydrochloride  115s  per  oz; 
alkaloid  126s  oz.  Subject  to  D.D.A. 
Cortisone:  Acetate  4s  6d.  Hydrocortisone  acetate 
or  alcohol  4s  6d. — all  per  g. 

Citrates:  (For  250-kg  lots)  Potassium  £281  per 
metric  ton;  Sodium:  £263.  Iron  and  ammonium, 
BP  Granular  (50-kg)  10s  2d  kg,  scales  13s  6d,  BPC 
green  13s  6d. 

Cyclobarbitone:  5-kg  lots  80s  kg;  calcium  80s. 
Digoxin:  10-g  lots  are  41s  per  g. 
Dinoestrol :  5-kilo  lots  1s  3d  kg. 
Dithranol :  BP  330s  per  kg,  for  5-kg  lots. 
Emetine    hydrochloride:     £450    kg; — bismujh 
iodide  £212  10s. 

Ephedrine:  (25-kg  per  kg)  Alkaloid  229s  3d; 
hydrochloride  178s;  sulphate  183s  9d. 
Ergometrine  maleate:  (Perg)  5g  144s;  10g  138s. 
Ferrous  phosphate:  in  kegs  7s  lid  kg. 
Glucose:  (Per  ton)  monohydrate;  powder  £79; 
anhydrous  £1  50  1 0s;  liquid  43°  Baume,  £62  (5-drum 
lots). 

Glycerin:  BP  £250  cwt  in  5-cwt  drums,  £257  in 
56-lb  tins.  Technical  grade  less  5s  cwt. 
Hydroquinone :  1  -cwt  lots  10s  per  lb;  1  -ton  8s  6d 
Hyoscine  hydrobromide:  £314  5s  kg. 
Hypophosphites :  Per  kg: 


Quantity 


Calcium 
Iron 

Magnesium 

Potassium 

Sodium 


1 2  •  5  kg 

50  kg 

s  d 

s  d 

20  10 

19  4 

43  1 

41  7 

36  4 

34  4 

28  11 

26  10 

23  5 

21  5 

Hyoscyamine  sulphate :  1  kg  £55  1 0s 


Methadone  hydrochloride:   Subject  to  D.DA. 
regulations  2s  6d  per  g  for  1 00-g  lots. 
Methylphenobarbitone:    BPC   78s   per   kg  for 
under  25-kg  lots. 

Narcotine:  Alkaloid  and  hydrochloride  £13  kg 
for  25  kg. 

Opiates:  (per  kg)  subject  to  D.D.A.  Regulations. 


Codeine 

alkaloid   

hydrochloride  . . . 

phosphate   

sulphate   

Morphine 

acetate  

alkaloid   

hydrochloride  . . . 

sulphate   

tartrate   

Ethylmorphine 

alkaloid  

hydrochloride  . .  . 
Diamorphine 

alkaloid  

hydrochloride  . . . 


1  kg 
and  over 

Under 
1  kg 

£  s 
122  1 
105  6 

93  0 
105  6 

£  s 
128  3 
111  2 

97  13 
111  3 

111  5 
136  17 

112  7 
112  7 
133  12 

116  16 
143  14 

117  19 
117  19 
140  6 

140  2 
120  17 

147  2 
126  18 

133  14 
121  19 

140  8 
128  1 

Pentobarbitone:  5-kg  lots  95s  3d  kg  for  acid  and 
1 01  s  for  sodium. 

Pethidine    hydrochloride:    Subject   to  D.D.A. 
regulations  100-kg  Its  are  595s  kg. 
Pholcodine:  8-oz  lots  91s  6d  per  oz  (3,227s  per  kg). 
Pilocarpine:    1-kg  lots  hydrochloride  £68  19s; 
nitrate,  £67  14s. 

Quinalbarbitone :  Sodium  and  acid  are  103s  per  kg 
for  25-kg  lots. 

Succinysulphathiazole:  5-kg  lots,  46s  per  kg; 
50-kg  45s  kg. 

Sulphacetamide :  50-kg  lots,  sodium  41  s  kg. 
Sulphadiazine :  50-kg  60s  5d  kg. 
Sulphamethizole:  BP  50-kg  80s. 
Sulphanilamide :  No  offers. 
Sulphapyridine:  5-kg  lots,  120s  per  kg. 
Sulphaquinoxaline:  B  Vet  C  in  50-kg  lots,  acid 
81s  6d  kg;  sodium  91s. 

Sulphathiazole:  100-kg  40s  6d  per  kg;  50-kg 
41s  6d. 

Theobromine  alkaloid  :  25s  1 1  d  per  kg  cif. 
Urea  :  BP  £57  ton  ;  technical  £38. 

Crude  Drugs* 

Aloes :  (cwt)  Cape  primes  305s.  Curacao  695s. 
Buchu  :  Spot  23s  lb;  shipment  from  22s,  cif. 
Cardamoms:  Guatemalan  greens  45s.  lb  duly  paid. 
Tanzanian,  March-April,  24s,  cif,  net  shipping  weights. 
Prime  Alleppy  seed  50s,  cif. 
Gentian  :  Spot  440s ;  425s  cwt,  cif. 
Ginger:  (cwt)  Nigerian  peeled  700s;  560s,  cif;  split 
425s;  360s,  cif.  Cochin  660s,  cif.  Sierra  Leone  620s 
spot. 

Gums:  (Per  cwt)  Acacia:  Kordofan  cleaned  sorts 
275s  spot ;  265s,  cif.  Karaya :  No.  2  f.a.q.  440s ;  420s, 
cif.  Tragacanth:  No.  1  spot  £300,  No.  2  £275. 
Ipecacuanha:  (per  lb) — Costa  Rican  65s  spot; 
Lobelia:  (lb)  Dutch,  4s  8d,  spot,  4s 4d,  cif ;  American 
9s  9d,  cif. 

Menthol:  (lb)  Chinese  ex  Continent,  57s  6d  spot; 
55s,  cif ;  Brazilian  31  s  spot ;  30s  9d,  cif. 
Seeds:  (Per  cwt)  Anise:  Chinese  star  172s  6d 
Spanish  green  252s  6d  both  duty  paid.  Caraway: 
Dutch  175s.  Celery:  Spot  not  offered;  Indian  new 
crop  June-July  475s,  cif.  Coriander:  Moroccan 
95s.  Cumin:  Chinese  165s;  Iranian  170s.  Dill: 
Chinese  1  25s;  shipment  92s  6d,  cif  (50-kg).  Fennel: 
Chinese  115s  duty  paid.  Fenugreek:  Moroccan 
75sand  58s  6d,  cif.  Mustard:  English  52s  6d  to  90s  as 
to  quality. 

Squill :  White  270s  cwt  spot. 

Styrax  :  Spot  23s  lb ;  22s  6d,  cif. 

Waxes:    (cwt)    Bees'  nominal.  Candelilla  550s 

spot,  540s,  cif.  Carnauba  fatty-grey  350s  spot;  prime 

yellow  500s. 

Essential  Oils* 

Clove:  (lb)  Madagascar  leaf  11s,  in  bond;  10s  9d, 

cif.  English  distilled  bud  310s,  kg. 

Citronella:  Ceylon  7s  per  lb  spot;  6s  6d,  cif. 

Chinese  7s  6d  in  bond ;  7s  5d,  cif. 

Peppermint  (lb)  Arvensis.  Chinese  13s  6d  spot; 

1 3s  9d,  cif.  Brazilian  spot  1 4s  6d  ;  April-May  shipment 

14s  3d,  cif,  American  Piperita  35s  6d  to  40s  cif. 

*Prices  obtained  by  importers  or  manufacturers  ex 
warehouse  for  bulk  quantities. 


TRADE  MARKS 


Applications  advertised  before  registrati 
'Trade  Marks  Journal'  February  4 
No.  4771 

Madison  Permwig,  934,471,  by  Charles  Alexan 
&  Co  Ltd,  West  Molesey,  Surrey.  For  lotions 
use  in  the  permanent  waving  of  wigs  (3) 
Madison  Clenawig,  939,474,  by  Charles  Alexan 
&  Co  Ltd,   West  Molesey,  Surrey.   For  prep, 
tions  for  use  in  the  cleaning  of  wigs,  postic 
hair-pieces,   and   of  assemblages  of  false  or 
hair  (3). 

Bronox,  932,023,  by  Fisons  Ltd,  Felixsto 
Suffolk.  For  herbicides  and  preparations  for  i 
ing  weeds;  preparations  for  destroying  vern 
pesticides,  fungicides  and  insecticides,  all  for 
cultural  and  horticultural  use  (5) 
Vimina,  934,426,  by  Maws  Pharmacy  Supplies  I 
New  Barnet,  Herts.  For  vitamins  and  preparati 
of  vitamins;  and  pharmaceutical  preparations 
substances  (5) 
Lisolipin,  B935.002,  by  Bracco  fndustria  Chin 
SpA,  Milan,  Italy.  For  pharmaceutical  and  ve 
inary  preparations  and  substances,  all  for  usi 
the  reduction  of  body  fat  (5) 
Duracort,  935,058,  by  E.  R.  Squibb  &  Sons  I 
Twickenham,  Middlesex.  For  steroid  pharmace 
cal  preparations  for  internal  use  and  for  use 
injection  (5) 

Aqua-Kem,  B936.174,  by  Thetford  Enginee 
Corporation,  Ann  Arbor,  Michigan,  USA. 
sanitary  chemical  preparations  and  substances, 
for  use  in  hygiene  and  for  sanitary  purposes  (: 
Racalene,  940,211,  by  Racasan  Ltd,  Ellesn 
Port,  Cheshire.  For  disinfectants  and  deodor 
(5) 

Cytostan,   940,807,  by  Nu-Organic  Remedies 
London  SW  1.  For  pharmaceutical  and  medic 
preparations  for  the  treatment  of  urinary  ailm 
(5) 

Vigorets,  B940.810,  by  Nu-Organic  Remedies 
London  SW  1.  For  pharmaceutical  and  medic 
preparations  (5) 

Scent-Off,  B941.143,  by  Johnson  Nurseries  (Ki 
ton)  Ltd,  Kingston,  Ontario,  Canada.  For  cat 
dog  repellents  (5) 

Kotique,  941,382,  by  Kimberly-Clark  Corporat 
Neenah,  Wisconsin,  USA.  For  sanitary  napkins 
sanitary   towels,   all   for  catamenial  or  menst 
hygiene    purposes;   vaginal   tampons    and  sani 
belts,     holders,    knickers    and    panties,  all 
sanitary  napkins  or  sanitary  towels  (5) 
Tremotox,  942,786,  by  Wellcome  Foundation 
London  NW  1.     For  veterinary  preparations 
substances  (5) 

Alembicin.  945.085,  Alembicade,  945,089, 
Edward  John  Russell  Lovelock,  Sale,  Manche 
For  oils  and  preparations  thereof,  all  for  phar 
ceutical,  veterinary  and  sanitary  purposes  (5) 
Tempo  (device),  945,179,  by  Procter  &  Gar 
Ltd,  Newcastle  upon  Tyne.  Lovely  Thoug 
937,444,  by  Studio  Cosmetics  Ltd,  Havant,  Ha 
For  deodorants  (5) 

Basfitox,    946,473,    by    Badische    AniIin-&  S. 
Fabrik    AG,     Ludwigshafen-on-Rhine,  Germ 
For  herbicides  and  pesticides  (5) 
Campovitan.    946,560,    by    Farbenfabriken  B 
AG,   Leverkusen,   Germany.      For  pharmaceu 
preparations  and  veterinary  products  (5) 
Royal  Guard,  945,738,  by  Wilkinson  Sword 
London    W  4.    For    razors;    razor  blades; 
shavers;   razor  blade  dispensers;  cases  for  ra 
and  for  dry  shavers  (8) 

'Trade  Marks  Journal'  February  11 
No.  4772 

Romnay  Coat  of  Arms,  B937.893,  by  Pfizer 
Sandwich,   Kent.  For  perfumes,  eau  de  Colo 
cosmetic    preparations,    dentifrices,  non-medic 
toilet  preparations,  toilet  articles,  soaps  and  es 
tial  oils  (3) 

Metermatic,  877,429,  by  Revlon  Inc.  New  Y 
USA.  For  pharmaceutical  and  medicated  prep 
tions  and  substances,  all  for  use  by  sprayinj 
measured  doses  (5) 

(  mil ii,  G932.209,  by  Unigreg  Ltd,  London  SW 
For  pharmaceutical  preparations  and  substar 
all  for  the  treatment  of  influenza  (5) 
Dyspepsit,  B940.805,  by  Nu-Organic  Reme 
Ltd,  London  SW  1.  For  pharmaceutical  and  rr! 
cinal  preparations,  all  for  the  treatment  of  di 
tive  ailments  (5) 

Lantax,  941,067,  by  Sterwin  AG,  Zug,  Swi 
land.  For  medicated  pads  for  hygiene  (5) 
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COMING  EVENTS 


Monday  March  2 

Doncaster   Branch,    Pharmaceutical  Society, 

Room  C22,  Doncaster  College  of  Technology, 
at  7.30  pm.  Mrs  F.  G.  Walker  on  "Legal 
problems — the  Shops  Act  and  Trade  Descrip- 
tions Act." 

Leicester  and  Leicestershire  Branch,  Pharma- 
ceutical Society,  Postgraduate  Medical  Centre, 
New  Bridge  Street,  Leicester,  at  8  pm.  Dr  C. 
H.  R.  Palmer  on  "Radiopharmaceuticals." 
Northampton  Branch,  Pharmaceutical  Society, 
Cripps  Medical  Centre,  Northampton 
General  Hospital,  at  8  pm.  Dr  K.  R.  Fell  on 
"A  pharmacist  in  Nepal." 
Retail  Alliance,  Victoria  Hotel,  Milton  Street, 
Nottingham,  at  7.30  pm.  Decimalisation  meet- 
ing. 

Society  of  Chemical  Industry,  14  Belgrave 
Square,  London,  SW  1,  at  6.30  p.m.  "Opera- 
tional research  in  the  chemical  industry" 
(joint  meeting  with  management  group). 

Tuesday  March  3 

Birmingham  Branch,  Pharmaceutical  Society, 

Berrow  Court  Hotel,  Edgbaston,  at  8  pm. 
Mr  R.  Wilkinson  on  "National  Health  Ser- 
vice prescription  pricing." 
Brighton  and  Hove  Branch,  National  Pharma- 
ceutical Union,  Langfords  Hotel,  Third 
Avenue,  Hove,  at  7.15  pm.  Annual  meeting; 
Mr  B.  M.  L.  Gandar  on  "It  couldn't  happen 
:o  me — matters  of  insurance  cover." 
Glasgow  Pharmacy  Club,  Highlanders  Insti- 
.ute,  24  Berkeley  Street,  Glasgow,  C  3,  at 
7.30  pm.  Whist  drive. 

Harrow    Branch,     Pharmaceutical  Society, 

Harrow   College    of    Technology  and  Art, 


Northwick  Park,  at  8  pm.  Dr  J.  W.  Pater- 
son  on  "Bronchodilator  drugs." 
Hounslow    Branch,    Pharmaceutical  Society, 

Sun  Hotel,  Hanworth  Road,  Hounslow,  at 
7.30  pm.  Dr  D.  T.  Wilson  on  "Drug  addic- 
tion." 

Wednesday  March  4 

Ayrshire    Branch,    Pharmaceutical  Society, 

Royal  Infirmary,  Glasgow,  at  7.45  pm.  Piofes- 
sor  A.  C.  Kennedy  on  "Renal  disease  (in- 
cluding dialysis)." 

Colchester,  Romford  and  Southend  Branches, 
Pharmaceutical  Society,  County  Hall,  Chelms- 
ford, at  8  pm.  Joint  conference,  to  include 
discussion  of  NE  London  committee's  pro- 
posals for  a  new  NHS  contract. 
Hounslow  Branch,  Pharmaceutical  Society, 
Excelsior  Hotel,  London,  Airport,  at  7.30  pm. 
Dinner  and  dance. 

Thames    Valley     Pharmacists'  Association, 

Worcester  Park  Hotel,  at  6.30  pm.  Annual 
dinner  and  dance. 

University  of  London,  Kings  College  faculty 
of  engineering  at  5.30  pm.  Mr  J.  E.  English 
on  "Recent  developments  in  test  sieving" 
(lecture  course). 

Thursday  March  5 

Blackpool    Branch,    Pharmaceutical  Society, 

Imperial    Hotel,    Blackpool,    at    7.45  pm. 
Members'  travel  evening. 
Cornish     Branch,     Pharmaceutical  Society, 
Hotel  Bristol,  Newquay,  at  7.30  pm.  Annual 
dinner  and  dance. 

East  Metropolitan  Branch,  Pharmaceutical 
Society,  Quaglinos,  Bury  Street,  London 
SW  1,  at  7  pm.  Annual  dinner  and  dance. 
Epsom  and  Sutton  Branch,  National  Pharma- 
ceutical Union,  Ewell  Court  House,  Ewell, 
at  7.45  pm.  Mr  H.  C.  Watkins  on  "Selling 
off  the  shelves." 

Hastings    Branch,    Pharmaceutical  Society, 

Alexandra    Hotel,    St    Leonards-on-Sea,  at 


8  pm.  Dr  E.  A.  Rawlins  on  "Pharmaceutical 
education." 

Huddersfield  Branch,  Pharmaceutical  Society, 

Spotted  Cow  Hotel,  New  Hey  Road,  Salen- 
dine  Nook,  Huddersfield,  at  7.45  pm.  Speaker, 
Miss  M.  A.  Burr  (a  member  of  Council  and 
chairman  of  the  Benevolent  Fund  Committee). 
Sunderland  Branch,  Pharmaceutical  Society, 
Seaburn  Hotel,  Sunderland,  at  8  pm.  Cocktail 
dance. 

Friday  March  6 

Anglia  Region,  Pharmaceutical  Society,  School 
of  Pharmacy,  Brunswick  Square,  London 
WC  1,  at  8  pm.  Dr  A.  S.  Milton  on  "Cancer 
and  immunosuppressive  therapy." 
Dundee  and  Eastern  Scottish  Branch, 
Pharmaceutical  Society,  and  Local  Division, 
British  Medical  Association,  Queen's  Hotel, 
Dundee,  at  8.15  pm. 

Square  Association,  Cafe  Royal,  Regent 
Street,  London,  W  1,  at  7.30  pm.  Sessional 
ball. 

Saturday  March  7 

Leicester    School    of    Pharmacy  Students' 

Association,  Abbey  Motor  Hotel,  Leicester, 
at  7.30  pm.  Annual  dinner  and  dance. 

Advance  information 

Shopshow  International,  Earls  Court,  London 
SW  5,  March  16-19.  Shop  equipment  and  self- 
service  exhibition. 

Society  for  Drug  Research,  Chelsea  College, 
Manresa  Road,  London  SW  3,  March  25. 
One-day  symposium  on  "Drugs  in  the  treat- 
ment of  Parkinson's  disease." 
Display  Market  Week  International,  Gros- 
venor  House,  Park  Lane,  London  W  1 .  April 
12-15. 

International  Plastics  Trade  Fair  (K71), 
Dusseldorf,  Western  Germany,  September 
16-23,  1971. 
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IftlttHMIH  IttlM  IIA11I         Fast-moving  Aronde  has  the  proven 
■  ■'■111      lilll  BUI  merit  of  successful  REPEAT  sales! 

If  SB  I  Hill      llwW  And  this  year,  as  before,  your  big  profits 

Wmm    lllll  H1H  llUll  with  tnese  low  cost  beaut>  unes  are 

mmm.    ■■■^■j  ^mm^^  aBw  m  m  assured  by  powerful,  eye-catching 

_  _  advertising  which  will  be  seen  by 

MJlIdAdb  JL         llAllltt  millions  of  women  on  TV  and  in 

■minil  ill  IIHII  mm  women's  magazines  ...  your  customers 

■^jdllHI^^  I  Ullill  amongst  them!— advertisements  designed 

■■■11    BHJ     a  if  If    V  Wtf*  f§  |;  ft  t0  l<ccP  y°ur  cash  register  ringing  steadily 

WIBHH   IH    V  W«ll  Record-breaking  Aronde  sales  are 

_  raP        ■  ■  ■  promoted  by  free  point-of-sale  aids  and 

AAllBftB/AM  ■  ■■■Hit*  space-saving  metal  display  stands,  too, 

nfflllll  ■  llll  llll H H  showing  your  customers  the  full, 

111111 1  HI      Mill  11  eye-catching  Aronde  range. 

iBlilfilll  ff  Wli      WIH  Hii  There  are  over  3,000  Aronde  stockists  - 

Willi  llll       III  III  why  tioi  join  the  happy  family  by  asking 

our  Representative  for  details  .  .  .  and 

II...  remember,  the  Aronde  success  storj  is 

VHH  based  on  unmatched  quality  and  service. 

I  111h  *>os1  ihc  cou>")°n  anti  wc" ,eii  -v°u  more- 

aronde  mm 

f/m  cut  out  here  ■■  sbk  m  ih  m  ■■  mmt  ■■       m  sw  ■■  ■■  ■■       we  ma§ 

I  I  want  fast  sales  and  big  profits- please  ask  your  representative  to  call  and  help  me  to  get  them!  | 

Name   I 

Address   . 

I   28/2 

I  Postto:AR0NDBLAB0RAT0RIESLTD.,8herbourneAvenue,Binstead1Ryde,lsleofWight.Tel:Ryde3761  ' 
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ANDRE  PHILIPPE  LTD.,  7I-7IB  GOWAN  AVENUE,  FULHAM,  LONDON  SW6 


Tel:  736  21 94/2397 


Absolute  Alcohol 


JAMES  BURROUGH  LTD.   Vauxhall  St.  London  SE11 


OUEEN 

Non  Irritant 
BEAUTY  PRODU 


THE  SAFETY  FACTOR  IN 
EVERYDAY  MAKE-UP 

Prescribed  by  the  Medical  Autho 
for  over  20  years  as  the  pure  and 
cosmetic  for  sensitive  skins 

Proprietors:- 

BOUTALLS  CHEMISTS  LTD.. 

60  Lambs  Conduit  St.,  London,  W.C.I 

Agency  Distribution:- 

PEARMOSS  LTD., 

S3  Great  Marlborough  St..  W.I. 
Telephone:  0I-437-3I02 


Granose  the  fast  selling 
Starch  Reduced  Rolls 

Granose  Starch  Reduced  Rolls  are 
the  delicious  aid  to  slimming  and 
calorie  controlled  diets. 

Our  special  airtight  pack  keeps 
Granose  Rolls  always  crisp  and 
appetising.  Persuades  your  customers 
to  return  for  more. 

See  you  have  Granose  Rolls  in  stock. 
Generous  trade  discounts— order  today. 
Granose— Britain's  Leading  Health  Foods 

Granose  Foods  Limited,  Watford 
Hertfordshire.  Tel :  Garston  72281 


FULLY-FASHIONED  BABY  PANTS 


Packed  in  eye-catching  cellophane-pack  or  colourful  display-box.  Elastic 
or  taped  legs.  White,  Pink,  blue,  yellow.  Small,  medium,  large,  extra- 
large.  Samples  and  price-List. QUANTITY  QUOTATIONS.  (Mfr'd.  by) 

A.  &  H.  HEYMAN  ■  horndale  avenue  re.: 

AYCLIFFE  INDUSTRIAL  ESTATE,  Co.  DURHAM  3*307 


TEEDA 


from  thisJo  this 

1  / 


30 


in  UU  minutes 


ORDER  FROM 
YOUR  REGULAR 
WHOLESALER 
OR  DIRECT  FROM 

TEEDA  LTD., 

(Dept.  )9). 

63  Sth  Molton  St. 

London,  WIY  IHH 

Tel: 

01-499  7282/3 


The  Triangle  Trust 
helps  people  of  the 
Pharmaceutical  Industry 


The  Triangle  Trust  1949  Fund  is  an  indepen- 
dent charitable  trust  whose  main  purpose  is 
to  give  assistance  with  education  expenses  or 
to  relieve  hardship  or  distress  for  people,  and 
their  dependents,  working  in  the  pharmaceu- 
tical industry  in  Britain  and  the  British 
Commonwealth. 

The  Trustees  will  consider  sympathetically 
any  applications  for  assistance,  beyond  the 
scope  of  an  employer's  responsibilities,  con- 
cerning education  or  training  at  recognised 
centres  of  study  for  general  or  special  sub- 
jects, including  music  and  the  arts. 


For  additional  information,  or  to  apply  for 
assistance,  write  to  : 

The  Secretary,  Dept  CD 
The  Triangle  Trust  1949  Fund 
Clarges  House,  6-12,  Clarges  Street 
London  WIY  SDH 
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Announcement  for 
adagio  stockists 

With  effect  from  1st  March,  1970,  Jean  Sorrelle  Ltd.  will  no  longer 
be  responsible  for  the  marketing  and  distribution  of  the  Adagio  Range  of 
perfumes  in  the  United  Kingdom.  From  this  date  the  Range 

will  be  available  from  Fiona  Sands  Limited. 
Adagio  stockists  will  shortly  be  receiving  information  relating 
to  exciting  promotional  activities  to  ensure  the  continued  success  of 

the  range. 

Fiona  Sands  wish  to  thank  Jean  Sorelle  Ltd.  for  their  past  efforts. 
Please  address  all  future  correspondence  to: 

Fiona  Sands  Limited, 
2/5  Old  Bond  Street,  London,  W.l. 
Tel:  01-493  7171 


CLASSIFIED  TEL:  01-240  0855 

BUSINESS  WANTED  BUSINESS  fOR  SALE 

Small  chain  of  retail  chemists 
required    in   N.W.    London,  N. 
Middx.  or  Herts. 


Write:  Managing  Director, 
S  &  R  Bloom  (Drug  Stores)  Ltd., 
33  The  Broadway,  Southali,  Middx. 


YOU  WILL  RECEIVE  637  AUSTRIAN  POSTAGE 
STAMPS  FREE  OF  CHARGE 

if  you  buy  our  luxury  packet  containing  973  magnificent 
stamps  and  special  issue  stamps,  at  the  ridiculous 
price  of  £2.  Catalogue  value  ten  times  as  much.  Please 
send  the  amount  in  bank  notes  or  by  cheque  in  a 
registered  letter  and  you  will  then  receive  the  stamps 
duty-free  from  : 

MARKENHAUS  AUSTRIA 
Abt.  F1,  Haberlgasse  72,  VIENNA 


ORRIDGE  AND  CO., 
DACRE  HOUSE, 
DACRE  STREET, 
VICTORIA  STREET, 
l      LONDON  SW  1. 
Tel.:  01-799  6433  (5  lines) 

Branches  at: 

36  Cannon  Street,  Birmingham  2.  021-643  6547 

14  Chapel  Street,  Liverpool  3.  051-236  7523 

517  Christchurch  Road,  Boscombe,  Bournemouth.  0202  35832 

78  Mansel  Street,  Swansea.  0792  52880 
Northern  Business  Consultants: 

M.  J.  Sewell,  J. P.,  Ph.C, 
17  Stumperlowe  Avenue,  Sheffield  10.  0742  302507 

SURREY  (a  few  miles  out).  Unopposed  high  class  retail  business 
with  increasing  turnover.  This  year  will  be  about  £26,000.  Net 
profit  at  least  £3,500  p. a.  Splendid  living  accommodation.  New 
lease  at  £1,250  p. a.  Established  over  30  years.  Price  £6,500  s.a.v. 
Sole  agents. 

S.  E.  LONDON.  Well  run  drug  store  with  toiletries  and  health 
foods.  Audited  accounts  show  turnover  last  year  £16,623.  Audited 
net  profit  £2,986.  Scope  for  pharmacy.  Very  nice  living  accom- 
modation with  two  double  bedrooms.  Rent  £160  p. a.  held  on 
lease.  Price  required  £2,650  s.a.v.  Genuine  reason  for  disposal. 

EASTBOURNE.  Death  vacancy.  Very  well  situated  pharmacy  for 
sale.  Turnover  last  year  £21,713.  Net  profit  to  managing  proprietor 
at  least  £4,000  p. a.  Beautifully  fitted  lock  up  pharmacy  held  on 
lease.  Present  rent  £600  p. a.  Price  required  £2,500  o.n.o.  s.a.v. 
Part  payment  terms  considered. 

HANTS.  Smart  modern  lock-up  cosmetic  and  drug  store  in  prime 
shopping  position  (next  Woolworths)  of  growing  town.  Turnover 
in  first  year  estimated  at  £20,000.  Easily  run,  largely  self-service 
shop  mainly  conducted  by  two  assistants  with  some  supervision 
from  proprietor.  Other  business  interests  force  sale.  Price  good- 
will, modern  f.  &  f.  £2,750  s.a.v.  Sole  agents. 

LONDON  E.C.1.  Cash  drug  store.  Scope  for  pharmacy.  Taking 
E160-E180  p.w.  Net  profit  £20  p.w.  Lock-up.  Attractive  shop.  Rent 
£525  p. a.  Price  £1,500  o.n.o.  s.a.v. 


/ 
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TEL: 01-240  0859 


SITUATIONS  VACANT 


LANCOME 

THE  INTERNATIONAL  COSMETIC  COMPANY 

Require  enthusiastic  saleswomen,  over  the  age  of  23, 
for  the  positions  of  BEAUTY  CONSULTANTS  in  leading 
stores  in 

Birmingham  Manchester 
Bromley  Newcastle 
Camberley  Romford 
Exeter  Slough 
Swansea 

Previous  cosmetic  selling  experience  required. 
Apply  to  : 

Lancome  (England)  Ltd,  14  Grosvenor  St,  London  W1 
Tel :  01-493  6811 


CHEMISTS  REPRESENTATIVES  for  London  and  the 
Home  Counties.  Good  basic  salary  plus  commission; 
Company  car;  superannuation;  3  weeks'  holiday. 

Apply  in  writing  to: — 

Sales  Manager, 
Wigglesworth  Ltd., 
(Willows  Francis  Group), 
Westhoughton,  Bolton,  Lanes. 


VESTRIC 
LIMITED 


0 


PHARMACEUTICAL 
DISTRIBUTORS 


CHEMIST  REPRESENTATIVE 


Hey  wood  Area 


Due  to  transfer  a  vacancy  exists  for  a  representative  to  call 
on  retail  pharmacists  in  the  Heywood  area. 

Applicants  should  be  aged  25-40  years  and  previous 
experience  in  pharmaceutical  representation  is  essential.  An 
additional  advantage  would  be  a  knowledge  of  the  territory. 
The  man  appointed  will  be  given  training  which  he  or  the 
Company  may  consider  necessary  to  equip  him  to  join 
Vestric's  team  of  representatives. 

The  Company  offers  an  attractive  starting  salary  together 
with  pension  and  life  assurance  schemes,  profit  sharing  bonus, 
etc.  A  car  is  provided. 

Applicants  are  invited  to  apply  in  complete  confidence  to: 

THE  PERSONNEL  MANAGER, 
VESTRIC  LIMITED, 
RUNCORN, 
CHESHIRE, 


mm 


VCfil  representatives 

DISTA  PRODUCTS  LIMITED  are  selecting  two  men,  between  23  and  35 
years  of  age,  for  territories  in  Northern  Ireland,  one  based  in  Belfast  and 
the  other  in  Londonderry. 

If  you  are  already  in  pharmaceuticals,  or  if  you  feel  your  background  and 
experience  are  suitable  for  this  modern  and  challenging  industry,  then  a 
request  to  the  Personnel  Manager  for  an  application  form  could  be  the 
first  step  to  a  progressively  rewarding  career. 

The  appointments  carry  good  salaries  and  excellent  fringe  benefits. 
Comprehensive  and  continuous  training  will  be  given  and  a  car  is 
provided. 

Write  or  telephone  for  an  application  form  in  the  first  instance  to: — 
The  Personnel  Manager, 

DISTA  PRODUCTS  LTD., 

Fleming  Road, 
Speke, 

Liverpool,  L24  9LN 
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CLASSIFIED 


TEL: 01-240  0855 


SITUATIONS  VACANT 


EUREKA  by  SHOWRAX 

Due  to  the  remarkable  success  of  the  newly  introduced 
Eureka  range  of  Instore  Display  Equipment  we  are 
seeking  further  Sales  Personnel  with  proven  ability 
in  the  Shop  Equipment  field.  Successful  applicants 
must  be  able  to  offer  our  clients  a  high  standard  con- 
sultancy service  and  achieve  a  consistently  high  level 
of  sales. 

Remunerative  opportunities  arise  in  several  of  our 
nationally  spread  sales  branches  for : 

1.  Area  Managers 

2.  Representatives 

3.  Self-employed  Consultants  remunerated  by 
exceptionally  attractive  commission  terms. 

Write  or  'phone  David  Gibbon,  Sales  Manager, 

SHOWRAX  LIMITED 

TOWER  WORKS,  NORTH  FLEET,  KENT. 
Gravesend  4261 


SALES  REPRESENTATIVE 

REQUIRED. 

Representative  required  to  carry  as  addi- 
tional line,  nail  cosmetic.  Product  already  on 
sale  in  leading  chemists  and  stores  in  South 
of  England  and  London.  Write  in  confidence 
to  Box  No.  1592. 


AURUM  AMBROSIUM 

is  recommended  for  the  treatment  of 

RHEUMATISM  and  allied  conditions 

by 

Author^SSA  B,ARBARA  CA"TLAND,  famous  TV  Personality. 
Authoress   Authority  on  Health  Foods  and  writer  in  Here's  Health. 
f/6  -  7  days  s.ze;  14/-  —  2  weeks  size;  £1—3  weeks  plus  size, 
also  SNIG  OIL  Lubricant  Massage 

_,   1       °z-  2/-;  2  H.  oz.  3/6;  4  fl.  oz.  6/-. 

BIO  AMBROSIUM  The  Strong  Tonic/Stimulant 

^»'SanHnd   Drf99^J  are  1required"'in  All  areas  of  U.K.  to 
and  supply  POSTAL  ENQUIRIES  through  adverts  in  The 
tPSM-Jtel!'  ExPress  and  News  of  the  World. 
P„„,  .  ENQUIRIES  PASSED  ON  TO  CHEMISTS 

BUCKPOoV"  AURUM  AMBROSIUM  LTD.,  7  MILBOURNE  STREET, 

Telephone:  22117 


MEDICAL 
REPRESENTATIVE 


Weddel  Pharmaceuticals  Ltd.  are  expanding  their  activities  in  the 
field  of  surgical  sutures  and  require  a  representative  to  promote 
the  sale  of  Weddel  Sutures  and  their  other  pharmaceutical 
products  in  the  following  areas: 

1.  Lancashire  and  part  of  Cheshire  based  in  Manchester. 

2.  The  Midlands  area  based  in  either  Birmingham  or  Notting- 
ham. 

3.  South    West    England    based    in    either    Southampton  or 
Bournemouth. 

Applicants  should  preferably  be  established  Medical  Representa- 
tives with  experience  of  calling  on  hospital  staff.  Knowledge  of 
sutures  would  be  a  considerable  advantage. 

A  good  salary  is  offered  and  will  be  negotiable  dependent  upon 
age  and  experience.  A  company  car  will  be  provided  and  other 
benefits  include,  Non-contributory  pension  scheme,  3  weeks' 
annual  leave  and  regular  salary  reviews. 


Please  apply  in  writing  giving  age  and  full  details  of  experience  to:- 

The  Staff  Manager  (ADC  194) 
14  West  Smithfield, 
London,  E.C.I. 


CARDINELLI 

require  experienced  Reps 
for  all  areas  to  carry  their 
range  of  eyelashes.  Good 
basic,  commission.  Car 
supplied. 

Apply  in  Writing  : 
339  Green  Lanes, 
Haringey  N.4 


PREMISES  TO  LET 


WANTS 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.,  Ltd.,  6/7  Welling- 
ton Close,  Ledbury  Road,  London, 
W11.  Tel.  Park  3137-8.  C  140 


STAPLE  FORD 

Derby  Road. 


Three  remaining  shops  to  let. 
Supermarket,  ladies'  hairdresser 
and  sports  shop  now  trading. 
Suitable  chemist,  butcher,  con- 
fectionery, dry  cleaner.  Car  park 
front  and  rear.  Shops  15  ft.  0  in. 
x  45  ft.  0  in.  deep.  First  floor 
storage.  Rents  from  £500  per 
annum. 

Apply: 

WALKER  WALTON  &  HANSON 
Byard  Lane,  Bridlesmith  Gate, 
Nottingham  NG1  2GL. 
Telephone:  (0602)  54272. 


TOR  SALE 


CIGARS  AND  WHIFFS,   up   to  30% 

savingl  Top  brand  discount  service. 
Write  for  list  and  free  voucher. 
CIGAR  PLAN,  CD7,  Havana  House, 

Rirmingnam  20. 


SITUATIONS  WANTED 


EXPERIENCED  conscientious 
sales  representative  seeks 
situation  calling  on  chemists, 
hospitals,  stores.  Pharmaceuti- 
cals or  cosmetics  and  toiletries. 
Own  car.  London  -  Home 
Counties.  Box  1593. 
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CLASSIFIED  TEL: 01-2400858 

HOSPITAL  APPOINTMENTS 


BARNET  GENERAL  HOSPITAL 

Wellhouse  Lane,  Barnet,  Herts. 

Senior  Pharmacist  required  in  Group 
Pharmacy  of  Category  V  hospital. 
Whitley  Council  salary  plus  London 
Weighting.  Pleasant  modern  com- 
prehensive pharmacy.  Apply  to 
Group  Pharmacist. 


BROOKWOOD  HOSPITAL 
KNAPHILL,  WOKING,  SURREY 

Pharmacy  Technician  I 

(Salary  Scale  £650-£950  pa.) 

He/she  will  work  under  the 
supervision  of  the  Chief 
Pharmacist.  Residential  accom- 
modation (female)  available. 
Excellent  Staff  Social  Club. 
Applications  giving  particulars 
of  age,  experience  and  quali- 
fications, together  with  the 
names  of  two  referees  to  the 
Group  Secretary  as  soon  as 
possible. 


GROUP  PHARMACY 
SENIOR  PHARMACIST 

required.  This  is  a  Group  post 
with  duties  at  Barking  Hospital, 
Upney  Lane,  Barking,  Essex 
and  King  George  Hospital. 
Whitley  Council  salary  and 
conditions  of  service.  Apply  to 
Group  Secretary,  King  George 
Hospital,  Eastern  Avenue,  New- 
bury Park,  llford,  Essex. 


HI  SALE 


RUBBER  STAMPS 

Rubber  stamps  are  an  in- 
valuable aid  to  busy  people. 
We  are  able  to  make  these 
at  extremely  competitive 
prices  and  simple  stamps 
can  be  made  by  return. 
Please  send  for  our  price 
list  and  details  to  the 

Printing  Department, 
A.  BROWN  &  SONS  LTD., 
Perth  Street  West, 
Hull. 


Please  mention  C  &  D  when 
replying  to  advertisements. 


PART  TIME  PHARMACIST 
OR 

PHARMACY  TECHNICIAN 

A  part-time  Pharmacist  is  required 
at  Clacton  &  District  Hospital  for 
two  or  three  hours  daily  on  five  or 
six  days  each  week.  The  Pharmacy 
has  been  rebuilt  and  will  provide 
supplies  initially  only  to  the  wards 
and  departments  at  this  hospital  but 
the  scope  of  the  work  may  be 
extended.  Salary:  £1  11s  Od  per  2- 
hour  session. 

An  experienced  Pharmacy  Tech- 
nician (I)  will  be  considered  if  no 
suitable  Pharmacist  applies.  Salary: 
16s  6d  per  2-hour  session. 

Appropriate  Whitley  Council  con- 
ditions apply.  Full  details  of  these 
and  any  further  information  may  be 
obtained  from  the  Group  Pharmacist, 
Essex   County   Hospital,  Colchester. 

Applications,  together  with  t  h  e 
names  and  addresses  of  two  referees, 
should  be  sent  to  the 

Hospital  Secretary, 
Clacton  &  District  Hospital, 
Freeland  Road, 
Clacton-on-Sea. 


AGENT 
REQUIRED 

To  carry  additional 
line, 

Reputable  shaving 
brush  manufac- 
turers. 

Good  Commission. 
BOX  No.  I594 


GROUP  PHARMACY 
PHARMACY  TECHNICIANS 
I  &  II  REQUIRED 

Experience  essential.  Part-time 
considered.  Duties  principally 
at  King  George  Hospital  but 
may  be  required  to  work  at 
other  Hospitals  in  the  Group. 
Applications  to  the  Group 
Secretary,  King  George 
Hospital,  Eastern  Avenue,  New- 
bury Park,  llford. 


Following  Staff  required  at  the 
Willesborough  Hospital,  Ash- 
ford,  Kent.  SENIOR  PHARMA- 
CIST (Full  or  Part-time) 
PHARMACY  TECHNICIAN  I  or 
II  or  STUDENT  PHARMACY 
TECHNICIAN  (Full  or  Part- 
time).  Whitley  Council  Condi- 
tions of  Service.  Applications 
to  Hospital  Secretary. 


AGENTS 


BURY  AND  ROSSENDALE 
HOSPITAL  MANAGEMENT 
COMMITTEE 
Bury  General  Hospital 

Applications  are  invited  1 
the  post  of  Senior  Pharmaci 
£1220-21520  per  annum,  at  tj 
above  hospital,  under  pleas? 
working  conditions  in  a  w 
equipped  modern  Pharmai 
The  hospital  has  a  large  o 
patient  department  and  jj 
post  offers  an  opportunity 
work  at  other  hospitals  in  t 
Group.  The  hospital  is  grad 
as  Category  IV.  Further  partk 
lars  may  be  obtained  from  I 
Group  Chief  Pharmacist  at  t 
above  hospital. 

Applications,  together  w 
the  names  of  two  referei 
should  be  sent  to  the  Gro 
Secretary,  Bury  General  H(! 
pital,  Walmersley  Road,  Bu 
Lancashire,  BL9  6PG. 


BARNET  GENERAL  HOSPITAL 

Wellhouse  Lane,  Barnet,  Herts. 

Pharmacy  Technician  I 

required  for  modern  Group  Ph 
macy.  Whitley  Council  salary.  Ap 
to  Group  Pharmacist. 


OLD  ESTABLISHED  NATIONAL 

Pharmaceutical  manufacturers  require  3  honest  active 
selling  agents  for  (1)  London  (North  of  Thames), 
Essex,  Home  Counties.  (2)  London  (South  of  Thames) 
Berks,  Oxon,  South  Coast.  (3)  Gloucestershire  &  South 
Wales,  to  seli  and  distribute  repeatable  proprietary 
products  to  wholesale  and  retail  chemists,  dept.  stores, 
health  stores  on  high  commission  rate.  Exclusive  area 
offered,  commission  paid  on  all  business  directly  ob- 
tained by  agent  or  from  customer  direct.  Lines  advert- 
ised nationally.  This  agency  is  ideal  for  a  selling  agent 
calling  regularly  on  the  above  outlets.  All  applicants 
replied  to.  Box  No  1591 


TOADE  SERVICES 


CAPSULES 


We  have  surplus  capacity  to  dry- 
fill  hard  two  piece  gelatin  cap- 
UBRARY  sules.  For  details  write  Box  No. 

1571. 


Printed  by  EDEN  FISHER  (SOUTHEND)  LTD.,  Sutton  Road,  Southend-on-Sea,  Essex. 

for  the  proprietors  MORGAN-GRAMPIAN  LIMITED,  at  12  Dyott  Street,  London,  W.C.1.    Registered  at  the  GPO  as  a  newspaper. 
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Lastolita: 
a  most  popular 

lightweight  nylon 

elastic  stocking. 


The  market  for  lightweight  foundation  stockings  is 
fiercely  competitive.  No  one  knows  that  better  than  you. 
And  because  you  know  your  market,  you  expect 
something  really  exceptional . 
Well,  Lastolita  stockings  are  that  something  different. 

They  do  much  the  same  job  as  any  other  top  class 
stockings  conforming  to  specifications.  The  difference 
is  that  Lastolita  look  more  like  fashion  stockings. 
And  that's  what  your  customers  like. 
But  we  know  that  demand  alone  isn't  enough. 
So  we  go  out  of  our  way  to  give  you  a  quick, 
reliable  delivery  service.  We  give  you  exceptional 
trade  terms  for  quantities  of  six  or  more  pairs. 
Plus  a  no  quibble  guarantee.  And  we  back  all  this  with 
national  advertising  and  newly  designed  space  saving 

aids.  For  further  details,  have  a  word  with  your 
Lastonet  representative,  or  contact  the  address  below. 


lie  good  looking  foundation  stocking. 


Lastonet  Products  Ltd.,  Redruth,  Cornwall. 
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Now! 

A  terrific  sales  booste 

from  Erica. 


Snowdrop  plastic  baby  pants 
by  Erica  are  treated  with  Acttfresh 
the  remarkable  bacteriostat. 


Hygienic  protection  which  will 
not  wash  away. 

From  Erica  Britain's  largest  plastic 
baby  pants  manufacturer. 

Made  from  highest  quality  materials. 

Attractively  packaged. 

A  certain  seller. 

Supported  by  Consumer  advertising 
in  Mother  and  Mother  &  Baby 
magazines. 

*Actifresh  is  the  registered  trade  mark  of  British 


Your  customers  are  being  consistently 
reminded  of  the  advantages  of  hygienic 
*Actifresh,  through  promotions  by  leading 
manufacturers.  Here  is  your  chance  for 
sales  benefit.  Get  your  stocks  of  SNOWDROP 
in  RIGHT  NOW.  h>U - 

You'll  need  them. 
Contact  your 
local  wholesaler. 


VC€t 


231  The  Vale,  London  W3.  Tel:  01-743  0797 

Sanitized  Ltd  -a  member  of  the  Courtaulds  Group. 


fin  a  holiday  in  the  sun  with 
artex  polarised  sunglasses 


ck  Bartex  Polarised  Sunglasses  now 
ou  could  win  a  luxury  holiday  in 
!  It  could  be  your  second  holiday  - 
expense ! 

•  easy-to-win  competition  is  open  to 
ckists  of  Polarised  sunglasses  from 
'70  Bartex  range.  150  winners  will 
a  luxurious  holiday  in  Spain. 
1  while  you're  sunbathing  on  the 
,  you  can  count  on  a  bright  outlook 


for  your  profits !  Bartex  Polarised  sun- 
glasses sell  faster  because  they're  100% 
guaranteed. 

In  the  unlikely  event  of  dissatisfaction, 
the  glasses  come  backjto  us.  We  refund 


your  customer's  money,  and  you  don't 
lose  a  thing.  Even  with  this  unique  guar- 
antee, Bartex  Polarised  sunglasses  sell  at 
highly  competitive  prices.  Styles  range 
from  high  fashion  to  traditional,  and  for 
customers  who  wear  glasses  permanently 
there  are  Bartex  Polarised  Clipovers  or 
Flip-clips. 

Bartex  money-back  guarantee 
is  your  guarantee  of  profits 
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TOP-FASHION 

SUNGLASSES 

DESIGNED  and 

MANUFACTURED 

by 

SAM  CO 


samco 


SUNGLASSES 


AVAILABLE  FROM  YOUR  WHOLESALER  OR  DIRECT  FROM 

S.I.G.  PLASTICS  LTD.,  1  grangeway,  london  n.w.6. 

TELEPHONE  :  01-624  0858  and  01-328  7555 
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VG  GOOD 
UMMER  SALES 


Today's  sunglass  industry  is  a  fashion 
industry.  It  no  longer  depends  upon  the 
use  -  them  -  till  -  you  -  lose  -  them  customer. 
Today,  the  sunglass  manufacturer  seeks 
to  create  his  own  market  by  stimulating 
the  wearer  to  buy  not  just  a  pair  a 
season  —  but  several. 

To  be  in  on  this  boom,  the  retailer 
must  himself  become  fashion-conscious. 
So  what  are  the  industry's  talking  points 
for  Summer  1970?  Seven  features  stand 
out  as  certain  sellers:  — 

□  Big  round  eyes 

□  Pale  lens  tints 

□  Narrow  metal  rims 

□  "Racing"  sides 

□  Double  bridging 

□  Pear-shape  lens  variations 

□  Interchangeable  lenses 

Last  season  the  round  lens  was  very 
popular,  but  the  trend  has  gone  even 
further  for  1970,  to  encompass  lenses 
much  larger  than  required  for  eye- 
protection  —  truly  into  the  fashion  market, 
in  fact.  For  the  supporting  frames, 
extreme  is  again  the  keynote :  either  ultra- 
thin  or  ultra-thick.  Shell  colour  appears 
to  be  making  the  running  in  the  plastic 

Bartex  Holiday  Promotion 

Retailers  have  indicated  that  they 
would  prefer  a  longer  period  to 
prepare  for  the  large-scale  Bartex 
Holiday  Promotion  advertised  on 
the  front  cover  of  their  supple- 
ment. It  has  therefore  been  de- 
ferred. 

New   promotions  will   be  an- 
nounced shortly. 


frame  models,  with  transparent  colours 
and  crystal  in  close  attendance. 

Never  before  have  pale  tints  been  more 
in  fashion  for  lenses  —  almost  all  the 
colours  of  the  rainbow  are  employed  in 
one  collection  or  another  to  provide 
women  in  particular  with  the  opportunity 
to  match  their  sunglasses  with  their 
clothes.  Prompted  at  first  by  the  demand 
for  winter-wear  glasses,  the  pale  tints  in 
some  cases  have  as  little  as  25  per  cent 
cut-off.  When  this  is  combined  with  a 
neutral  tint,  the  onlooker  may  be  tempted 
to  ask  "Are  they  sunglasses?"  But  the 
wearer  is  in  no  doubt  because  of  the 
reduction  in  glare  and  brightness. 

The  narrow  rim  is  seen  best  in  metal 
frames,  of  course.  Most  suppliers  are 
offering  at  least  a  few  in  their  collections 
and  some  have  a  wide  selection.  Here, 
lightness  in  weight  can  be  most  effectively 
combined  with  strength,  and  some 
interesting  lens  shapes  have  emerged  — 
octagonal  looks  like  catching  on,  in 
particular.  The  ultimate  in  narrow  rim  is 
no  rim,  and  some  of  these  are  already 
strong  talking  points  in  the  industry. 

But  the  1969  winner  that  everyone  is 
taking  up  is  "racing"  sides,  alternatively 
known  as  "go-faster"  or  "GT"  sides.  These 
are  the  side  arms,  usually  metal,  with 
slots  or  holes  to  produce  the  "racing 
driver"  image.  In  many  models  they  are 
combined  with  another  strong  feature 
this  year  —  double  bridging,  which  is  to 
be  found  both  in  plastic  and  metal  frames. 

An  attractive  combination  for  men  or 
women  is  the  bringing  together  of  double- 
bridging  and  pear-shaped  lenses  to  pro- 
duce the  "pilot"  or  "aviator"  style. 

For  the  clothes-fashion  conscious, 
particularly  among  the  young  set,  inter- 
changeable lenses  should  prove  a  "must" 
this  year.  Sets  of  up  to  half  a  dozen  dif- 
ferent pale  tints  are  supplied  boxed  or  in 
roll  packs  to  allow  quick  change  of  lens 
colour  to  match  any  outfit.  Many  of  these 
sets  provide  an  economic  alternative  to 
several  pairs  of  glasses. 

Last,  but  by  no  means  least  this  year 
—  polarised.  Few  suppliers  are  now 
without  a  polarised  collection  and  some 
newcomers  to  the  field  will  be  noted. 

A  final  word  of  warning,  however.  Be 
sure  to  have  a  good  selection  of  "tradi- 

1  Big,  round,  Polaroid  223,  50s 

2  Shell-fashion  colour  in  fashion  shape, 

Whitecross  225,  1 0s  6d 

3  "Go    faster"    with    Solarite    H32  by 

Lessar  Bros 
4'  "Aviator"  combining  double  bridge  with 
pear-shape   lens — Olive   4808,  10s, 
by  Weinberger 

5  Ultra  light  narrow  metal  rim — Golden 

Whisper  from  Degenhardt  £10  10s 

6  Round    and    rimless — Titcomb  2158 


Contents 

Looking  good  for  summer  sales 
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Makers'  1970  ranges 
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Polaroid's  view  of  the  world 

14 

The  sun  scene  in  your  windows 

15 

Display  and  sell 

16 

tional"  models  to  back  your  fashion  dis- 
plays. They  form  the  basis  of  every  sup- 
plier's collection — even  though  they  may 
be  up-dated  as  time  goes  on.  And  buy 
wisely  —  this  year's  "trend  setter"  may 
become  "last  year's  model"  —  if  it  remains 
unsold  at  the  season's  end. 


v 
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MAKERS' 
1970  RANGES 


Alfred  Franks  &  Bartlett  Ltd. 
276  Vauxhall  Bridge  Road, 
London  SW  1. 


Not  only  do  Bartex  claim  to  have  all  the 
fashion  ranges  likely  to  catch  on  in  1970 
in  an  acceptable  price  range,  they  also 
have  an  equally  wide  range  of  newly- 
designed  dispensers  —  all  given  free  with 
their  selection  of  glasses.  Viewing  mirrors 
are  an  integral  part  of  the  displays. 

And  1970  will  see  the  introduction  of 
Bartex's  largest  promotional  campaign. 

The  selection  of  fashionable  metal 
rimmed  polarised  is  believed  to  be  the 
biggest  on  the  market,  while  the  back- 
up range  extends  from  the  fashion-styled 
children's  glasses  to  "round  eyes"  with 
anodised  frames  and  tinted  lenses. 

New  in  fashion  glasses  is  an  octagonal 
gilt  frame  at  12s  6d  (74M)  and  an  interest- 
ing ladies"  double  frame  (round-eye  over 
a  transparent  colour  frame)  with  match- 
ing lens  colour  (75M,  12s  6d).  These  went 
well  in  Europe  last  year  hut  the  forecast 
best  sellers  for  this  year  are  ladies'  round 
eye  range  758  (9s  lid)  with  anodised 
frames  and  matching  lens  colours  in  blue, 
green,  pink  and  smoke. 

The  heart  of  the  Bartex  1970  range  is 
their  metal-rimmed  polarised  glasses  which 
blend  with  the  1970  "unisex"  image. 
Elegant  whether  used  by  male  or  female, 
they  make  interesting  fashion  accessories. 
A  24-piece  stand  with  a  plastic  turntable 
display  is  given  free  with  29  pieces  of 
assorted  polarised  sunglasses  and  clip- 
overs.  Seven  plastic  frame  polarised 
models  are  also  available. 

Clipovers  sell  at  17s  lid.  flip-clips  at 
21s,  and  glasses  at  24s  6d  to  45s.  All 
polarised  glasses  carry  a  100  per  cent 
money-back  guarantee. 

A  range  of  sunglass  cases  is  also  offered 
at  prices  from  2s  6d.  Special  cases  for 
polarised  sunglasses  start  at  3s  Id. 


Titcomb  Fashion  Sunglasses 
24  Hum  Road, 
Christchurch  Hants 


The  Titcomb  fashion  range  is  sold  direct 
to  the  retailer  and  this  year  includes  over 
100  models.  The  policy  of  the  firm  is  to 
visit  leading  continental  manufacturers, 
selecting  those  models  which  conform  to 
current  fashion  trends  and  offer  the  best 
value.  Their  illustrated  brochure  covers 
a  wide  price  range. 

Four  polarised  models  with  glass  anti- 
scratch  lenses  are  available  and  the  range 
offers  a  good  variety  of  metal  models.  A 
big  demand  is  expected  for  a  gilt  octag- 
onal, model  4145  (21s)  and  its  companion 
round-eye  model  4144  at  the  same  price. 


Model  2160  (24s  6d)  with  case  is  a 
round-eye  model  with  interchangeable 
lenses  and  model  2146  in  nickel  (25s)  is 
outstanding  value  with  the  new  "racing" 
sides.  The  pierced  sides  are  also  incor- 
porated in  models  2117  and  2118  in  the 
cheaper  range  at  6s  lid. 

There  is  a  wide  choice  of  classic  styles, 
special  models  with  75  per  cent  absorp- 
tion Neophan  lenses  and  a  choice  of  three 
mirror  lensed  models  at  10s  6d  and  6s  6d. 

Titcomb  also  offer  sunglass  cases  sell- 
ing at  4s  6d  and  3s  6d  and  have  just 
introduced  a  case  to  fit  the  large  styles 
now  in  vogue.  They  are  of  open  end 
design  and  retail  at  3s  6d. 

Display  stands  are  available  free  of 
charge  dependant  on  the  size  of  the  order, 
but  the  customer  is  not  tied  in  any  way 
as  to  his  choice  of  stock. 


P  Oliver  Goldsmith  Ltd. 
60  Poland  Street, 
London  W  1 . 


Oliver    Goldsmith    glasses    are  original 
designs  made  to  order  by  hand — and  they  * 
are  often  trend-setters  for  the  mass-pro- 
duced market.  Many  famous  personalities 
follow  the  designs. 

The  hand-made  frames  are  available  in 
a  choice  of  over  200  colours  and  can  be 
made  in  any  size.  The  1970  catalogue 
shows  22  designs  at  prices  from  25s  to 
£7  5s  including  case.  All  lenses  are  British 
optically-worked.  A  particular  feature  of 
the  lens  range  is  Winter  Tints — which  are 
pale  lenses  filtering  out  the  annoying  5 
brightness  of  many  interior  lights,  tele- 
vision and  "even  a  winter's  day." 

This  year's  range  includes  what  Mr 
Goldsmith  describes  as  his  "most  revolu- 
tionary and  space-age  sunglass,  the  Nose- 
guard  (from  25s).  It  is  intended  for  town 
wear  and  for  nose  protection  on  summer 
and  winter  holidays — but  wearers  are 
advised  to  first  allow  the  nose  to  tan  for 
a  week,  after  which  the  Noseguard 
"should  be  worn  constantly." 

1  Bartex  double-frame  75M  "could  be 
the  fashion  accessory  of  1970."  It  sells 
at  12s  6d 

2  Martex  "unisex"  octagonal  74M,  also 
at  12s  6d 

3  One  of  the  metal-rimmed  Bartex 
polarised — 39s  6d 

4  Titcomb  incorporates  "racing  sides" 
in  two  6s  1 1  d  models,  2117-8  giving 
the  alternative  of  shell,  amber  or 
crystal  frames. 

5  Interchangeable  lenses  figure  in  Tit- 
comb model  2160,  24s  6d 

6  Another  trend-setter?  —  Oliver  Gold- 
smith's Noseguard  (from  25s)  6 
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Lessar  Bros  Ltd. 
Hylton  Street 
Birmingham  18. 


The  Solarite  1970  collection  comprises  70 
models,  including  six  with  Zeiss  75  per- 
cent-absorption lenses  and  12  polarising. 
Fashion  trends  are  even  more  exciting, 
with  metal  finishes  on  plastic,  flat  look 
plastics,  broad  rims — and  some  new  soph- 
isticated metal  shapes. 

The  elegance  of  the  fashion  models  is 
illustrated  by  model  F33  "Medusa  at  her 
most  extravagant"1  (49s  6d)  available  in 
gold  or  silver  with  pale  brunal  or  pale 
blue  lenses.  "Go  faster"  sides  accompany 
a  large  near-round  eye  lens  in  model 
H31  (27s  6d)  with  smoke  or  brunal  tints. 

Model  B50  (22s  6d)  represents  the  "flat 
look,"  described  as  "the  enchanting 
fashion  leader  of  the  season."'  Frame 
colours  are  shell,  black  and  blonde.  One 
unusual  idea  from  Lessar  is  an  invitation 
to  "back  it  both  ways"  with  model  J64 
(35s),  which  has  one  round  and  one 
square  eye. 

The  demand  for  interchangeables  is 
satisfied  by  the  J63  Sun  Palette  (25s), 
allowing  a  choice  of  six  fashion-tint 
lenses.  Four  display  stands  accommodate 
respectively  12  Pol-Rama  and  12,  48  and 
96  Solarite  glasses.  The  larger  one  is  a 
twin  floor  stand  with  tray  for  the  big 
range  of  sunglass  cases  made  by  Lessar. 


Polaroid  (UK)  Ltd. 

Rosanne  House, 

Welwyn  Garden  City,  Herts. 


Topping  Polaroid's  range  in  1970  will  be 
four  haute-couture  Alurium  frames  in  new 
colours  (105s.).  Halo  is  a  virtually-round 
slim  frame  holding  one  of  the  largest 
neutral  grey  polarising  filter  lenses 
Polaroid  has  ever  put  into  sunglasses. 
Baba  is  TV-eyeshaped.  Bondi  a  modern 
"granny  glass"  and  Tangy  a  geometric 
octagonal.  The  collection  —  the  VIP  — 
is  marketed  in  a  10-unit  display  case. 

At  the  other  end  of  the  price  scale, 
Polaroid  this  year  enter  the  20-30s  range 
with  model  630  (25s),  a  deep  and  wide 
"maxi-glass"  in  black  only.  It  features  a 
large  semi-panoramic  frame,  injection 
moulded  to  surround  a  deep  lens  of  par- 
tial "aviator"  contours. 

A  big  demand  is  expected  for  double- 


bridge  "aviator"  style  with  "go  quickly" 
sides  model  552  (55s).  The  "aviator"  effect 
appears  again  in  more  restrained  and 
sophisticated  form  in  model  553  (50s). 
One  for  the  "dolly-girls"  is  model  775 
(65s),  a  round,  slim  frame  with  the 
"hippy"  look  of  a  centre  joint. 

Very  pale  transparent  frame  tints  are 
a  feature  of  several  designs  —  going  right 
down  to  crystal  in  two  sports-orientated 
stylings,  model  666  (45s)  and  model  831 
(55s).  Increasing  popularity  of  metal- 
framed  glasses  is  also  evident  in  the  range. 

The  range  of  clip-ons  is  expanded 
through  the  addition  of  a  new  "flip-clip" 
model  193  (40s)  which  has  a  spring  hinge 
allowing  the  filter  lens  to  be  swung  up 
through  90°. 

A  total  of  47  designs  make  up  the  1970 
range  —  14  more  than  in  1969  —  and 
once  again,  Polaroid  offer  the  retailer  a 
number  of  display  packs  (see  p  16). 


Julian  Jablon  Ltd. 
64  George  Street, 
London,  W  1 . 


In  addition  to  his  exclusive  Italian  Sol- 
nova  range,  Julian  Jablon  this  year  intro- 
duces his  own  British  hand-made  collec- 
tion of  "winter  fashion"  glasses. 

There  are  two  versions — heavyweight 
gold  seal  selling  at  75s,  and  lightweight 
silver  seal  (42s).  Both  are  available  in 
crystal,  blonde  or  tortoiseshell  with 
Nuprosal  lenses  in  pink,  green,  grey, 
brown  or  blue  tints.  All  are  equally  suit- 
able for  either  winter  or  summer  wear. 

Solnova  glasses  are  in  a  wide  range  of 
exclusive  designs  and  colours,  all  retail- 
ing at  32s  6d. 

Jablon  are  also  introducing  a  repair 
service  for  sunglasses,  said  to  be  "unique 
to  the  trade." 

7  Two  from   Polaroid's   new  Alurium 
range,  left  Halo,  right  Baba 

8  Showcard  introducing  Polaroid  Flip- 
clips 

9  Polaroid  model  552  with  bridge  and 
"go  faster"  sides 

10  Solarite     Medusa     in     metal  with 
organic  lenses 

11  Solarite  model  H31  has  near-round 
eye  and  "go-faster"  sides 

12  The  "flat  look"  by  Solarite 

13  A  selection  from  Julian  Jablon's  new 
Silver  Seal  range  13 
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This  year, 

the  Ladies  are  dishier  than  ever. 


And  the  Gentlemen 

even  more  elegantly  expensive. 


Over  30 

magnificent  frames 

from  high  fashion 
to  sober  elegance, 
plus  the  technical  perfection 
and  protection  of  the  Zeiss  Umbral  lens. 


1970  Catalogue  now  ready. 


ZEISS  U  MB  HALS 


Degenhardt  &  Co  Ltd 

Carl  Zeiss  House  31/36  Foley  St  WlP  8AP 

Telephone:  01-636  8050  (15  lines)  |jjj|gqenhardt 
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Henry  Weinberger  Ltd. 

Britannia  House,  100  Drayton  Park, 

London  N5 


Highlight  of  this  year's  collection  under 
the  Olive  label  is  a  new  range  of  British- 
made  polarised  glasses.  They  are  of  top 
quality,  being  produced  at  one  of  the 
world's  most  modern  plants.  The  seven- 
laminate  lenses  are  siliconised  back  and 
front  for  scratch  resistance — and  since 
they  are  being  produced  in  large  sizes, 
it  has  been  possible  to  follow  current 
fashions. 

The  polarised  range  is  presented  in  a 
pre-formed  plastic  display  tray  holding 
six  bubble-packed  models.  There  are  three 
ladies'  and  two  men's  models,  each  in  two 
frame  colours,  plus  clip-ons.  Prices  are 
27s  6d  and  29s  6d.  A  packaging  feature 
of  the  clip-ons  is  that  they  come  in  tear- 
off  strips  of  six. 

Another  up-to-the-minute  model  is  a 
three-colour-selection  interchangeable  lens 
ladies'  (4816,  17s  6d).  supplied  in  carry- 
ing case.  The  "GT"  fashion  is  present  in 
lightweight  metal  model  1953  (32s  6d) 
which  has  the  added  attraction  of  double 
bridging. 

Olive  plastic-frame  models  start  at  2s  6d 
(kiddies'  Is  6d)  and  in  addition  to  large 
round  eye  models,  there  are  several  oval 
and  pear-shaped  lens  shapes  which  could 
well  become  the  next  big  fashion.  An 
example  is  model  4804  (6s).  available  in 
shells  and  transparent  colours,  including 
amethyst. 

The  "pilot"  style,  combining  pear-shape 
and  double  bridge,  is  reflected  in  a  num- 
ber of  models — in  plastic,  for  example, 
at  10s  (model  4808),  and  in  gilt  metal 
at  17s  6d  (model  5201).  The  whole  range 
is  backed  by  a  selection  of  "traditional" 
models,  always  good  sellers  in  pharmacies. 


Sherlock  Bros. 
355  City  Road, 
London  EC1 


Sherlock  Bros  believe  they  offer  the  largest 
range  of  sunglasses  and  polarised  lensed 
glasses  in  Britain  —  their  catalogue  illus- 
trates exclusive  169  patterns.  Seventy-two 
patterns  are  with  plastic  frames  and  or- 
dinary lenses,  16  patterns  with  metal 
frames  and  polarised  lenses. 

Because  of  customers'  demands,  the 
range  of  metal-framed  sunglasses  has  been 
enlarged  considerably.  One  of  these  is 
model  SH287  (21s),  which  is  gold  plated 
with  shell,  blue  or  white  half-rims  above. 

A  sunglass  of  new  shape  that  arrived 
on  the  scene  too  late  to  be  included  in 
the  catalogue  is  no  405.  This  shape,  due 
to  its  lightness  and  craftsmanship,  is  ex- 
pected to  be  in  great  demand.  It  has  gold 
plated  metal  fittings,  hexagonal  rimless 
lenses  and  graded  cut-off  from  top  to 
bottom  of  the  lens. 

Among  the  more  traditional  shapes  is 
pattern  SP.335,  with  polarised  lens  and 
slight  double-bridging  effect. 

Catering  for  the  "cool  community"  are 
two  large-lens,  thin  metal  frame  models 
nos  SH  264  and  266.  When  they  were 


put  on  display  in  the  West  End  in  the 
Autumn   for   customers'   comment  only, 
without  exception  the  inquirers  responded 
favourably  when  told  the  retail  price  - 
lis  8d. 

In  an  important  landmark  year  for  the 
company.  Sherlock's  philosophy  is  sum- 
med up  thus:  "Because  1970  is  our  cele- 
bration year  (we  are  on  hundred  and 
fifty  years  young),  we  have  tried  to  offer 
in  our  catalogue  a  complete  range  cater- 
ing for  all  tastes  from  catseye  mirrored 
glasses  for  the  motorists,  round  eyed  for 
the  "dollies",  to  sophisticated  metal  shapes  14 
for  the  trend  setters,  but  in  doing  so  we 
have  also  endeavoured  to  maintain  the 
quality  throughout  the  range  that  has  been 
the  feature  of  the  M.O.T.  sunglasses." 


Grafton  Optical  Co  Ltd. 
1  Worship  Street, 
London,  EC2 


The  entire  range  of  Silhouette  sunglasses 
is  designed  in  Austria  by  Dora  Demmel. 
who  also  designs  spectacle  frames  and 
keeps  in  close  contact  with  European 
fashion  houses.  Each  of  her  designs  is 
claimed  to  be  "a  fashion  trend  setter." 

For  1970,  the  range  includes  styles  in 
both  plastic  and  white  and  gold  metal. 
In  addition  to  traditional  dark  tints,  some 
frames  this  year  are  glazed  with  pale 
lenses  tinted  to  match  the  frame  colour. 
Every  lens  is  made  from  hardened  resin 
C39,  a  material  used  for  ophthalmic  lenses 
which  is  hard,  scratch  resistant,  unbreak- 
able and  extremely  light  in  weight. 

Most  of  the  range  is  new  this  year, 
and  it  includes  some  very  large  lens 
models  —  including  the  octagonal  rho- 
dium-plated model  664.  Among  the  plas- 
tic frames,  shells  are  selling  best  on  initial 
orders,  and  there  are  some  attractive 
transparent  colours  —  champagne  is  an 
innovation  here  —  with  30  per  cent  ab- 
sorption lenses. 

Another  new  colour  is  jasper  —  greens 
have  not  sold  well  in  the  past,  but  there 
is  evidence  that  they  may  come  into 
favour.  This  is  available  in  a  double- 
bridge  model  625.  One  of  the  Silhouette  18 
trend  setters  is  a  double-rim  model  (656) 
in  which  large  "false"  rims  surround  the 
thinner  lens-suporting  rims. 

All  Silhouette  glasses  are  individually 
packed  in  spring-top  case  and  box.  Price 
range  is  1 05s- 1 60s. 


17 


14  Pre-formed  display  tray  of  Olive  polar- 

ised by  Henry  Weinberger 

15  Olive  "GT"  model  1953 

16  The      coming     fashion — pear-shape 

illustrated  by  Olive  model  4804 

17  Creating  great  interest,  Sherlock's  model 

405 

18  Coloured   half  rims  top   out  model 

SH  587  by  Sherlock 

19  An  up-to-date  "traditional" — Sherlock's 

model  SP  335 

20  Metal  rimmed  octagonals  from  Silhou- 

ette by  Grafton  Optical 
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lenses  is  model  886  (15s  6d).  In  this 
example,  the  thickness  of  the  frame  is  a 
dominant  feature. 

There  are  16  styles  in  the  polarised 
range,  plus  clip-ons  —  the  latter  avail- 
able in  ladies"  upswept  and  three  sizes 
of  universal.  Polarised  glasses  retail  at 
24s  6d  to  45s.  A  price  range  of  24s  6d 
to  35s  is  covered  by  the  S700  unit  which 
displays  six  pairs  and  comes  free  with 
a  dozen  assorted  glasses  (£11  14s  4d  trade 
price). 

Six  models  make  up  the  mirror-lens 
range,  retailing  at  5s  lid  to  8s  lid.  Vari- 
ous styles  for  children  sell  at  Is  to  2s  6d.  21 
The  fifteen  metal-rim  models  are  priced 
at  12s  6d  to  31s  6d  and  include  model 
353,  a  chrome  frame  with  pierced  side- 
arms  in  the  "go  faster  fashion". 

.      "    -  ' 

Correna  International  Ltd. 
30  Station  Parade, 

London  NW2  22 


S.I.C.  Plastics  Ltd. 
1  Grangeway, 
London,  NW6 


A  wide  range  of  fashion  sunglasses  is 
offered  -  all  Italian  produced  by  the 
Samco  organisation  of  which  S.I.C.  Plas- 
tics are  the  British  offshoot.  The  glasses 
may  be  ordered  through  wholesalers  or 
direct,  either  as  single  styles  from  the 
international  catalogue,  or  in  a  number 
of  picked  selections  chosen  for  the 
British  market. 

One  of  the  most  eye-catching  of  this 
year"s  models  is  no.  50/474/157,  a  double 
loop  with  a  six-base  lens  (48s  6d).  In 
the  international  catalogue,  this  is  aptly 
titled  "Lunettes."  The  model  illustrated 
is  silver  in  colour  with  pale  blue  tinted 
lenses. 

A  good  example  of  perforated  metal 
sides  is  provided  by  model  50/892/961 
(25s).  The  frame  continues  in  metal,  in- 
cluding double  bridging,  but  each  lens 
is  provided  with  a  shell  surround  in 
plastic.  Light-tinted  lenses  figure  promi- 
nently in  the  Samco  collection,  and  there 
are  some  models  having  a  light  cut-off 
of  only  25  per  cent.  An  example  is  the 
oval-lensed  50/507/416  (21s  6d). 

Interchangeables  are  really  capturing 
buyers'  imagination  this  year  and  a  useful 
box  presentation  is  shown  in  set  50/515/ 
009  (26s  6d)  containing  six  assorted  pale- 
tint  colours  and  a  half-rim  frame  with 
round  lenses.  There  is  also  a  competi- 
tively-priced polarised  range.  The  four 
selections  each  come  with  a  free  display 
stand.  Selection  1  offers  25  dozen  glasses 
plus  floor  stand  for  £78  (see  p.  16).  Selec- 
tion 2  gives  6  dozen  glasses  with  slightly 
higher  price  range  —  all  exclusive  1970 
models  —  for  £25.  Selection  3  is  an  all 
metal-rimmed  men's  collection  of  3 
dozen  selling  at  21s  to  25s.  Cost  to  re- 
tailer is  £26  16s.  Both  selections  are  with 
wire-frame  stand  for  the  counter.  The 
fourth  selection  is  on  a  revolving  plastic 
counter  stand,  and  comprises  6  dozen 
classic  ladies'  models  selling  at  9s  6d  — 
trade  price  £22  16s. 


L.  Braun  Ltd, 

22  Cowper  Street, 

London  EC2 


The  Solabra  1970  range  caters  for  all 
tastes  and  includes  examples  of  all  cur- 
rent fashions  and  traditional  styles.  The 
various  categories  offered  embrace 
polarised,  metal  rims,  mirror  lenses, 
children's  and  clip-ons. 

Two  interesting  versions  of  the  double- 
bridge  are  seen  in  models  889  and  862/P. 
The  first,  for  ladies  or  men,  has  an  elon- 
gated upper  section  well  spaced  from  the 
lower  bridge.  It  is  in  assorted  shells  with 
tinted  lenses  (9s  6d).  In  862/P  ladies' 
style  polarised,  the  upper  bridge  has  a 
pronounced  clip  fitting  in  well  with  the 
oval  lenses.  Available  in  black,  shell  and 
crystal  (32s  6d).  The  dipped  top  section 
also  shows  well  in  a  sprayed  chrome 
ladies'  model  980  (9s  6d). 

Combining  the  popularity  of  shells  with 
the   big   round   fashion   and  light-tinted 


Correna  divide  their  1970  collection  into 
three  distinct  ranges  —  fashion  sunglasses, 
glasses  for  men  and  super  polarised 
glasses. 

The  fashion  glasses  are  aimed  at  the 
mass  market  —  with  the  theme  "Correna 
1970  -  -  more  than  just  sunglasses."  By 
stressing  fashion  in  their  ranges,  the  com- 
pany claims  to  have  increased  sales  in 
the  past  six  years  by  700  per  cent.  All 
the  season's  top  features  are  to  be  found 
in  this  set  —  plus  many  exclusive  varia- 
tions. Illustrated  is  an  octagonal  metal- 
rim  model  593  (45s). 

The  special  men's  range  caters  for  ^ 
the  "growth  of  men's  awareness  of 
fashion'"  and  includes  both  standard  and 
polarised  models.  An  impressive  change 
on  the  double-bridge  and  "go-faster"" 
pattern  is  model  SG  568  (49s  6d).  Twelve 
styles  make  up  a  new  low-priced  super 
polarised  range  —  retailing  at  25s  to 
49s  6d.  Other  models  are  priced  up  to 
75s  —  126s  with  an  additional  four  models  25 
for  sale  by  opticians  only. 

The  Correna  name  is  being  heavily 
advertised  by  full-colour  spaces  in 
Petticoat,  Honey,  19,  Vogue  and  Club  — 
the  advertising  is  expected  to  reach  74 
per  cent  of  the  big-spending  16-24  age 
group.  Escalator  posters  are  also  being 
used  at  London  Underground  stations. 

For  the  retailer,  a  wide  range  of  dis- 
play material  is  available,  with  seven 
varieties  of  stand  holding  6  to  60  pieces.  26 


21  Samco  interchangeable  set  50/51 5/009, 

selling  at  26s  6d 

22  Double  loop  in  Samco  50/474/157 

(48s  6d) 

23  Perforated  sides  and  double  bridging 

shown  here  in  Samco  50/892/961 
(25s) 

24  Solabra    double    bridge    model  889 

(9s  6d) 

25  Double-bridge    with    a    difference — 

Solabra  model  862/P  polarised 

26  A  big  round  shell  in  the  Solabra  range, 

model  886  (15s  6d) 

27  Multi- bridge  with  matching  side  arms 

in  Correna  model  568  (49s  6d) 

28  Narrow   metal   rims   in   an  octagon 

design — by  Corre,  model  593  (45s) 
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FOR  PEAK  SALES  IN  1970  . 


FASHION  SUNGLASSES 


THE  WHITECROSS 


'APOLLO' 

This  FREE  revolving  floor  display  stand  on  castors 
with  merchandising  tray  with  a  fashionable  range 
of: —  0  22  dozen  assorted  sunglasses 

retailing  from  2/6  to  1 0/6  each 
0  and  2  dozen  assorted  clipovers 

retailing  at  6/9  and  8/ 1 1  each 

Cost  of  complete  unit  to  retailer  £63.1.4 


TRADE  MARK 


THE  WHITECROSS  'RIVIERA'  UNIT 

comprising  FREE  display  stand  with 

12  dozen  assorted  sunglasses 
retailing  from  3/11  to  10/6  each 
and  I  doz  clipovers 
retailing  at  6/9  each 

COST  OF  COMPLETE  UNIT 

TO  RETAILER  £37.10.8 


THE  WHITECROSS  'CAPRICE'  UNIT 

comprising  FREE  display  stand  with 

5  dozen  assorted  sunglasses 
retailing  from  12/6  to  21/-  each 

COST  OF  COMPLETE  UNIT 

TO  RETAILER  £33.15.0 


INTRODUCING  .  .  . 


qOQUILLE  LENSfg"" 

MonaLkdX 

by  WHITECROSS 


LADIES'  SUNGLASSES  combining  SUPERIOR 
QUALITY  and  MODERN  STYLING  .  .  . 

THE  MONA  LISA  'CORONET' 

This  elegant  gilt  revolving  counter  display 
stand  FREE  with 

3  dozen  assorted  MONA  LISA  sunglasses 
retailing  from  21/-  to  39/6  each 

Cost  of  complete  unit  to  retailer  £35.10.0 

ANY  STYLE  ALSO  AVAILABLE  INDIVIDUALLY 


All  our  sunglasses  are 
available  as  individual 
lines 

Ask  for  our  Comprehen- 
sive Catalogue  showing 
our  complete  Range 
Retailing  from  I /- 

THE  WHITECROSS 
OPTICAL  COMPANY 
OF  LONDON 


proprietors: 

Fredk.  Lehmann  Co.  Ltd 
Frederick  Works, 
Rochester  Place, 
London  N.W.I. 

Tel:  01-485  6731 


'Polaroid'  is  the  registered  trade  mark  of  Polaroid  Corporation,  Cambridge,  Mass.,  U.S.A.  Polaroid  (UK)  Ltd.,  Rosanne  House,  Welwyn  Garden  City,  Herts. 


Squares  and  circles.  Exciting  shapes 
and  elegant  styles.  Metal  frames  and 
plastic  frames. 

Polaroid's  new  sunglass  collection 
has  great  designs  and  a  choice  of  many 
frame-colours.  All  styled  to  appeal  to  the 
person  who  is  more  interested  in  appearance 
than  protection. 

But  there's  another  way  to  look  at  these 
sunglasses.  From  the  inside. 


They  can  eliminate  up  to  99%  of 
reflected  glare,  and  96%  of  all  ultraviolet 
light. 

They  are  shatterproof  and  very  light. 
And  their  lenses  resist  scratching  250%  better 
than  any  other  polarizing  plastic  lenses. 

Their  lenses  are  also  tinted  grey  so  that 
all  colours  come  through  in  the  right  balance. 

If  your  customers  don't  want  to 
hear  this  whole  story,  just  say  that  both 
sides  are  good  for  them . 


Polaroid  Sunglasses 
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SHERLOCK  BROTHERS 


ask  to  be  forgiven  on  this  occasion  for 
blowing  their  own  trumpet,  but  after  all 
—it  is  their  one  hundred  and  fiftieth 
anniversary ! 


19  7  0 


S  H 
05 


SH 
276 


221 


S  H 

:37 


1820 


They  carry  by  far  the  most  comprehensive 
range  of  sunglasses  in  the  country- 
ninety  Polarised-lensed  models  alone  will 
give  you  some  indication  of  the  service  they 
offer.  Write  or  phone  now  for  their 
illustrated  catalogue  and 
price  list. 


SHERLOCK  BROTHERS 
355/357  City  Road  London  EC1 
Telephone  01-837  1301 
Established  1820 


Supplem 


Whitecross  Optical  Co, 

Frederick  Works,  Rochester  Place, 

Camden  Road,  London  NW1 


vletal  frames  are  expected  to  be  much  in 
lemand  this  year  and  the  Whitecross  1970 
:ollection  includes  a  number  of  top 
nodels.  For  example,  no  522  (25s)  incor- 
wrates  in  a  chrome  metal  frame  both 
louble-bridging  and  "racing  sides."  The 
nner  circles  of  the  frame  can  be  in  black 
ir  brown.  A  ladies'  metal  frame  is  repre- 
ented  by  model  560  (25s)  which  is  sup- 
ilied  with  an  assortment  of  inner  circle 
olours  and  lens  tints. 

The  main  colour  in  ladies'  frames  will 
le  shell,  say  Whitecross,  with  tinted  lenses 
naking  the  running  in  the  assortments  — 
he  tints  are  of  the  "see  through"  type 
vhich  add  elegance  to  the  wearer's  eyes, 
den's  frames  are  in  black  and  shell  with 
ighter-tone  lenses.  A  good  example  from 
he  cheaper  end  of  the  range  is  the 
louble-bridged  model  324  (5s)  available 
/ith  smoke  or  brunal  lenses. 

All  Whitecross  sunglasses  are  available 
ither  as  individual  lines  or  in  display 
ssortments  which  come  complete  with 
tands  or  boxes.  These  are  topped  out 
>y  the  Appolo  selection  of  22  dozen 
lasses  and  2  dozen  clipovers  with  prices 
>f  2s  6d  to  10s  6d  on  a  revolving  floor 
lisplay  stand  (£63  Is  4d  to  retailer). 

For  the  ladies,  the  neat  Coronet  counter 
mit  (£35  10s  to  retailer)  holds  3  dozen 
vfona  Lisa  sunglasses,  retailing  at  21s  to 
■9s  6d.  The  range  has  coquille  lenses  and 
ombines  superior  quality  and  modern 
tyling. 

Whitecross  also  offer  a  small  collection 
if  "kiddies'  "  and  "tween-age"  sunglasses 
n  modern  designs. 


Degenhardt  &  Co  Ltd, 

Carl  Zeiss  House,  31  Foley  Street, 

London  W1  P  8AP 


Centrepiece  of  the  1970  Carl  Zeiss  range 
s  an  entirely  fresh  design  with  a  double 
toss  bar  bridge  design,  straight  springy 
ides  with  an  unusually  shaped  attach- 
nent  to  the  rims  round  the  oval  lenses. 
Called  "the  Corsica  Set,"  there  are  five 
dentically  shaped  glasses  in  five  different 
:olours.  Two  of  the  shades  —  candy  (a 
nixture  of  amber  and  turquoise)  and 
ummer's  eve  (rippled  blues)  —  are  ap- 
searing  for  the  first  time  this  year.  Price 
s  £8,  including  case. 

Zeiss  sunglasses  are  fitted  with  the 
Jrnbral  lens  developed  over  30  years  and 
;iving  complete  protection  from  ultra 
'iolet  and  infra  red  light. 

One  of  the  most  economical  models 
s  "La  Ronde,"  a  gigantic  round  style 
eappearing  this  year  with  a  transparent 
:rystal  frame  as  well  as  in  dark  and  pale 
ortoiseshell  colouring  (£4  19s  6d). 

Fashions  of  the  1930s  have  influenced 
his  year's  newcomers  to  the  men's  range, 
huntsman  is  an  outsize,  masculine  frame 
vith  a  strong,  double  braced  bridge  in 
nottled  brown  at  £8  8s.  Bracebridge  is 
umilar  but  with  slimmer  frame  and  large 
:ontour  lenses  set  in  sherry  or  jet  black 


frames  (£6  17s  6d).  "Golden  Whisper"  is 
a  featherweight  rolled-gold  frame  which, 
although  selling  at  £10  10s,  is  ideal  for  the 
serious  driver. 

Outside  the  Zeiss  Umbral  range  are 
"Clarlet  Rose"  and  "Clarlet  Ice-Blue," 
supplied  by  Busch  —  a  member  of  the 
Zeiss  organisation.  They  have  plastic 
lenses  with  very  pale  tints  set  in  matching 
British  made  frames  of  pale  flesh  or  clear 
ice  blue.  Designed  primarily  for  the 
younger  end  of  the  fashion  market,  they 
retail  at  £3  18s  6d. 


NPU  Marketing  Ltd, 
321  Chase  Road, 
London  N14 


Sure  to  find  a  place  among  many  in- 
dependent pharmacists'  displays  is  the  new 
range  of  Nu-Look  sunglasses. 

The  range  is  British  made  by  Birch- 
ware  Ltd,  Tunbridge  Wells,  a  company  29 
associated    with    a    well-known  optical 
group.  All  frame  designs  are  exclusive  to 
NPUM. 

The  glasses  all  have  polarising  lenses, 
to  eliminate  any  possibility  of  detrimen- 
tal effects  to  the  wearers'  eyes.  Each  frame 
is  gold  blocked  with  name  and  model 
number  for  easy  identification.  Colours 
available  are  cool  white,  mauve  shadow,  ^0 
black,  dark  shell,  dark  sherry,  crystal  and 
light  shell.  There  are  eight  frame  designs 
(32s-40s)  plus  one  clip-on  (25s). 

A  display  stand  will  be  available,  on 
which  the  "try-on"  specimens  will  bear 
numbers  coded  to  the  boxes  on  members' 
shelves  (see  p  16). 

A  "built-in"  repair  service  is  offered  - 
all  the  customer  has  to  do  with  a  broken 
pair  is  to  return  them  to  a  member  who.  31 
in  turn,  should  forward  them  to  Mallinson 
House.  NPUM  will  do  the  rest. 


Supervite  Manufacturing  Co  Ltd, 
107  Great  Eastern  Street, 
London  EC2 


For    1970   Supervite   are   offering  their 
widest  and  most  carefully  selected  range  32 
of  any  previous  season.  There  is  a  wider 
than  usual  range  of  metal  sunglasses  from 
63s  4d  trade  price  per  dozen  to  212s. 

The  plastic  framed  range  goes  from 
31s  4d  to  388s.  Supervite  stock  the  full 
Polaroid  range,  together  with  a  selected 
range  of  stands,  children's  sunglasses,  mir- 
ror lens  sunglasses,  clip-ons  and  polarised 
models. 

Of  particular  interest  this  year  are  the 
metal  framed  models  with  interchangeable  ■ 
lenses,  of  which  three  are  offered. 

29  Large  pear-shaped   rims  in  "Star- 

gazer"  from  Degenhardt  (£7  15s) 

30  One  of  the  new  "Corsica  Set"  in 

Degenhardt's  Carl  Zeiss  range 

31  Metal  for  men  by  Whitecross,  model 

522 

32  An   inexpensive   men's   model  324 

from  Whitecross  (5s) 

33  From  the  Whitecross  "Mona  Lisa" 

collection,  model  673  (39s  6d) 

34  Samco  interchangeable  set  available 

from  Supervite  34 


A  POLAROID  VIEW 
OF  THE  WORLD 


Since  the  fashion  world  has  decreed  ever 
more  vociferously  over  the  last  few  years 
that  sunshine  is  no  longer  a  pre-requisite 
to  ""popping  on  a  pair  of  shades"  sunglass 
manufacturing  and  distribution  has  soared 
into  a  mulri-nuTlion-pound  world  industry. 
Throughout  the  developed  nations  of  the 
Western  world,  it  is  estimated  that  one 
sunglass  is  sold  every  year  for  every  adult 
over  18  y  ears  old. 

Distribution  patterns  vary  from  country" 
to  country.  Quality  sunglasses  are  sold 
only  by  opticians  in  Germany,  yet  a  high 
proportion  of  the  many-million  sunglass 
sales  in  America  are  across  the  counters 
of  chain  drugstores  and  variety  stores. 
Here  in  Britain,  chemists  and  department 
stores  accounted  for  a  high  proportion  of 
the  total  1969  sales  between  10  and  12 
million  sunglasses. 

At  a  recent  congress  of  Polaroid  sun- 
glass sales  executives  in  Paris.  Edward 
Giberti.  Polaroid  LXs  former  general 
manager,  and  now  the  parent  corpora- 
tion's co-ordinator  for  the  world-wide 
Polaroid  sunglass  business,  told  his  inter- 
national audience  some  of  the  facts  of  the 
industry  and  Polaroid's  part  in  iu 

The  anti-glare  sunglass  is  sold  in  more 
than  250  frame  sty  lings  and  total  varia- 
tions top  400  when  choice  of  colours  is 
also  taken  into  account.  Until  recently. 
Americans  favoured  sage  green  tinted 
polarising  filter  lenses,  but  lately  ""warm 
tan-  is  becoming  very-  popular.  Regularly 
used  in  continental  European  isotropic 
sunglass  designs,  the  tint  in  a  polarising 
lens  has  also  been  gaining  ground  in  the 
British  market.  particularly  when 
mounted  in  metal  goldwash  and  gold-filled 
spcrcs  rri~.es 

Although  lens  development  and  pro- 
duction is  centred  in  America,  frames  for 
Polaroid  sunglasses  originate  in  design 
houses  throughout  the  world  and  are 
assembled-  either  by  Polaroid  or  selected 
contractors  in  Britain.  Holland.  South 
Africa.  Mexico.  Japan  and  Australia  as 
well  as  in  America. 

Two  prolific  design  sources  are  the  vil- 
lages of  Oyonnax  and  Morez.  high  in  the 
Alps  close  to  the  Swiss-French  border, 
where  some  of  Europe's  most  influential 
sunglass  designers  are  situated.  Designs 
from  here  and  other  locations  for  the 
European  collections,  including  the  47 
models  max  Polaroid  currently  markets  in 
Britain,  are  collated  by  Polaroid's  "Task 
force."*  Established  from  production  mar- 
keting and  design  personnel,  the  task  force 
meets  regularly  to  establish,  develop  and 
maintain  continuity  in  the  selection  of 
designs  of  both  classic  sty  lings  and  con- 
temporary fashion  sty  lings  for  future 
collections.  The  task  force  includes  execu- 
tives from  several  different  countries  be- 
cause national  tastes  and  design  trends 


make  "the  Sunglass  for  Europe"  much  less 
possible  than  ""a  song  for  Europe." 

Polaroid  companies  overseas  were  asked 
for  their  leading  trend  setters.  From 
Germany  came  a  vote  for  model  424  —  an 
""aviator"  metal-framed  sunglass  which  is 
doing  well  in  the  British  collection. 

Top  in  Polaroid  France's  collection  is 
a  large  oval-eye  sunglass  with  a  thin  plasic 
and  metal  ""sandwich"  rim  and  slender 
slotted  sides.  This  specific  design  is  called 
"Meribel*"  in  the  French  market  but 
appears  also  in  the  Polaroid  organisation's 
German  and  Dutch  collections  as  model 
445.  and  is  strongly  favoured  for  possible 
British  introduction  in  1971. 

In  Italy,  large  round  eye  designs  and 
transparent  plastic  frames  are  leaders.  But 
model  556  sunglass  is  also  selling  well — 
—  it  has  pierced  sides  and  "aviator"  lens 
shape  and  bears  great  resemblance  to 
Polaroid  UK's  model  552. 

From  America  comes  the  opinion  that 
the  market  will  continue  to  favour  wire- 
framed  "aviator"  sty  lings  —  with  large 
round  eye  designs  coming  a  close  second 
in  popularity  for  ladies. 

And  for  the  future?  Says  Ed  Giberto. 
"1  think  we.  as  other  manufacturers,  re- 
cognise the  rapid  pace  which  products 
have  developed  in  the  last  three  years.  As 
changes  continue  in  fashions — for  clothes 
and  accessories,  for  men  and  women  — 
the  industry  has  to  accelerate  its  design, 
manufacturing  and  distribution  pro- 
grarrjr.es  to  keen  nice.  W  e  have  in  our 
aims  to  provide  a  balanced  range  of  high- 
quality"  sunglasses,  in  a  range  of  sty  les, 
covering  the  classic  shapes  appealing  to 
large  sectors  of  the  market  both  by  age 
and  income  classifications,  plus  fashion 
products  for  the  young  people  who  are  to 
be  our  new  customers  in  this  and  future 
decades.  From  research  and  statistical 
surveys,  we  will  continue  to  develop 
manufacturing  and  marketing  programmes 
that  are  flexible  —  flexible  to  meet  the 
rate  of  change  which  we  don't  see  level- 
ling off.  Trends  to  bigger  lenses,  bigger 
shapes,  shifts  towards  metal  frames, 
fashion  products  with  cosmetic  lenses  and 
greater  discrimination  and  awareness  of 
quality  and  design  among  general  con- 
sumers are  all  basic  ingredients  which  will 
increase  the  demand  for  the  top-quality- 
sunglasses  of  all  manufacturers,  including 
Polaroid." 


1 


"•opular  in  Italy,  model  556.  a  large 
"aviator"  shape  with  pierced  metal 
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rashionable  "pop"  sunglass  in  the 
3ritish  collection,  model  552 
The  Meribel.  a  top  seller  in  France 
Doing  well  in  Germany  and  Britain. 
-zze   -I-  r  =  "-E_'rrea"  az- 
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THE  SUN  SCENE  IN 
YOUR  WINDOWS 


by  Anne  Gurney 


For  the  young  and  trendy  set,  sunglasses 
have  become  an  indispensable  part  of 
the  wardrobe.  They  wear  exotic  ones  for 
fun.  and  wild  ones  to  shock. 

The  main  appeal  is,  of  course,  as  a 
fashion  accessory.  Almost  every  young 
person  owns  a  pair  of  sunglasses,  so 
one's  display  must  make  them  feel  that 
they  can't  possibly  wear  '69  glasses  into 
the  seventies. 

To  appeal  to  this  section  of  the  com- 
munity you  can  use  all  sorts  of  space- 
type  props.  Abstract  shapes  made  from 
thin  plastic  are  very  easy  to  use,  and 
also  make  excellent  display  stands  for 
the  glasses  themselves.  They  show  to 
the  best  advantage  with  a  good  spotlight 
glancing  through  them.  Attach  the  glasses 
to  the  shapes  simply  by  poking  holes  in 
the  plastic. 

Movement  always  attracts  the  passer- 
by, so  suspend  the  abstracts  on  nylon 
thread,  and  if  possible,  arrange  a  small 
draught  so  that  they  turn  endlessly  in 
the  window.  The  window  base  is  most 
important  and  should  at  all  times  be  rela- 
tive to  the  whole  display.  For  this  idea 
stretch  coloured  cellophane  over  white 
paper  and  scatter  some  glass  marbles 
on  the  floor,  to  simulate  a  space-fiction 
moonscape. 

Choose  a  slogan  to  go  with  the  display 
that  is  straight  to  the  point  and  suits  the 
type  of  sunglasses  shown,  such  as  "The 
70  Set".  The  letters  on  the  showcard 
could  be  made  from  cut-out  silver  plastic 
leather,  or  alternatively,  use  silver  self- 
adhesive  tape.  Cut  some  circles  of  cello- 


phane and  silver  plastic,  and  stick  them 
onto  the  background  of  the  showcard  to 
complete  the  theme. 

For  those  no  longer  in  their  teens,  sun- 
glasses also  have  a  special  appeal.  Choose 
a  more  easily-understood  background  to 
attract  an  older  customer. 

Use  a  self-coloured  flocked  head  as  a 
central  feature  and  tie  a  gay,  but  good 
quality,  chiffon  or  cotton  scarf  onto  it. 
Mount  the  sunglasses  on  picnic  flasks 
— the  most  attractive  you  can  produce. 
To  attach  them,  without  damaging  the 
spectacles,  fix  rubber  bands  onto  the 
slim  ear  pieces,  or  simply  tie  them  with 
a  piece  of  tape. 

Cover  the  window  bed  with  grass 
matting — this  is  an  excellent  investment, 
and  can  be  used  time  and  again.  The  mat 
can  be  cut  to  size  and  should  not  fray 
out  at  the  edges.  Place  the  head  and 
flasks  on  a  linen  napkin,  and  add  a  good 
fashion  magazine.  Use  plastic  pintype 
lettering  for  a  simple  slogan,  in  black 
on  a  white  card. 

For  displays  with  a  more  general 
appeal,  you  can't  beat  a  holiday  theme. 
If  on  a  slim  display  budget,  try  the  idea 
shown  here.  Gay  paper  plates  have  been 
fixed  with  Scotch  tape  to  a  white  cotton 
cord  and  hung  in  vertical  columns.  This 
is  a  particularly  successful  method  in 
open-back  windows,  as  it  gives  a  good 
see-through  background  without  cutting 
out  the  light,  and  also  provides  an  excel- 
lent base  to  show  the  sunglasses  to 
advantage. 

Poke    the    stems    of    the  sunglasses 


through  the  plates  and  use  a  small  piece 
of  foam  polystyrene  at  the  back  to  keep 
the  glasses  straight.  The  packing  round 
some  of  your  chemicals  is  often  made 
from  this  material.  Or,  if  you  haven't 
any,  use  a  polystyrene  ceiling  tile.  For 
fun  add  some  cut-out  "dolly"'  lips. 

Stick  your  slogan  to  a  large  paper 
plate.  Make  the  letters  from  gay  multi- 
coloured felt  or  card.  Cut  them  in  dif- 
ferent sizes  as  shown  in  the  diagram. 

A  striking  holiday  window  is  also 
illustrated,  using  the  same  principle  as 
with  the  picnic  flasks,  but  this  time 
employing  simple  cardboard  tubes, 
covered  in  bright  coloured  cartridge 
papers,  and  topped  with  sun  hats.  Place 
sunglasses  all  the  way  down  these  tubes. 
"Greet  the  sun"  would  be  a  good  slogan. 
Mount  natural  cork  lettering  onto  heavy 
duty  card  to  put  over  this  simple 
message.  Granulated  cork  and  a  scatter 
of  small  shells  on  the  floor  would  add 
to  the  holiday  atmosphere. 

To  sum  up 

As  the  rateable  value  of  shops  is  so 
high  and  running  costs  today  almost 
prohibitive,  you  can't  afford  to  waste  any 
potential  selling  space.  Use  your  win- 
dows and  showcases  as  a  spearhead  to 
punch  home  to  the  public  the  exciting 
merchandise  you  have  for  sale. 

Back  your  spearhead  displays  with 
self-selection  stands  inside  the  shop. 
Nothing  is  worse  than  a  fascinating  dis- 
play in  the  window,  and  no  visible  stock 
to  back  it. 
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DISPLAY  AND  SELL 


1 .  Five  of  six  display  units  provided  free  with  1 
Polaroid  package  deals.  Pack  "A"  (bottom 
left)  is  prepacked  with  10glasses — six  of  them 
plastic  framed.  Pack  "B"  (top  left)  comes 
with  50  glasses  and  10  clip-ons.  Pack  "C" 
(centre  front)  is  with  25  clip-ons.  Pack  "D" 
(right),  which  can  be  free  standing  or  wall 
mounted,  is  prepacked  with  20  clip-ons  and 
80  glasses.  Pack  "F"  (top  centre)  is  with 
10  clip-ons  and  50  glasses. 

2.  The  four-sided  revolving  stand  provided 
free  with  orders  for  36  or  more  packs  of 
Nu-look  polarised  sunglasses  introduced  by 
NPU  Marketing  Ltd. 

3.  Floor  display  stand  supplied  free  with 
Samco  selection  N1  comprising  25  dozen 
ladies'  and  men's  at  retail  prices  2s  6d  to 
12s  6d.  Cost  to  retailer  £78. 

4.  Bartex  PL/B  24-piece  plastic  turntable 
stand  with  mirror  given  free  with  selection 
of  29  Bartex  polarised.  Cost  to  retailer 
£27  14s  5d. 
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THE  SOLABRA  S700  POLARISED  UNIT 

1  doz  sunglasses  with  polarised  lenses.  Comprising  8  different 
models,  individually  boxed.  Price  range  24/6  to  35/- 


HE  SOLABRA  S200  UNIT 

loz  Ladies  &  Mens  assorted  sunglasses 
dern  &  classic  designs.  Price  range  re- 
ing  from  7/6  to  1 9/6 


'<  YOUR  WHOLESALER  FOR  DETAILS 

.  BRAUN  LTD. 

COWPER  STREET,  LONDON  E.C.2. 


12  doz.  assorted  Ladies  and  Mens. 
Various  colours  and  designs. 
Retail  prices  from  2/9  to  9/6. 


THE  SOLABRA  S100  UNIT 


rrx 
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DISPLAY 
AND 


5.  Two  of  the  smaller  display  aids  for  the 
Olive  collections  from  Henry  Weinberger 
Ltd.  On  the  left  is  a  versatile  new  fitting  that 
can  clamp  to  the  edge  of  a  counter  top  or 
self-service  fixture  so  that  no  shelf  or  counter 
space  is  taken  up  at  all.  The  unit  revolves  to 
display  1  2  glasses  and  can  be  obtained  free 
with  either  6  dozen  glasses  selling  at  4s  to 
6s,  or  with  4  dozen  glasses  selling  at  1 0s  to 
20s.  Trade  prices  £12  and  £23  respectively. 
The  free-standing  unit  is  with  4  dozen 
3s  6d  to  5s  glasses,  or  3  dozen  5s  to  7s 
glasses  (trade  prices  £6  12s  and  £7  4s). 

6.  Useful  display  card  for  Silhouette  sun- 
glasses by  Grafton  Optical  Co.  It  comes 
free  with  3  dozen  pairs,  or  is  supplied 
against  a  nominal  charge  of  25s. 


OUR  INTEREST 

SUNGLASSES 
EXCLUSIVELY 

YOUR  INTEREST 

PROFITABILITY  & 
INCREASED  SALES 

FACTS  &  INFORMATION 

Visiting  the  factories  of  many  leading  Continenta 
sunglass  manufacturers,  we  select  the  best  value  from 
each.  Every  model  in  our  1970  collection  of 
over  100  styles  has  been  chosen  to  meet  essentia 
customer  requirements. 

MUTUAL  INTEREST 

Starts  with  your  request  for  our  fully  illustrated 
brochure.  It  will  continue  .  .  . 

ADDITIONALLY 

We  can  deal  with  your  Polaroid  sunglass  orders 
quickly  and  efficiently. 


TITCOMB 
FASHION 
SUNGLASSES 

24  HURN  ROAD,  CHRISTCHURCH,  HANTS 

TELEPHONE:  CHRISTCHURCH  3252 
(S.T.D.  020  15  3252) 


Printed  by  EDEN  FISHER  (SOUTHEND)  LTD.,  Sutton  Road,  Southend-on-Sea,  Essex, 
for  the  proprietors  MORGAN-GRAMPIAN  LIMITED,  at  12  Dyott  Street,  London.  W.C.1. 
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sunglass  temptations 


We're  out  to  tempt  your  customers 

with  unparalleled  styling  for  men  and  women. 
Just  70  Solarite  lines  will  do  the  trick. 
They're  priced  from  8/6  up  where  the  growth  potential  is. 
12  POL-RAMA  (Polarizing)  and  6  ZEISS  models  top  the  range 
Magnificent  free  Display  Units  and  an  effective 
after-sales  service  will  convince  you  that 
SOLARITE  means  business. 
Our  prices  are  down  to  earth,  only  your  profits  will  take  off. 


Illustrated  Details  from 


solarite 


® 


Lessar  Brothers  Ltd  •  Lesbro  Works ■  Hylton  Street  •  Birmingham  1 8 ■  telephone  021-554  2234  ( 3  lines ) 
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OLIVE 

One  of  the  biggest  names  in  Sunglasses 
-  high  fashion  or  classical  models  —  to 
suit  every  taste  and  pocket 
Floor  Stands  -  Counter  Displays  -  Self - 
Service  shelf  extenders  supplied  FREE 
with  fast  selling  assortments 
New  for  1970  -  POLARISING  GLASSES.     -•  • 
Made  in  Britain  to  the  highest  professional 
standards  fashion  styled  at  reasonable  prices',  .'ftf* 
Be  up-to-date.  Send  today  for  your  copy"«V. £,'£yj' 
•of  the  1970  OLIVE  Catalogue,  fully 
illustrated  and  in  colour. 


Olive 

Sunglasses 


•  A3-".- 


WW 


lm1tii|i.i|!NW  i  :  i  \Kf»n  i  ,  <v,t  - 


To  :  H.  Weinberger  Ltd., 

100  Drayton  Park,  London,  N.5. 

Name 


Address 


